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REPORT PARAMETERS  

 

Conducting a transparent operation and maintaining 

fluid communications with all our stakeholders’ groups 

is paramount to DIRECTV Peru. 

 

That is the reason behind our decision to issue this first 

sustainability report, which allows us to account for our 

management in the social, financial and environmental 

arenas. The information contained herein is laid out in 

accordance with the essential “conformance” to the GRI 

(Global Reporting Initiative) G4 guidelines and covers the 

January 1st-December 31st, 2016 period. It was drafted by 

DIRECTV Peru’s Corporate Social Responsibility area in 

cooperation with all of the company’s areas, which 

contributed in the surveying of information. 

In light of the thoroughness and completeness of the 

information gathered for and contained in this report and 

the high level of commitment on the side of the Company 

about its truthfulness, the external verification of this 

report is dispensed with.   

All opinions, suggestions, enquiries or comments related 

to this report are highly welcomed and may be addressed 

to Rolando Dávila, Corporate Social Responsibility 

coordinator, at the following e-mail address: 

rdavila@directv.pe. 
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LETTER FROM OUR 

CHAIRMAN AND CEO 

Since our start, AT&T has been about one thing: harnessing 

the power of our network to change lives and improve the 

world. And just as our network technology has gotten better 

over the years, so has our ability to address some of 

society’s toughest challenges. 

A great example is education where technology is radically 

changing how students learn and teachers teach. In the 

U.S., AT&T Aspire, our $400 million education initiative, is 

helping prepare more young people to succeed in school, on 

the job and in life. We’re working with external organizations 

—like Udacity, Coursera and numerous universities — to  

create opportunities for specialized online degrees for 

certifications. And in Latin America, our ESCUELA+ 

initiativehas connected teachers and students in more than 

7,500 schools across 8 countries to a world of educational 

discovery. 

We’re even using these same tools to help our employees 

gain the high-tech skills they need as we become a more 

software software-centric company. 

Technology can also speed the transition to a low-carbon 

economy – from networks that use less energy and water to 

better ways to conserve 

fuel through smart traffic management. Our 2025 goal: to 

enable carbon savings for our customers that are 10x the 

footprint of our operations. 

 

Finally, as one of the world’s largest telecommunications 

companies, we want people to use our technology responsibly. 

Over almost 8 years, our It Can Wait® program has signed up 

millions of U.S. drivers who have pledged to keep their eyes on 

the road, not on their phones.And now we’re expanding 

ourinitiative to Mexico.  

None of this would be possible without our employees, who 

are as dedicated to their communities as they are to their 

jobs. In 2016, AT&T employees and retirees volunteered 

more than 5.4 million hours to make their communities better 

places to live and work. 

Leveraging technology to build a better tomorrow is 

something we take very seriously. I invite you to learn more 

about our efforts in the following pages.  

Randall Stephenson 

Chairman and Chief Executive Officer 
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LETTER FROM DIRECTV PERU’S  

MARKET DIRECTOR 

Aware of our role as a leading pay-TV Company, one of 

our main concerns, in addition to offering our 

subscribers the best-in-class entertainment experience, 

is to contribute value to the communities where we 

provide our service. We are committed to tackling the 

greatest challenges currently facing our societies by 

means of our social responsibility program:   DIRECTV 

Generation. 

We are proud of being able to support communal 

volunteering activities in disadvantaged areas. In 2016, 

based on our “Piedra, Papel y Tijera” program, we 

succeeding in conducting 3 impactful actions thanks to 

the time and effort donated by our volunteers, whose 

over 4050 hours of work helped refurbish the 

“Bienaventuranzas” home (Tablada Lurin), the “Gotitas 

de Jesús” kindergarten (Porvenir Trujillo), and the 

“Ángeles de Naranjal” school (Carabayllo, Lima). Our 

150 volunteers worked to plant gardens, do interior and 

exterior painting of facilities and build and equip 

classrooms.   

Also during 2016, aimed to expanding our DIRECTV 

service experience to different communities across the 

region and bringing culture and movies closer to people,  

we organized 2 touring cinema screenings in the 

framework of the Cinema+ program. Cerro Candela de 

Cañete and Carabayllo were the two locations 

selected, where over 60 volunteers worked for over 

510 hours to make the cinema a massive and non-

exclusive experience. 

