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Our Eco-Rating system provides information on topics 
including energy efficiency, hazardous substances, 
and a device’s materials recycling rate and ease of 
disassembly. For the portfolio of postpaid AT&T-
branded handset devices evaluated against the AT&T 
Eco-Rating system, 95 percent were rated at Eco-
Rating 3 or above out of a potential of Eco-Rating 5 
— surpassing our goal. Consumers can visit our 
EcoSpace portal to learn more at att.com/ecospace. 

We’re teaming up with other well-known brands to 
bring connectivity to their products. In 2013, we 
teamed up with GE to allow machines to connect to 
the AT&T network and cloud, creating the first highly 
secure wireless communications system to realize the 
transformative potential for GE around the “Industrial 
Internet.” Workers using the system will be able to 
remotely track, monitor, record and operate GE 
machinery. We also announced a collaboration with 
IBM to help cities and midsize utilities analyze data 
to find efficiencies in things like traffic patterns and 
electricity use. 

Product safety (It Can Wait®)

More than 200,000 crashes a year involve drivers who 
are texting.3 

Through the It Can Wait  program, we commit to raising 
awareness and changing behavior surrounding texting 
while driving. In 2013, we had more than 50,000 people 
sign up as advocates for the It Can Wait  campaign 
through our It Can Wait  website. We also involved more 
than 1,500 organizations, including Sprint, T-Mobile 
and Verizon, in the campaign. By December 2013, the 
movement surpassed 4 million pledges to never text 
while driving.  

Learn more at itcanwait.com and help spread the word. 

Customer empowerment

Empowering consumers to understand the life cycle of 
their devices is an important component to decreasing 
our products’ environmental impact. We are also 
working with other companies to bring new products 
to market to help our enterprise customers find 
efficiencies in their operations. 

3  National Safety Council 2013, Annual Estimate of Cell Phone Crashes. 

Technology

While increased awareness 
is important, we want to turn 
this into action. We’ve set a goal for 
2014 to surpass 1.2 million activations 
of our DriveMode mobile app in 2014.

Get involved: it’s easy!

Take the pledge 
and help spread 
the word at 
itcanwait.com

Inform yourself about 
our Eco-Ratings at 
our EcoSpace portal

BLOG

Connected Cities and 
the Power of Data
by TIM FLEMING 
Director of Sustainability 
Operations 
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Focusing 
on 2014
Looking back at where we’ve been helps 
inform where we’re going. With an eye 
to the future, here are some of our 
focus areas for 2014. 

See the future unfold

View our 2014 Goals  
and Progress Toward  
2013 Goals

BLOG

Gearing Up Girls for 
Careers in STEM
by LaQUITA HALL 
VP of Business Operations, 
Technology and Network 
Operations

AT&T at HRC’s Time 
to Thrive 2014: 
Empowering LGBTQ 
Youth Around the 
Country
by SCOTT SAPPERSTEIN 
Executive Director of Public 
Affairs

http://www.att.com/Common/about_us/files/csr_2012/progress_toward_goals_2012.pdf
http://www.att.com/Common/about_us/files/csr_2012/progress_toward_goals_2012.pdf
http://about.att.com/content/csr/home/blog/2014/02/gearing_up_girlsfor.html
http://about.att.com/content/csr/home/blog/2014/02/gearing_up_girlsfor.html
http://about.att.com/content/csr/home/blog/2014/02/at_t_at_hrc_s_timet.html
http://about.att.com/content/csr/home/blog/2014/02/at_t_at_hrc_s_timet.html
http://about.att.com/content/csr/home/blog/2014/02/at_t_at_hrc_s_timet.html
http://about.att.com/content/csr/home/blog/2014/02/at_t_at_hrc_s_timet.html
http://about.att.com/content/csr/home/blog/2014/02/at_t_at_hrc_s_timet.html
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ICT-based sustainability 
solutions

Innovative Information and Communication 
Technology (ICT) solutions give people and 
businesses the tools to be more energy efficient, 
reduce environmental impacts and address social 
challenges. At AT&T, we understand ICT’s link to 
environmental and social sustainability. Products 
and services such as Digital Life®, a wireless home 
automation and security system, enable consumers 
to better manage and monitor energy and water 
consumption. Connected cars include sophisticated 
telematics and infotainment systems that can 
enhance safety, security and functionality, as well as 
potentially reduce the impact of motor vehicles on the 
environment. Accessible smartphones and software 
enable people with disabilities to use cutting-edge 
technology and experience the many opportunities 
that modern communications equipment affords. 

