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overview.
It was an historic year for Warner Bros. Corporate Responsibility (WB CR). 
After developing a new strategic plan and initiatives, in 2018, we oversaw 
the launch of a new social impact brand, the rollout of new programs, 
and several initiatives to support the company’s alignment of 
business imperatives, social values and community. 
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WB GOOD 4

WBGood.com was launched in May as a public-facing platform 
to share the company’s corporate responsibility priorities and initiatives. 

The site is home to information for fans and consumers, current and 
prospective employees, and members of the media interested in 

Warner Bros.’ corporate  responsibility values, while the Good News 
section features regular social impact updates from around the company.    

encourage
young people 

to be storytellers

In Spring 2018, we launched WB Good, Warner Bros.’ new corporate responsibility brand and platform, 
which aligns the company’s position as a leading creator and distributor of stories with its values and 

interest in supporting communities. Under the umbrella of WB Good, our mission is to make 
a positive impact on the world through initiatives that aim to accomplish three goals:

drive 
sustainable 
production 

create access and 
opportunities

for new voices 



our areas
of focus
Our new, three-pronged mission and supporting 
initiatives use storytelling as a thread as we work
to create meaningful change in the entertainment 
industry.  

.
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the next great storytellers
encouraging young people to be storytellers
As home to some of the world's most renowned stories and storytellers, we believe that having the right tools to 
share your unique perspectives isn't just important, it's a superpower. We launched two new, scalable programs 
designed to teach young people storytelling skills while lifting and empowering young voices. 

.
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1,100
students

18
teachers

8 L.A. 
Unified
schools

600
students

12
teachers

8 L.A. 
Unified
schools

During their inaugural year in 2018, our programs made an impact.

wb story lab.
In partnership with nonprofit Young Storytellers and the Los Angeles 
Unified School District, WB Story Lab aims to develop a generation of 
young people who value their voice and the voices of their peers. 
The program provides an in-school curriculum for sixth grade middle
school students that provides core storytelling skills while reinforcing 
confidence, empathy and creativity. By the end of the program, 
students have created an autobiographical superhero reflective of 
their own journey and super powers.

wb first cut.
WB First Cut, a partnership with nonprofit Ghetto Film School and 
the Los Angeles Unified School District, uses a teach-the-teacher 
model to provide high school students high-quality filmmaking skills 
in the classroom. High school teachers are trained in the art of 
filmmaking and how to incorporate filmmaking into traditional lesson 
plans and assignments. The program provides students who have not 
traditionally had exposure to filmmaking with expanded opportunities 
as they pursue their schooling and careers in storytelling.

“
Our programs are showcasing the power of storytelling, 
and these students and  their stories are going to 
help us change the world.

Barry Ziehl, Senior Vice President
Public Affairs & Strategic Initiatives, Warner Bros.

“MUST READS COMPANY TOWN BUSINESS

By RYAN FAUGHNDER
JUN 29, 2018 |  5:00 AM     

Warner Bros. this year tested two new programs to encourage middle and high school students from 16 campuses across L.A. to consider careers in the film
business.

Sixth grader Christian Lopez proudly displayed the latest drawing of his comic book character El Taco in front of
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changing the narrative
create access and opportunity for new voices
As entertainers and content creators, we champion new voices, experiences and viewpoints and strive to 
provide opportunities to those who haven't had traditional pathways into the entertainment industry so that 
the stories we tell are reflective of our audiences. This year, we expanded one of our key initiatives.

.

access 
to action
Launched in 2017, Access to Action was created to provide Production Assistant (PA) jobs 
to emerging talent who have not traditionally had pathways into the entertainment industry, 
fostering diversity throughout our workforce. PAs are placed in departments across production
and able to use their time on set as a first-step in their production careers. This year, 
we expanded the program to offer positions in feature films and post-production.

.

“
For too long, the pipelines into our industry have been 
too narrow, and it’s time to blow that open.

Dee Dee Myers, Executive Vice President
Worldwide Corporate Communications & Public Affairs
Warner Bros.

“
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34 PA 
placements

11
productions

6
cities

In 2018, Access to Action created access to opportunity.
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making our stories sustainably
drive environmentally sustainable productions
For decades, Warner Bros. has been committed to environmental sustainability, and that commitment includes 
working with our feature film and television productions to reduce their environmental footprints. As our industry
evolves, we are working to accelerate innovation and shift toward more sustainable production practices by 
supporting innovative technologies, including LED set lighting and digital distribution software; sustainable products, 
from FSC-certified lumber to post-consumer recycled paper; and waste reduction efforts, such as donating surplus
food and materials to local community partners. Additionally, we saw advancements in two areas this year.