Likewise, thanks to the ESCUELA+ initiative, we have 

contributed, complemented and enrichened the 

curricular content of the country’s primary and 

secondary schools through DIRECTV’s satellite 

technology and through the contents provided by our 

partners: Discovery at school, National Geographic, 

Takeoff Media and Fundación Torneos. That is how, 

during 2016, we managed to implement the program in 

267 schools across the country and to provide program-

related training to 591 teachers. 

Our endeavors throughout this year have earned us an 

increased market share, which has now climbed to 

14.2%. Moreover, we are highly proud of having in 

average donated 100000 US dollars through 

volunteering and charity programs. Of course, we do 

acknowledge and commend all of our employees, 

because their contribution has been paramount to 

these accomplishments. We should also highlight that 

none of them would have been possible had it not been 

for the commitment and sense of belonging of our 

employees and their over 1869 hours of volunteering 

work in the different communities to turn them into a 

more pleasant place to live. 

Lastly, we are encouraged by the fact that an 

adequate use of technology for the benefit of the most 

vulnerable communities will allow us to forge a 

brighter future. 

Diego Benavides 

Market Director - DIRECTV Peru 
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LETTER FROM DIRECTV’s 

SOUTHERN CONE DIRECTOR 

Our goal at DIRECTV is always to stay closer to our 

customers, to our teams and to each of our 

stakeholders groups which turn our company into a 

professional, transparent and genuine place to work. 

We also aim at offering top entertainment in every part 

of our country. What is this due to? We want to offer all 

Peruvian inhabitants a TV connection and access to 

entertainment. 

2016 was equal to times of transition as we began 

operating regionally and our ultimate goal was to 

achieve the integration of Argentina, Chile, Peru and 

Uruguay into only one team. And we are on the right 

track since we have focused on and enhanced business 

results without ever neglecting our company´s major 

asset: each of its talents. 

I should point out that, aimed to enhancing our customer 

service capabilities and consolidating our leadership in the 

pay-TV sector, a new satellite intended to provide 

outstanding service quality to the region was launched 

during 2016. 

In this amazing team we are part of, we cherish both 

training and engagement in different actions. That is 

why we implement ongoing plans and programs 

designed to foster our employees’ development.  

In 2016, in the framework of the Piedra, Papel, Tijera 

program, we became engaged in 3 highly impactful 

actions  resulting from the generous donation of our 

267 volunteers’ time, who devoted over 4050 hours to 

the refurbishment of one shelter home and two 

schools. 

In order to provide support to students in their early 

steps as producers, our endorsement for the university 

filmmaking is displayed through the award of our 

Cinema Plus grant, whose fourth edition is underway. 

The three Latin American winners stand good chances 

of pursuing filmmaking studies at one of the world´s 

most prestigious institutions: the University of Southern 

California Filmmaking Arts School where filmmaking 

studies featured the presence of renowned film 

directors like George Lucas, Ron Howard and Robert 

Zemeckis 

Last but not least, I would like to share with you the 

outcomes of our “Escuela+” educational program, 

designed for and implemented in different primary and 

secondary education institutions across Latin America, 

which complements each country’s educational content, 

thereby helping bridge the digital divide. During 2016, 

this initiative was extended in Peru to include 267 new 

schools countrywide and to train other 591 teachers.  

At DIRECTV we endeavor daily to ensure that all 

Peruvian inhabitants have access to a television 

connection, which thus results in the fulfillment of our 

ongoing innovation and quality commitment. 

Manuel Abelleyra                                     

President of DIRECTV Southern Region  
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WHAT IS DIRECTV? 

We stand as the largest satellite pay-TV operator 

worldwide, providing coverage to 25.3 million users in 

the US and 12.5 million in Latin America. We were a fully 

publicly-traded company listed on New York’s NASDAQ 

until July 2015, when we merged with AT&T to become 

an integral part of it. 

At DIRECTV Latinoamérica, currently a member of the 

AT&T family, we can proudly boast of being the leading 

satellite pay-TV provider in Latin America and the 

Caribbean, by offering the best-in-class TV experience 

to over 20 million customers in Argentina, Brazil, 

Chile, Colombia, Ecuador, Peru, Uruguay, Venezuela 

and a part of the Caribbean region. 

