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AT&T Invests More Than $500 Million Over 3-Year Period to Enhance Local 
Networks in Maryland 

 

BALTIMORE, MD, May 19, 2016 — At AT&T1, we invested more than $500 million in our 
Maryland wireless and wired networks during 2013-2015, and made 339 wireless network 
upgrades during that time. These investments drive a wide range of upgrades to reliability, 
coverage, speed and overall performance for residents and businesses. They also enhance 
critical services that support public safety and first responders. 
 
In 2015, AT&T made multiple wireless network upgrades in Maryland. We added new cell 
site upgrades, which included enhancements in Germantown, College Park and Catonsville, 
in addition to a new LTE cell tower in Severn. 
 
Notable Maryland network enhancements in 2015 included: 

 LTE Cell Site Upgrade in Germantown  

 LTE Cell Site Upgrade in College Park 

 LTE Cell Site Upgrade in Catonsville  

 LTE Cell Tower Upgrade in Severn 
 
“We’re committed to providing our customers fast, reliable, highly secure connectivity. We 
want them to be able to access the Internet at any moment, from almost any device and 
anywhere,” said Denis Dunn, President of AT&T Maryland. “Our continued investment in 
Maryland brings a host of new, innovative opportunities for residents and businesses.” 
 
In 2016, for the second year in a row, FORTUNE magazine recognized AT&T as the Most 
Admired Telecommunications Company in the world. We also placed #48 among the Top 50 
World’s Most Admired companies. This is our third year in a row on the Top 50 list – AT&T is 
the only communications company on the list. We ranked #1 in all 9 attributes. This 
included innovation, financial soundness and quality of products/services. FORTUNE’s Most 
Admired Companies lists are among the most highly respected indicators of corporate 
performance and reputation. 
 
To learn more about our coverage in Maryland or anywhere in the U.S., visit the AT&T 
Coverage Viewer. For updates on the AT&T wireless network, please visit the AT&T network 
news page. 
 
Cautionary Language Concerning Forward-Looking Statements 
Information set forth in this news release contains financial estimates and other forward- looking 
statements that are subject to risks and uncertainties, and actual results may differ materially. A 
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discussion of factors that may affect future results is contained in AT&T's filings with the Securities and 
Exchange Commission. AT&T disclaims any obligation to update or revise statements contained in this 
news release based on new information or otherwise. 
 

About AT&T 
AT&T Inc. (NYSE:T) helps millions around the globe connect with leading entertainment, mobile, high 
speed Internet and voice services. We’re the world’s largest provider of pay TV. We have TV customers in 
the U.S. and 11 Latin American countries. We offer the best global coverage of any U.S. wireless 
provider.* And we help businesses worldwide serve their customers better with our mobility and highly 
secure cloud solutions. 

Additional information about AT&T products and services is available at http://about.att.com. Follow our 
news on Twitter at @ATT, on Facebook at http://www.facebook.com/att and YouTube at 
http://www.youtube.com/att. 
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*Global coverage claim based on offering discounted voice and data roaming; LTE roaming; voice 
roaming; and world-capable smartphone and tablets in more countries than any other U.S. based carrier. 
International service required.  Coverage not available in all areas. Coverage may vary per country and be 
limited/restricted in some countries. 

                                                      
1
 AT&T products and services are provided or offered by subsidiaries and affiliates of AT&T Inc. under the 

AT&T brand and not by AT&T Inc. 
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