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Introduction

In July 2015, DIRECTV joined the AT&T Inc. (NYSE:T) family. 
The newly combined company — the largest pay TV provider 
in the United States and the world — offers millions of people 
more choices for video entertainment on any screen from 
almost anywhere, any time.

“Combining DIRECTV with AT&T is all about giving customers 
more choices for great video entertainment integrated 
with mobile and high-speed Internet service,” said Randall 
Stephenson, AT&T chairman and CEO.

AT&T now provides service to more than 26 million customers 
in the United States and more than 191 million customers 
in Latin America, including Mexico and the Caribbean. 
Additionally, AT&T has more than 132 million wireless 
subscribers and connections in the U.S. and Mexico, offers 
4G LTE mobile coverage to nearly 310 million people in the 
U.S., covers 57 million U.S. customer locations with high-
speed Internet and has nearly 16 million subscribers to its 
high-speed Internet service.

About This Report
This 2015 DIRECTV Corporate Social Responsibility (CSR) 
Highlights report features CSR efforts spearheaded 
by DIRECTV in 2015. Both AT&T and DIRECTV have 
historically issued CSR reports on an annual basis and we 
are currently working to align AT&T and DIRECTV reporting 
systems internally. 

Because AT&T’s acquisition of DIRECTV was not complete 
until mid-year 2015,  DIRECTV data, where available, was 
collected through end-of-year in order to complement 
pre-acquisition data sets and ultimately to report aggregated 
end-of-2015 data for DIRECTV on a stand- alone  basis. 
Data reported in this report include both pre-acquisition 
(January – July) DIRECTV activities, as well as post-acquisition 
activities that are now part of the AT&T family. It should also be 
noted that certain initiatives are still under the DIRECTV name 
as we are working to align our systems. 

To read more about AT&T’s CSR-related programs and 
initiatives, visit our Connect to Good site. There you can view 
the AT&T Annual Sustainability Update, which incorporates 
DIRECTV information where possible and appropriate. 

Combining 
DIRECTV with 
AT&T is all 
about giving 
customers 
more choices 
for great video 
entertainment 
integrated with 
mobile and  
high-speed 
Internet 
service.”

“
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DIRECTV GOES TO SCHOOL 
DIRECTV GOES TO SCHOOL offered complementary DIRECTV® 
service to state-accredited public and private schools, grades 
K-12. The SCHOOL CHOICE® programming package provided 
access to current events coverage and breaking news, as well 
as educational programming to enhance students’ classroom 
experience. As of end of December 2015, 4,715 active school 
accounts participated in the program, including 288 accounts 
that signed up in 2015.

The majority of SCHOOL CHOICE recipients were in middle and 
high schools located in Midwestern and Southern states, with a 
large number in rural communities. Many recipients came from 
areas with a high percentage of residents below the poverty level.

DIRECTV and the Partnership for Los 
Angeles Schools 
DIRECTV was one of the first corporate partners to support the 
Partnership for Los Angeles Schools, one of the largest public 
school turnaround efforts in the nation. The Partnership manages 
16 of the most challenging Los Angeles Unified School District 
schools and serves 14,000 K-12 students in L.A. communities 
with some of the highest poverty rates. The company’s support 
began in 2008 with a significant investment in the Partnership’s 
parent engagement work. DIRECTV has also hosted luminaries 
— including Archbishop Desmond Tutu and Oprah Winfrey — to 
speak to and inspire students at Partnership high schools. 

In 2012, DIRECTV launched Math Challenge, a collaborative effort 
with the Partnership that engages students, teachers, school 
leaders and parents in driving student math achievement at the 
elementary level. DIRECTV Math Challenge was designed to 
support the transition to Common Core by helping all elementary 
schools set goals for math fluency, or mastery of the basic math 
facts appropriate to each grade level. 

The program was measured by student performance on 
assessments administered at the beginning, middle and end of 
the school year.  At the Partnership elementary schools, average 
student proficiency more than doubled.

