
Mobile-friendly Web sites: 
What are the benefits?

Text messaging: Beating expectations

Text messaging attracts attention and is customer-friendly. 

9 out of 10 
businesses were 
pleased with their 
texting programs.

71% of SMBs 
with apps report 
positive results.

Mobile apps: The race is on
Apps are proliferating so fast it’s now a matter of beating the competition.

Location-based services: 
Pleasing customers, boosting sales

Mobile barcodes (QR codes): 
Easy, effective, affordable

They are 
mainly used to 
drive traffic to 
Web sites.

Mobile tools and tactics: What works best?

*Source: AT&T Mobile Marketing Survey 2012.
The survey was conducted online among a representative sample of 301 
principals and heads of marketing at companies with 20 to 500 
employees in the United States by Bredin Inc. between February 29 and 
March 6, 2012. The survey had a margin of error of +/– 5 percentage 
points at the 90% level of confidence. 

What are the 
biggest benefits 

of mobile-friendly 
Web sites?
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 Mobile barcodes: Getting started 

Promote the offer 
with print marketing 

materials

Use an online tool to 
create a code that 

links to the page

Include the code 
with promotions

Place an offer on 
your Web site’s 

home page

58%

 Easy to start 
using

43%

Improves 
customer service

53%

Raises awareness 
of my business
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 Easy to 
start using

40%
 Increases sales

49%
Customers 
like them

50%
Improves 
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49% 
Drive traffic to 

a Web site or 
landing page

37% 
Promote 
special 
events

36% 
Provide 

coupons and 
other offers

89% 
Mobile-friendly 

Web sites
Mobile apps
69% 

Location-based 
services

67% 
 Text 

messaging

66% 

What mobile-friendly tools and tactics have worked best for SMBs?

61%
 Helps me stay 

ahead of 
competitors

 How are they used?

Text messaging: Getting started

Make your texts 
forceful, compelling 

and short

Use the texts to 
build a 

subscriber list

Include a call 
to action in 
every text

Use an offer to 
entice customers 

to send a text 

Finding our 
company

Reviewing our 
products or services

Purchasing 
online

89% 74% 64%

Make sure it 
loads quickly

Make the site 
easy to navigate

Include a 
“click-to-call” feature

Focus on one 
main goal

Mobile app: Getting started 

Brainstorm ways to 
make customer 

interactions easier

Investigate existing 
apps for businesses 

like yours

Get quotes from 
at least three app 

developers

Make sure most of 
your customers 

use smartphones

Location-based services:  Getting started 

Include a list of 
your products or 

services

Include your contact 
information and 

hours of business

Regularly check the 
listings for customer 

comments

List your company 
on at least four 
online business 

directories

They are mainly 
used to promote 

special offers 
and events.

Special events

Special offers

New products 
or services

55%

47%
38%

Mobile-friendly Web site:  Getting started 

Mobile 
barcodes

60% 

Small and midsize businesses 

(SMBs) are embracing mobile 

marketing to nurture customers, 

convert prospects and boost sales. 

A recent AT&T survey* sheds light on these 

companies’ experiences with various 

mobile tools and tactics and their results.

What Are 
They Doing?

SMB Mobile Marketers: 