In 2014, we’re focusing on better identifying 
potential impact and savings of these technologies 
and participating in dialogues with consumers and 

business customers about how our technology can 
enable them to operate more sustainably. 

Learn more at about.att.com/content/csr/home/
technology.html.

Supply chain
AT&T’s suppliers play an important role in the 
sustainability of our operations through their influence 
on issues like energy efficiency, alternative energy use, 
process improvement and packaging. This means that 
our supply chain is a source of significant opportunities 
for not only streamlining operations and reducing our 
own costs, but also minimizing larger environmental 
impacts, improving labor conditions and unlocking 
economic opportunity for diverse suppliers. AT&T 
recognizes the connectivity of our supply chain to our 
corporate citizenship and sustainability work. We will 
continue to seek out opportunities with our supply 
chain and to pursue our goal. By the end of 2017, top 
suppliers will achieve an average score of 80 percent 
or higher on the balanced C&S Scorecard, which 
covers four key categories including policy breadth, 
rigorous goals, reporting transparency and supply 
chain governance.

Learn more at about.att.com/content/csr/home/issue-
brief-builder/environment/engaging-our-supply-
chain.html.

Freedom of expression
We take our responsibility to protect our customers’ 
information and privacy very seriously, and we pledge 

Areas of focus in 2014

Explore possibilities

BLOG

$1 Trillion M2M 
Industry Growing at 
Warp Speed
by JOHN SCHULZ  
AVP of Sustainability 
Operations 

Spotlight on  
Swathy Ramaswamy 
Senior Sustainability 
Quality and Process 
Manager

BLOG

MOOCs: Helping to 
Create a Highly Skilled 
Workforce
by ALBERTO ZILIO 
Director of Public  
Affairs – Europe

about.att.com/content/csr/home/technology.html
about.att.com/content/csr/home/technology.html
http://about.att.com/content/dam/csr/issuebriefs/June13IssueBriefs/engaging_our_supply_chain.pdf
about.att.com/content/csr/home/issue-brief-builder/environment/engaging-our-supply-chain.html
about.att.com/content/csr/home/issue-brief-builder/environment/engaging-our-supply-chain.html
about.att.com/content/csr/home/issue-brief-builder/environment/engaging-our-supply-chain.html
http://about.att.com/content/csr/home/blog/2013/12/_1_trillion_m2m_indu.html
http://about.att.com/content/csr/home/blog/2013/12/_1_trillion_m2m_indu.html
http://about.att.com/content/csr/home/blog/2013/12/_1_trillion_m2m_indu.html
http://about.att.com/content/csr/home/blog/2014/03/c_s_hub_spotlighton.html
http://about.att.com/content/csr/home/blog/2014/03/c_s_hub_spotlighton.html
http://about.att.com/content/csr/home/blog/2014/04/moocs_helping_tocre.html
http://about.att.com/content/csr/home/blog/2014/04/moocs_helping_tocre.html
http://about.att.com/content/csr/home/blog/2014/04/moocs_helping_tocre.html
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to continue to do so to the fullest extent possible and 
always in compliance with the law of the country where 
the relevant service is provided. Our Transparency 
Report, issued in early 2014, provides specific 
information regarding the number and types of demands 
to which we responded. In the future, we’ll issue 
reports on a semi-annual basis. Our Human Rights in 
Communications Policy identifies and describes how 
AT&T respects and protects the freedom of expression 
of our users.

In 2013, AT&T was the first U.S. telecom to join the 
Telecommunications Industry Dialogue on Freedom 
of Expression and Privacy. Through this organization, 
AT&T engages with other players in the industry, NGOs 
and government officials to share best practices and 
address issues that are key to the advancement of 
human potential and integral to our relationship with 
our customers.

Learn more at att.com/privacy.