Our over 13000 employees come together day-in day-

out to bring the most outstanding entertainment experience 

in the region with the most prominent content, state-of-the-

art technology and premier customer service. 

Across all levels of our organization, our staff is 

committed to excellence, cooperation, innovation and 

corporate social responsibility, all of which erect as the 

cornerstone of our culture. We are gradually becoming 

integrated to our new parent company, AT&T— the 

world’s largest pay-TV provider—, while we are also 

managing changes and positioning our brand in order to 

provide our customers the industry’s best-in-class 

entertainement experience. 

United we are stronger. And united, our teams are 

endeavoring to enhance our core business, operate at 

regional level and boost smart growth for our 

employees, customers and communities in Latin 

America and the Caribbean.   

DIRECTV PERU 

DIRECTV Perú S. R. L. started operating in Peru back in 

2006 and currently counts 230000 customers 

countrywide and over 250 own employees located in our 

head office in the city of Lima as well as in other offices 

across different provinces. In 2016 we became an 

integral part of the South region, currently made up  by 

Argentina, Chile, Uruguay and Peru. 

DIRECTV Peru is a Limited Partnership (S. R. L. 

according to its acronym in Spanish), made up by two 

foreign members: Galaxy Entertainment (1.49%) and 

DIRECTV Latinoamérica (98.51%). 

 

102770 

267 

1 

Own employees 

Pre-paid service 
customers 

2 

Head office located in Lima and 46 authorized dealers 

located countrywide  

Core products: prepaid and post-paid satellite TV 

service  

128604 

231374 
customers 

Post-paid service 
customers 
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COUNTRYWIDE PRESENCE 

DIRECTV Peru provides coverage to  l 

100% of the national territory. 

Regions      N° of customers  % customers 

Central 12886 10% 

North coast 12305 10% 

South coast 11303 9% 

Lima 79927 62% 

North 5399 4% 

South 6784 5% 

Prepaid customers 

They are segmented into four regions: 

South 

Central 

Lima 

North 

Regions      N° of customers  % customers 

Central 30875 30.04% 

Lima 25119 24.44% 

North 14484 14.09% 

South 32292 31.42% 

Total 102770 100% 

Post-paid customers 

They are segmented into the following 

regions: 

Lima 

Central 

North Coast 

South Coast 

South 

North 

Total 128604 100% 
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OUR ESSENCE 

We aim to becoming the most outstanding entertainment 

experience anytime, anywhere. And how will we go about it? 

By offering exclusive and engaging content coupled with 

state-of-the-art sound and image technology and quality 

service to those users relying on us. 

This new model allows us to operate as on single team, 

under the umbrella of a region-wide, unified, organizational 

structure. 

This organizational change is mainly aimed to: 

 Being better aligned in order to tackle the changes and 

seize the opportunities emerging in our markets. 

 Meeting our business goals and ensuring a sustainable 

development. 

 Retaining our leading position in the provision of 

oustanding content, innovative technology and premier 

service level. 

 Boosting our business priorities: 

− Focus on our core business.  

− Regional operation. 

− Smart growth. 

 Growing DIRECTV Latinoamérica’s standing as an agent 

of transformation at the region and the industry levels.  

All of the above enables us to fulfill our vision of being the 

best-in-class entertainment experience, anytime, 

anywhere.  

As a result of the new operational model, we have now 

erected into a united and aligned team featuring the 

following strengths: 

 A unified region-wide strategy. 

 Integration of the four regional countries’ operations 

(Argentina, Chile, Peru and Uruguay) into one larger market 

where decisions are made at regional level and executed on 

the local markets in a more agile way. 

 Standardization of products, business processes and tools 

leading to a streamlined efficiency and flexibility. 

 Collaborative work which enables a smart resource 

allocation and the sharing of best practices across the 

region.  

MISSION, VISION AND CORPORATE VALUES            

We currently feature our local mission, vision and values, as 

described below, which are now in the process of transition 

into the AT&T model:  

Our vision: “Turn DIRECTV into the world’s best-in-class 

video experience, anytime, anywhere”. 

Our mission: “Ofering a combination of engaging and 

diverse content, technology and service to make DIRECTV 

the customer’s preferred choice”. 