The 2014-15 school year marked the third and final year of 
the DIRECTV Math Challenge. Additionally in 2015, DIRECTV 
was honored with the Believe award by the Partnership for its 
longstanding commitment to the organization.
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http://directvgoestoschool.com/
https://www.youtube.com/watch?v=I4G-K7exSIA


Teach For America MATHx Partnership
In 2015, DIRECTV and Teach For America engaged in a national 
partnership to inspire student success in math and enhance math 
instruction with MATHx — a program featuring short, energizing 
talks exploring innovation, exciting trends and achievement 
in math education. MATHx reflected Teach For America and 
DIRECTV’s joint commitment to ensure all students cultivate the 
math skills needed to be successful in college and beyond.

Audience members at MATHx events in Los Angeles, Denver and 
Tulsa were inspired by the possibilities a great math education 
offers, and left the talks with new ideas and tips for how to improve 
mathematical literacy for students in an engaging and  
real-world way.

In post-event surveys, MATHx attendees shared their enthusiasm 
for the program, saying:

• My enthusiasm for math and math education increased as a result 
of MATHx: 90%

• I am more likely to encourage others to learn and love math as a 
result of attending MATHx: 80%

DIRECTV City Year Partnership
DIRECTV partnered with City Year, a national service organization 
that unites diverse young adults ages 17 to 24 for a year of  
full-time service as tutors, mentors and role models in schools 
where the majority of students need extra support.

For the 2014-15 school year, DIRECTV was City Year Los Angeles’ 
Strategic Math Sponsor. DIRECTV’s grant helped underwrite the 
math training and development of all 288 AmeriCorps members 
serving as tutors and mentors at 25 elementary, middle and 
high schools across the city. With the support of DIRECTV, 
1,245 students who were failing math received focused support, 
and 47% of these students improved an entire grade level.

In addition, DIRECTV’s support helped City Year Los Angeles 
develop a Math Coordinator position at each school. These 

25 AmeriCorps members were invited to visit DIRECTV 
headquarters for a special professional development event in 
March 2015. Mike White, former DIRECTV chairman, president 
and CEO, offered advice about navigating their careers and 
leveraging their passions and emphasized the importance of 
building a strong network. Joe Bosch, former executive vice 
president of Human Resources, spoke to the group about 
identifying mentors, the value of effective communication and 
seeking out stretch assignments in order to continually develop 
leadership skills.

DIRECTV Latin America Education: 
ESCUELA+ 
DIRECTV Latin America’s signature education initiative, 
ESCUELA+, uses TV education as a catalyst for positive change 
in a number of Latin American primary and secondary schools. 
DIRECTV Latin America works in partnership with private 
companies, government departments of education and other 
stakeholders to positively transform the classroom experience 
through combined deployment of technology, partner 
educational content and support materials, innovative audio/
visual classroom methodology, specialized customer service and 
ongoing communication and engagement. 

By year-end 2015, ESCUELA+ impacted:

• 5,482 schools

• 16,446 teachers

• 833,624 students

• 300+ employee volunteers in Argentina, Colombia, Chile and 
Uruguay

• 600+ hours of face-to-face teacher training in 150+ activities

• 70,000km+ traveled by ESCUELA+ trainers

To learn more, please visit www.escuelaplus.com or  
http://generaciondirectv.com/.

6

Education

http://3blmedia.com/News/DIRECTVs-Strategic-Math-Partnership-City-Year-Los-Angeles
http://3blmedia.com/News/DIRECTVs-Strategic-Math-Partnership-City-Year-Los-Angeles
http://www.escuelaplus.com
http://generaciondirectv.com/
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Charity Golf Tournament
In 2015, DIRECTV hosted an annual charitable golf tournament 
in Denver, Colorado that raised funds for STEM programs at 
four nonprofit organizations, including the American Heart 
Association’s “Doctor for a Day” school outreach program 
for high school students, the Denver School of Science and 
Technology (DSST) apprentice teacher program, Sigma Xi 
Scientific Research Society’s Chronicle of the New Researcher 
online journal for high school students and Junior Achievement — 
Rocky Mountain programs.

This golf tournament is an extension of DIRECTV’s involvement 
with the American Heart Association’s Denver Heart and Stroke 
Walk. For the 2015 event, DIRECTV employees raised more 
than $400,000. 

Volunteerism
In 2015, DIRECTV employees dedicated their time and talents to 
give back to communities across the Americas. In the U.S., this 
included more than 8,000 DIRECTV employees who volunteered 
more than 22,000 hours on nearly 350 projects. 