Product reuse and recycling
Americans recycle just 11 percent of the more than 150 
million phones that reach the end of their life each year 
— many still are placed in drawers and closets, and then 
forgotten. In 2014, AT&T’s consumer Recycle and Reuse 
programs will collect more than 4.5 million handset 
devices.4 As part of our effort to empower consumers 
to responsibly dispose of devices, we are increasing our 

4  Includes all wireless devices collected in-store, by mail, collection 
boxes, donations, trade-in and collection events with the exception 
of wireless devices that are returned for buyer’s remorse. CTIA-
The Wireless Association, Handset/Recycling Sustainability 
Benchmarks, October 2011.

communications around device reuse and recycling. 
Through social media campaigns and outreach in our 
retail stores, we’re hoping to improve recycling rates.

Learn more at att.com/ecospace.

Transforming education
Continuing our commitment to education, in February 
2014, AT&T announced a $100 million, three-year 
commitment to provide free mobile broadband 
access to educational websites, applications and 
services and professional development to help middle 
school students and their teachers.5 AT&T’s mobile 
broadband service will enable students to utilize 
tablets and other mobile devices for educational 
purposes that support student learning in new and 
more effective ways. The commitment supports 
President Obama’s ConnectED initiative, which has the 
goal of bringing broadband connectivity to 99 percent 
of American students within five years. 

Learn more at att.com/aspire. 

5 The efforts are contingent on FCC e-rate compliance requirements, 
and federal, state, and municipal procurement frameworks that 
will not prohibit or extend these types of initiatives. Eligible school 
locations will be subject to network congestion, availability, and 
performance criteria.

Look ahead with us

BLOG

Healthy Habits of 
Companies that Make 
a Difference
by JASON LEIKER 
AVP, AT&T Community 
Engagement

AT&T to Provide $100 
Million of Free Mobile 
Access to Educational 
Resources

Check out our device 
recycling page for 
more information

http://about.att.com/content/csr/home/frequently-requested-info/governance/transparencyreport.html
http://about.att.com/content/csr/home/frequently-requested-info/governance/transparencyreport.html
http://about.att.com/content/dam/csr/FAQpdfs/Human_Rights_Communications_Policy.pdf
http://about.att.com/content/dam/csr/FAQpdfs/Human_Rights_Communications_Policy.pdf
http://www.att.com/privacy
http://www.att.com/ecospace
http://www.att.com/aspire
http://about.att.com/content/csr/home/blog/2014/03/5_healthy_habitsof.html
http://about.att.com/content/csr/home/blog/2014/03/5_healthy_habitsof.html
http://about.att.com/content/csr/home/blog/2014/03/5_healthy_habitsof.html
http://about.att.com/content/csr/home/blog/2014/02/at_t_to_provide_100.html
http://about.att.com/content/csr/home/blog/2014/02/at_t_to_provide_100.html
http://about.att.com/content/csr/home/blog/2014/02/at_t_to_provide_100.html
http://about.att.com/content/csr/home/blog/2014/02/at_t_to_provide_100.html
http://about.att.com/content/csr/home/environment/phone-recycling-and-waste-management.html
http://about.att.com/content/csr/home/environment/phone-recycling-and-waste-management.html
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about.att.com/csr/reporting
Visit this page for key links:

Issue Brief Library 
Our issue briefs cover data and 
information on our sustainability topics

Key Performance Indicators  
Review the metrics by which we measure 
progress

2014 Goals & Progress Toward 2013 Goals  
Review the goals used to promote 
advancement against our priorities

Materiality Assessment 
We engage stakeholders to identify and 
prioritize topics most relevant to our 
business success

Global Reporting Initiative 
See how our reporting efforts align to 
internationally accepted framework

CDP Climate Change Response 
Reference our response to the Carbon 
Disclosure Project’s (CDP) Climate 
Change Questionnaire

Awards

FAQ, Governance, Policies

To Explore Further

View blog posts and dig deeper into topics of interest 
on the People | Planet | Possibilities website

Want to connect?

©2014 AT&T Intellectual Property.  All rights reserved. 

Sign up for blog posts  
by email

We want to hear from you! 
Email us at  
sustainability@attnews.us

Engage with us on Twitter using 

#ATTimpact

Thanks for reading our 2013 Annual  Sustainability Update! You are an important part of our sustainability story, and 
we hope you’ll connect with us online. 