CORPORATE VALUES 

 Determination 

 Agility 

 Teamwork 

 Leadership 

 Innovation 

 Integrity 
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OUR PRODUCT 

Our Company is characterized by being at the forefront of 

technology at all times. That allows us to offer the most 

varied programming, consisting in Premium channels, 

exclusive channels (OnDIRECTV and DIRECTV Sports) and 

mobile applications (DIRECTV Play, Control Plus, 

DIRECTVSports.com). 

AT THE FOREFRONT OF   
TECHNOLOGY 

At DIRECTV Peru, we are on an relentess quest for what is new. Change 

and innovation stand as our beacons. We aim to pushing our limits, by 

continuously investing in state-of-the-art digital technology.  

2006 
DIRECTV makes inroads into  

Peru to revolutionize the pay-

TV market. 

2007 
DIRECTV Plus is introduced, 

which allows recording and 

rewinding live TV, 

generating instantaneous 

repetitions and storing up to  

100 hours of programming, 

among other functionalities. 

2008 
DIRECTV HD, the premium 

high-definition service, was 

launched.  

2012 
We started broadcasting  

3D programs. 

2016 
DIRECTV Prepaid, the satellite-

TV, contract- and invoice-free 

service, rechargeable upon 

request, was introduced.  
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MAIN FEATURES: 

 100% digital image and sound 
quality. 

 Allows recording, pausing and 
rewinding. 

 Allows selecting 
language/captioning. 

 Access to exclusive events. 

 Provides countrywide 
coverage. 

 Offers exclusive sports 
events. 

 Offers audio and radio 
channels. 

 Provides an on-screen 
programming guide. 

 Brings premium 
programming. 

 Has programming blocking 
options (Parental control). 

 Offers an information banner. 

 Offers PPV (Pay Per View) 
and DIRECTV Cinema. 

 Has a programming search 
option available. 

 User-friendly. 

 Allows selecting: programming 
guide, Menu, Banner and event 
acquisition (Info). 

 Identifies customers. 

 Provides a security system. 

 Authorizes subscription services. 

 Stores and limits purchasing information. 

 It is unswappable. 

EXTERNAL DISH DTV SET-TOP BOX 

SMART CARD REMOTE CONTROL 

 Low-maintenance. 

 Installed by qualified 
professionals. 
 The diameter depends on the power 

of the signal at the customer’s site.   

 Receives, processes and converts 
satellite signals into audio and video. 
 Offers laser disk-like video quality. 

 Offers CD-like audio quality. 
 Remotely controlled interactive guide 
and event acquisition. 

HOW DOES DIRECTV OPERATE? 

 

01 

TELEPORT 

It broadcasts the programming 

signal to our satellite, orbiting 

36000 km high around Ecuador. 

 

 

0 2  

THE SATELLITE: 

It receives the signal and 

retransmits back to Earth. 

0 3  

A PARABOLIC DISH: receives 

the satellite signal and 

forwards it to the set-top box 

connected to the TV set. 

 

WE ARE COMMITTED 2016 SUSTAINABILITY REPORT 



 

 1 3  

SOME OF OUR PRODUCTS’ FEATURES 

 

100% DIGITAL IMAGE AND 

SOUND 

Through its higher image 

definition and audio quality, 

DIRECTV provides an 

unmatched TV experience 

thanks to its state-of-the-art 

technology. 

PROGRAMMING GUIDE 

The current programming grid 

with information about the 

subsequent 14 days is 

available directly on screen 

with readily and quick access 

to the desired content.  

PROGRAMMING BLOCKING 

Customers may rest assured 

about the content viewed by 

their children by using the 

control function, which allows 

easily blocking programs on a 

time, age and signal basis. 

ADVANCED 

SEARCHES 

Customers may easily and 

quickly find programs through 

the Customized Guide and the 

Favorite Channels options. In 

addition, searches by name, 

keyword and other options are 

available. 

LANGUAGE SELECTION 

Customers may easily select 

their audio language from 

English or Spanish for a full 

enjoyment of their programs.  

UNIVERSAL REMOTE 

CONTROL 

User-friendly and allowing 

customers to access all the 

set-top box functions as well 

as to control their TV sets, 

DVD or any other systems.  