In Latin America, a key component of the company’s 
comprehensive CSR program, Generación DIRECTV, was 
the volunteerism initiative called Piedra, Papel, Tijera (“Rock, 
Paper, Scissors”). Through this program, DIRECTV employees 
participated in renovation projects at local schools and 
community organizations. These projects were captured on 
video and broadcast as a television series in order to build 
awareness for the organizations and people who benefited from 
the volunteer projects. In 2015, Piedra, Papel, Tijera reached 
1.2 million viewers in 10 countries and engaged more than 
2,000 employees who volunteered more than 15,000 hours 
through 39 projects. Since its September 2009 inception, more 
than 150 projects were completed in 12 countries with the help of 
nearly 61% of DIRECTV Latin America employees.

Workplace Employee Resource Groups
DIRECTV’s Employee Resource Groups (ERGs) were important 
contributors to the company’s diverse culture. These employee-
organized groups, each championed by an executive sponsor, 
enriched the professional and personal growth of employees 
with common interests. Many ERG groups included more than 
2,000 members and served a variety of groups including African 
American, Latino, LGBT, Millennial, Veteran, Women and Working 
Parents. Each year, leaders of the ERGs met with DIRECTV’s 
CEO and members of the senior leadership team to discuss the 
organization’s accomplishments and strategies.
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In 2015, DIRECTV identified new ways to reduce 
the environmental impact of its operations and 
products, including increasing the energy efficiency 
associated with operations and implementing 
renewable energy where feasible. 

Greenhouse Gas Emissions
DIRECTV’s combined Scope 1 and Scope 2 U.S. carbon emissions 
increased 0.16% (282 metric tons of carbon dioxide equivalent) 
from 2014 to 2015. This was the first increase in four years and 
DIRECTV still achieved a 16.2% overall Scope 1 and Scope 2 
absolute emissions reduction in its U.S. operations since 2011.

DIRECTV’s combined Scope 1 and Scope 2 carbon emissions 
for Latin America increased 9% (1,581 metric tons of carbon 
dioxide equivalent) from 2014 to 2015. This growth is related to 
business expansion in Latin America and is a result of increases 
in fleet, facilities and employees for example. As in the U.S., 
DIRECTV is pursuing opportunities to address this demand in an 
efficient manner. 

Scope 1 and Scope 2 Carbon Emissions

Facility Energy Efficiency and  
Renewable Energy 
DIRECTV implemented two renewable energy initiatives in 2015. 
DIRECTV’s 1-megawatt solar array in Long Beach, California 
provides power to the California Broadcast Center, one of its 
largest energy consuming facilities supporting DIRECTV’s 
service in Latin America. The ground-mounted solar system is 
expected to generate enough renewable solar electricity over 
its lifetime to power the equivalent of more than 1,400 typical 
homes for a year and deliver important environmental benefits to 
the Long Beach region and to residents of Los Angeles County. It 
is expected to prevent more than 15.7 million pounds of carbon 
dioxide from entering the atmosphere over its lifetime, which is 
equivalent to taking more than 1,350 cars off the road or planting 
more than 678,000 trees. It is also expected to save nearly 
73 million gallons of water that would otherwise be consumed in 
the production of electricity from fossil fuel or nuclear sources.

In January 2015, DIRECTV conducted its second renewable 
energy program with SolarCity. Through a technician referral 
program and coordinated digital marketing campaign, DIRECTV 
offered its customers the opportunity to use solar electricity 
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in their personal residences. With SolarCity, customers could 
take advantage of clean power for no upfront cost and secure 
predictable monthly electricity costs for years into the future. The 
opportunity was offered to DIRECTV customers in every major 
market where SolarCity operated. To learn more, visit:  
http://www.directv.com/DTVAPP/content/solar-city.

ENERGY STAR® 

In 2015, DIRECTV received the ENERGY STAR® Partner of the 
Year—Sustained Excellence award for investing in efficient 
designs for pay TV hardware and services, partnering with 
utilities to bring this equipment into homes and educating 
technicians and customers about energy savings associated with 
their ENERGY STAR certified receivers. This accomplishment 
acknowledges DIRECTV’s fourth consecutive ENERGY STAR 
Partner of the Year award. Key 2015 accomplishments include:

• Ensuring 100% of the more than 10 million receivers DIRECTV 
U.S. purchased in 2015 were ENERGY STAR certified, even with the 
transition to new, rigorous ENERGY STAR Version 4.1 requirements 
— enabling DIRECTV customers to save 407 million kilowatt hours 
(kWhs) and $51 million annually.