.

stage29

A new soundstage, Stage 29, was completed in 2018 at Warner Bros.’ 
Burbank studio and, with consultation by the WB CR team, was awarded 
a Gold rating by the U.S. Green Building Council’s LEED (Leadership in 
Energy and Environmental Design) rating system. Notable sustainable 
elements—including an efficient heating and cooling system, LED lighting, 
and a 110-kilowatt solar array on its roof—are projected to reduce the 
building’s energy consumption by more than 50%.

. encore
Through Encore, the company’s material reuse and donation program, 
WB CR works with film and television productions to find second homes 
for a variety of materials, diverting tons of waste each year from landfills. 
In 2018, we donated numerous meals and surplus items, including 
clothing, furniture and props, to local nonprofit and community organizations.

.

31,000
surplus
items

21,000
meals

75 nonprofit
& community
organizations

“
For decades we have been committed to 
environmental efforts, and we have 
no plans to slow down.

Stacey Hoppe, Vice President
Corporate Responsibility, Warner Bros.

“
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our
investments
Beyond the programmatic initiatives that support 
WB Good, we have focused our philanthropic and 
sponsorship investments strategically to support 
emerging storytellers, diversity within our industry 
and sustainable production.   

.
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our investments
a selection of our key 2018 partnerships.

For the first time, we sponsored the ABFF, an annual event dedicated to empowering black artists 
and showcasing entertainment content by and about people of African descent.

This year, we increased our support and engagement with EMA, one of few organizations 
dedicated to promoting environmental progress in the entertainment industry, and its annual 
EMA Awards, which honors film and TV productions that increase awareness of environmental issues. 

In support of Warner Bros.’ continued interest in inclusivity, we have begun working more closely 
with GLAAD, the world’s leading LGBTQ media advocacy organization. In 2018, we sponsored 
the GLAAD Media Awards in Los Angeles, which recognizes and honors fair, accurate and 
inclusive representations of the LGBTQ community in media.

Longtime partner Hollywood CPR provides vocational training in skills required for crafts and 
technical positions in the entertainment industry. This year, we provided a grant to support 
capacity building for the organization while continuing to host educational and career 
readiness exposure to Hollywood CPR students at our Studio.

We began working with a team from Social Vocational Services—which serves individuals 
with intellectual or developmental disabilities—to assist with our TV and film production 
recycling and composting efforts.

hollywood cpr

glaad

social vocational services

environmental media association
(EMA)

american black film festival
(ABFF)
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stories
for good
In addition to the strategic programs and 
investments we oversee, we lead or support 
cause marketing campaigns that bring 
together Warner content or properties 
with relevant social causes. 
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stories
for good.
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In 2018, we worked with our business units to launch two key cause marketing campaigns:

Scooby-Doo
Doo Good
Warner Bros. Consumer Products partnered with generationOn, the youth division of Points of Light, to launch 
the Scooby-Doo ‘Doo Good’ campaign, a pro-social initiative infused with creativity to mobilize kids and their parents 
to band together and create change in their local communities. By channeling the spirit of Scooby-Doo and his playful 
approach to solving problems, ‘Doo Good’ focused on three key initiatives throughout the year: Save the Environment, 
Fight Hunger and Animal Welfare. Through the dedicated platform, ScoobyDooGood.com, parents and their kids could 
download toolkit guides, motivational materials and reward badges to encourage and engage the next generation 
of socially-conscious fans with hands-on service projects.

.

Aquaman
Be an Ocean Hero
In anticipation of the feature film “Aquaman” and to support the Super Hero’s mission of protecting the seas, 
we worked with global nonprofit Ocean Conservancy on a global social media awareness campaign 
in which the film’s stars, including Nicole Kidman, Patrick Wilson and Amber Heard, encouraged fans to 
#BeAnOceanHero. The collaboration also included an activation with Ocean Conservancy’s annual International 
Coastal Cleanup through which Warner Bros. Pictures partnered with local nonprofits in Los Angeles, New York, 
and San Diego to provide Aquaman-themed experiences at local clean-up events.

.



Within months of launching our new corporate responsibility brand, 
we received a 2018 Communitas Award for Excellence in Corporate 
Social Responsibility Campaign in recognition of WB Good. The Award is an 
international effort that celebrates exceptional businesses, organizations 
and individuals that are changing how they do business to benefit their communities.

In 2018, 18 Warner Bros. television and film productions received the Environmental 
Media Association’s (EMA) Green Seal, which honors progress in sustainable 
production. The program awards points for various environmental best practices 
and aligns with production standards as outlined by the Producers Guild of America’s 
Production Environmental Action Checklist (PEACH).

At its annual The Biggest Show event, nonprofit Young Storytellers recognized 
Warner Bros. with its Storyteller Award for creating WB Story Lab. The program, 
launched in early 2018 with partners Young Storytellers and Los Angeles Unified 
School District, demonstrates a commitment to putting young people at the center 
of their own narratives and empowering them to embrace their unique stories and voices. 

awards &recognition.

AWARDS & RECOGNITION 13