ON-SCREEN PROGRAMMING 

GUIDE 

It displays the subsequent 14 

days of programming by 

browsing on the basis of a 

category or multiple search 

options. Moreover, the 

interactive functions available 

through the  Information 

Channel, the Sports Portal and 

the Sportsguide option allow 

an unprecendented quality in 

access to entertainment.   
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POST-PAID PRODUCT 

Our post-paid product offers 5 programming packages 

intended to meet our customers’ varied needs and may 

be complemented with premium packages, such as 

FOX+, HBO Max HD, and adult packages such as the 

Hot Pack and the Exxxotico, all of them including the 

DIRECTV guarantee service. 

PREPAID PRODUCT 

As of early 2017, our sales strategy applicable to this 

product is to be modified in order to allow more 

Peruvian families to access quality content by offering 

this alternative to those families unable to afford a 

post-paid product. A self-installable Pre-paid Kit 

providing flexible recharging and countrywide 

coverage is to be launched in order to meet the needs 

of this segment. 

HD BRONZE 

+ 60 SD channels 

41 HD channels 

39 DIRECTV PLAY 

audio signals 

Benefits portal 

PPV 

Premium channels 

GOLD+ 

+ 109 SD   channels  

57  HD channels 

39 DIRECTV PLAY 

audio signals 

Benefits portal 

PPV 

Premium channels 

+HD SILVER 

+ 82 SD channels 49 

HD channels 

39 DIRECTV PLAY 

audio signals 

Benefits portal 

PPV 

Premium channels 

PLATINO+ 

+ 127 SD channels  

69 HD channels 

39 DIRECTV PLAY 

audio signals 

Benefits portal 

PPV 

Premium channels 

DLA-2 SATELLITE LAUNCH 

OnThursday, June 9, 2016, DIRECTV 

Latinoamérica’s DLA-2 satellite was 

successfully launched from the Baikonur 

Cosmodrome space facility in Kazakhstan. At 

7:00 p.m. EDT, our mission crew confirmed the 

signal acquisition, meaning the DLA-2, 

designed as a back-up for the DLA-1 satellite, 

is in adequate condition and on its way 

towards its orbital position. 
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BUSINESS INTEGRITY AND 

ETHICS 

We are convinced that our business should be guided by 

the highest integrity and ethics standards, which shall 

erect into our pillars to offer customers an enrichening 

experience, consolidate our fruitful relationships with our 

partners and build a robust corporate culture. 

As regards our financial performance indicators, 

DIRECTV Peru monitors its income, programming costs, 

equipment investment and expenditure and operational 

expenditure in order to achieve an efficient and 

profitable operation. 

OUR SERVICE 

An outstanding product and state-of-the-art technology 

should go hand-in-hand with a best-in-class service. For 

DIRECTV Peru, customers are our main priority and, in 

order to fulfill our pledge of service, we count on 

different channels to provide support: 

 Self-service. Automatic channels allowing customers 

to settle their queries anytime, anywhere. 

 Online channel. Our customers’ e-mail queries are 

taken care of by our Call Center under the monitoring of 

coordinator located in Peru. Around 2650 queries are 

dealt with on a monthly basis. 

 Customer Service Centers. We have 27 service 

centers across the country, with 2 of them being own 

centers (operated by 3 employees) and 25 outsourced 

centers, managed by third-party agents.  

 Telephone channel. A team of 71 representatives 

located in our Cali Call Center takes in average 64000 

calls a month from our customers based in Peru, with 

an 88% average satisfaction level.   

 VIP Service-Support to exclusive accountss. Intended 

to manage special cases or highly complex ones 

requiring a high degree of coordination, this channel is 

led by two employees who succeed in settling around 50 

cases a month. In addition, we count on an analyst to 

support Exclusive Accounts customers whose monthly 

invoice amount stands above 2000 soles. 

 Complaint-handling unit. This unit is managed by two 

analysts entrusted with settling formal complaints 

brought by our customers and by two assistants taking 

care of malfunction-related claims, in accordance with 

the legal guidelines. 

Our service quality is managed by the assurance and 

implementation team, made up by the following areas:  

Processes. This area is responsible for assuring the 

quality of the information received from all our service 

channels by drafting procedures and policies in 

collaboration with all of the business areas. 

