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Trucost was engaged by AT&T to assure data 

held within its 2017 CDP Climate Change 

Questionnaire Response 

Intended users 

The intended users of this assurance statement are the 

management and stakeholders of AT&T. 

Responsibilities of AT&T and assurance provider 

The management of AT&T has sole responsibility for the 

preparation and content of its CDP Climate Change 

Questionnaire Response (hereafter, CDP Response). 

Trucost’s statement represents its independent and balanced 

opinion on the content and accuracy of the information and 

environmental data held within.  

Assurance standard 

Trucost undertook the assurance in accordance with 

AA1000AS (2008) Type 2 moderate-level assurance, to review: 

 Adherence to the AA1000APS (2008) Principles of 

Inclusivity, Materiality and Responsiveness (the Principles) 

 Reliability of greenhouse gas (GHG) emissions  

Trucost used the Global Reporting Initiative (GRI) and the 

Greenhouse Gas Protocol to evaluate AT&T’s performance 

information and adherence to the AA1000 Principles. 

Scope and limitations 

Trucost was engaged to assure the data and claims in AT&T’s 

2017 CDP Response. This submission covered the period 

January 1 – December 31, 2016. AT&T took an operational 

control approach. This statement relates specifically to the 

information disclosed in the CDP Response and cannot be 

interpreted as validating other reporting of environmental data. 

Trucost verified the environmental impacts (as calculated by 

AT&T) listed within the table in the next column. 

Description of methodology 

Trucost’s assurance activities included the following: 

 Review of the processes by which AT&T defines the 

sustainability issues that are relevant and material to its 

operations and stakeholders 

 Interviews with managers responsible for sustainability 

performance and data collection 

 Assessment of the extent to which AT&T’s sustainability 

activities adhere to the Principles 

 Limited assessment of evidence provided to support key 

claims in its CDP Response 

 

* AT&T generates on-site electricity using solar PV, wind and fuel cells 
at specific facilities. This low-carbon electricity has been applied 
against the location-based emissions for both electricity and steam 
to derive the overall market-based scope 2 emissions. 

Description of methodology (continued) 

 Review of processes and systems used to gather and 

consolidate environmental data 

 Verification of data accuracy for a selection of sites, 

including auditing emissions factors and calculations 

Findings, conclusions and recommendations 

The Principles: Nothing came to Trucost’s attention to suggest 

that AT&T’s CDP Response does not adhere to the AA1000 

Principles.  

Data Reliability: Trucost’s review included an audit of AT&T’s 

data calculation methodology and emissions factors. Trucost 

found AT&T’s approach to be comprehensive and accurate. 

AT&T uses internal teams and consultants to track data for 

emissions sources, apply emissions factors and calculate final 

emissions. All minor corrections were made to data as 

necessary. Trucost encourages AT&T to continue reviewing 

and updating emissions factors annually or as available. 

GHG 
Emissions 

Source Unit Quantity 

Scope 1 

Natural gas 

Metric 
tons 
CO2e 

145,504 

Propane 5,734 

Liquefied Petroleum Gas 
(LPG) 

6 

#2 Fuel oil 2,361 

Diesel 3,348 

Gasoline 39 

Stationary generators 89,506 

Flight operations 13,506 

Ground fleet 736,669 

Portable generators 5,220 

Refrigerants 138,739 

Scope 2 

Electricity,  
location-based 

7,725,686 

Steam,  
location-based 

11,569 

Scope 2  
(combined electricity & 
steam), market-based* 

7,527,591 

Scope 3 

Business travel— 
airline flights [Category 6] 

87,423 

Business travel— 
car rentals [Category 6] 

14,102 

DirecTV Set Top Boxes 
[Category 13] 

3,296,540 
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Principle Comments 

Inclusivity:  

the participation of 

stakeholders in developing 

and achieving an accountable 

and strategic response to 

sustainability 

AT&T identifies key stakeholders based on the intersection between the company’s societal 
impacts and groups that can help it understand and address those impacts. The company 
casts a wide net to determine organizations and individuals who are critical to this effort. 
AT&T then utilizes a formal process of stakeholder engagement to work with key groups 
from a sustainability standpoint—including customers, investors, NGOs and governments. 
Additionally, AT&T collaborates with internal stakeholder groups—including its BOD, CEO, 
sustainability teams and facility managers—and industry groups—such as the Global e-
Sustainability Initiative (GeSI), the QuEST Forum and Net Impact—for shared learning, 
development of best practices and action on sustainability concerns. The company reaches 
out to each identified stakeholder on a regular basis to understand the stakeholder’s current 
concerns, as well as communicate the company’s most recent sustainability initiatives and 
successes.  

Materiality:  

determining the relevance and 

significance of an issue to an 

organization and its 

stakeholders 

AT&T derives its list of material sustainability issues from various sources—including 
external reporting systems such as GRI, DJSI and CDP and the company’s formal 
materiality assessment that it conducts at least every 2 years. The company tracks 
numerous material issues such as energy management, EHS performance, GHG 
emissions, waste management, water consumption, workforce diversity and inclusion, and 
human rights and labor audits among its suppliers. In order to help elevate the importance 
of sustainability metrics throughout its operations, AT&T has established an extensive set 
of sustainability goals for 2020 and 2025. AT&T measures and publicly discloses its 
performance on material issues via its annual report, issue briefs and other mechanisms. 
AT&T continually revaluates its most critical material concerns. For example, the company 
is exploring the use of science-based targets for GHG emissions, researching the use of 
ESG reporting best practices, and incorporating a net positive methodology to enhance its 
tracking of sustainability impacts. 

Responsiveness:  

an organization’s response to 

stakeholder issues that affect 

its sustainability performance 

and is realized through 

decisions, actions and 

performance, as well as 

communication with 

stakeholders 

AT&T employs a range of tools to address considerations raised by stakeholders and 
materiality analyses. AT&T identifies the most relevant business unit or subject matter 
expert (SME) to review a stakeholder’s sustainability concerns and then decide how to 
best respond. Issues identified as most relevant are elevated for review by internal policy 
teams—such as the Executive Environmental Council, the Citizenship and Sustainability 
Group, and the Public Policy and Corporate Reporting Committee—and any high-risk 
concerns are considered for possible inclusion within the company’s ongoing sustainability 
initiatives. As indicated previously, AT&T annually updates various issue briefs addressing 
its material sustainability issues, which it uses as an important tool for interacting with and 
responding to key stakeholders.  

Assurance provider  

Trucost has been researching, standardizing and 

validating corporate environmental performance data 

since 2000. Trucost’s research team has the relevant 

professional and technical competencies and experience 

to conduct an assurance to the AA1000 standard. Trucost 

did not provide any services to AT&T during FY2016 that 

could conflict with the independence of this work.  
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