• Ensuring that every new set-top box model for Latin America 
market is ENERGY STAR certified since September 2014.

• At year-end 2015, more than 48% of all DIRECTV Panamericana’s 
receivers were ENERGY STAR certified, totaling more than 
8.4 million receivers.

• Deploying more than 75.6 million ENERGY STAR certified receivers 
since joining the program in 2009, thereby reducing energy 
consumption of DIRECTV receivers by 13% since 2012, despite a 
4.5% increase in receivers deployed.

• Partnering with key utility efficiency programs to pilot the 
replacement of older receivers with today’s more efficient models. 

• Repairing or safely recycling all of DIRECTV’s receivers.

• Upgrading facility efficiency.

• Being a SmartWay shipper.

• Benchmarking buildings in the ENERGY STAR Portfolio Manager®.

Please see the ENERGY STAR press release for more information 
on DIRECTV’s 2015 ENERGY STAR Partner of the Year award: 
https://www.energystar.gov/about/content/.

At year end of 2015, 90% of all DIRECTV’s receivers in the U.S. 
were ENERGY STAR qualified. DIRECTV was able to reduce the 
total annual energy consumed by its U.S. receivers by more than 
331 million kWhs compared to 2014, which equates to an annual 
carbon emissions reduction of 388,230 MTCO2e. DIRECTV 
accomplished this overall electricity reduction in customers’ 
homes even while increasing the total number of receivers in 
circulation by almost 2% over the course of the year. Since 2012, 
the first year DIRECTV reported on its receiver emissions, the 
energy efficiency gains made in its receivers has produced total 
carbon emissions savings of more than 661,500 MTCO2e.

DIRECTV also received the Climate Communicator award in 2015. 
This recognizes quantifiable achievements that demonstrate 
how DIRECTV’s ENERGY STAR efforts have helped consumers 
understand how their actions can individually and/or collectively 
protect the climate.

Annualized Customer Set-Top Box Emissions
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Scope 3 Emissions 
DIRECTV U.S. reduced its Scope 3 product emissions by more 
than 661,500 MTCO2e since 2012, which represents a reduction 
of more than 18% in only 3 years. Pre-acquisition, DIRECTV was 
ahead of schedule to meet its goal of reducing total U.S. Scope 
3 product emissions by 1 million MTCO2e on an annualized basis 
by 2020.

In addition to emissions reductions from its set-top box receivers, 
DIRECTV realized a net Scope 3 emission reduction of more 
than 4,631 MTCO2e in 2015 from activities associated with 
transportation and distribution, employee travel and upstream 
leased assets.

Waste
In 2015, DIRECTV diverted more than 5,000 tons of solid waste 
from all of its facilities, which represents approximately 55% of 
total solid waste. More than 4,100 tons of this diverted waste was 
from its warehouse network (which generated approximately 
7,600 tons of solid waste) and included:

• 205 tons of metals

• 2,700 tons of cardboard

• 270 tons of paper

• 560 tons of single stream recycling material

Additionally, DIRECTV offices recycled 445 tons of material — 
a small component of the total 5,000 tons of waste diverted 
from landfills. More than 67 tons of paper were recycled, 9 tons 
of organic waste were composted and 105 tons of cardboard 
were recycled.

E-waste 
In 2015, DIRECTV U.S. recycled more than 20 million pounds of 
e-waste with an R-2 certified e-waste recycler in the U.S. Since 
2012, DIRECTV has responsibly recycled more than 71 million 
pounds of U.S. e-waste. 

In 2015, DIRECTV Latin America (excluding Brazil) recycled 
almost 900,000 pounds of e-waste with properly approved 
e-waste recyclers in Latin America. The company is also 
committed to its role as an R2 leader, and in 2015, supported three 
e-waste recycling vendors to initiate the process for pursuing an 
R2 certification. This is an ongoing process and the three facilities 
are in the final stage of certification. Once certified, each of them 
will be the first R2 plants in their countries and will be among the 
very few in South America.
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