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144+ years 
AT&T has been improving the 
way people communicate.

$173.5 million 
contributed or directed 
through corporate-, employee-, 
and AT&T Foundation-giving 
programs in 2019.

243,000+ 
employees worldwide.

10 times.
AT&T has set a goal to enable 
carbon savings for our customers 
10 times the footprint of our 
operations by the end of 2025.

1.4+ million 
hours volunteered through 
employee volunteer programs 
in 2019.

$600 million
committed through AT&T Aspire 
since 2008 to promote student 
success in school and beyond.

9,800+ 
schools in 9 Latin American 
territories impacted by 
ESCUELA+ in 2019.

More than $135 billion 
invested in our wireless and 
wireline networks over the past 5 
years (2015-2019).1 During this 
time, we invested more in the U.S. 
than any other public company.

200+
destinations where AT&T offers 
talk, text and data coverage.2

99% 
of Americans covered by AT&T.

Nearly 5 
patents acquired by AT&T every 
business day, on average. 

Parts of 35 cities 
where we’ve introduced a 
mobile 5G+ network. 

Nationwide 5G.
AT&T 5G is now nationwide.

400+ million 
people in the U.S. and Mexico who 
can access AT&T’s 4G LTE network.

37 million
connected cars on the 
AT&T network. 

$14.2 billion 
spent with businesses owned by 
certified minority, women, 
service-disabled veterans, LGBTQ+, 
veterans and people with 
disabilities in 2019.3 

More than 1.5 million
FirstNet connections now in service.

More than 13,000 
public safety agencies and 
organizations are using FirstNet 
services.

36.3 million 
U.S. subscribers to HBO Max 
and HBO.

* All numbers are based on Q2 2020 results unless otherwise noted.
1 Includes U.S. and international capital investment and acquisitions of wireless operations and spectrum.
2 International service required. Not available in all areas. Coverage may vary per country and be limited/restricted in some countries. 
  Details: att.com/international/. Countries covered: att.com/globalcountries
3 Supplier diversity and sustainability spend and performance excludes content and programming spend. The management approach and
  data detailed reflects the activities of the AT&T Global Connections and Supply Chain organization within AT&T Communications.
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