 Quality. This area is entrusted with reviewing the Call 

Center indicators, in the quest for process streamlining. 

 Communications. This area takes car of publicizing 

procedures, policies, campaigns and activity schedules in 

continuous coordination with all the other areas.  

 Projects. This area is in charge of the implementation 

of self-service related regional projects.  

 

No significant fines or non-
monetary sanctions derived 
from breach of legislation or 
regulations were imposed on  
DIRECTV Peru during 2016.  
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AN INDEPENDENT OPERATION 

DIRECTV Peru does not receive any funding from 

the Peruvian government for any of its operations 

in the country. One source of financial assistance 

for companies is tax credit, which, in the case of 

our organization, amounted to 17431285 soles 

during 2016 from General Sales Tax (IGV according 

to its acronym in Spanish). It is to be noted that, 

as of the end of this year, the Company holds an 

accumulated tax loss in an amount of 126612635 

soles. 

Neither does the Company receive any advertising 

or event-related funding or sponsorship 

whatsoever from any private institutions. Our 

operational activities are 100% self-funded or 

financed through our shareholders’ capital 

contributions.  

CODE OF ETHICS 

“Our Code of Ethics embodies our commitment to our 

customers, shareholders and ourselves to an always 

ethical and honest behavior.” 

ANTI-CORRUPTION POLICIES 

Furthermore, as DIRECTV is an integral part of AT&T, 

a publicly-traded company listed on the the New York 

Stock Exchange, DIRECT Peru’s anti-corruption policies 

abide by the American FCPA standard (Foreign 

Corrupt Practices Act), as well as by AT&T’s Code of 

Business Conduct, which, in turn, is in observance of 

the most stringent business ethics standards, including 

the endorsement to the global anti-bribery initiatives.   

Likewise, all of AT&T and therefore DIRECTV 

employees, as well as any suppliers acting on their 

behalf before governmental officers, are bound to 

comply with such international anti-bribery laws, 

regulations and conventions as may be in force in 

the countries where AT&T operates or does business 

transactions. 

This regulation strictly bans the following actions: 

 Giving, authorizing, offering or pledging any direct or 

indirect payment or valuable object benefit intended to 

unduly being awarded or retaining a business or somehow 

generating an undue advantage. 

 Becoming involved in an undue transaction in order 

to influence the duties of public officers. 

 Making facilitation payments. 

 Making illegal political contributions. 

 Making charitable contributions with a view to unduly 

influencing any action or decision. 

 Accepting undue donation requests.  

 Accepting requests to falsify invoices or make unusual or 

excesive payments based on inadequate concepts or leading 

to an ethics-related challenge. 

MONITORING-ORIENTED TRAINING  

In order to preempt corruption cases, DIRECTV 

Peru has an annual online and on-site training 

scheme dealing with the Code of Ethics applicable 

to employees and with the FCPA standard (Foreign 

Corrupt Practices Act).  

Anti-corruption related trainings apply to 100% of 

the Company employees. In the case of on-site 

training sessions, attendance is verified by a 

signature on the relevant attendance form whereas, 

in the case of online sessions, attendance is 

validated through a virtual signature. 



 

   

We are 
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A 360º 

MANAGEMENT 

At DIRETV, we are convinced that the only way we may 

build a robust and long-lasting company investing is to 

generate a positive impact on the people, the community 

and the environment surrounding us, and that is what 

moves us to push sustainability in all of our actions. 

Striving daily to achieve sustainability entails merging 

the community’s social and environmental concerns 

into the company’s own operations and into our 

interactions with our main stakeholders. 

In our position as market leaders, we are a relevant 

player in the society. But it is only if we can positively 

impact our environment, succeed in motivating our 

working teams and those commercially linked to us 

and manage our resources efficiently while also 

supporting our community, that we will become a 

major agent of change.  

DIRECTV’s sustainability approach encompasses all the 

stakeholders groups we liaison with and is relevant to all 

of our operations, thus its description as a 360º 

approach.  
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STRENGTHENING TIES WITH 

OUR STAKEHOLDERS GROUPS 

Our Sustainability strategy is based upon building 

mutually benefitial relations with our stakeholders 

groups, whom we recognize as a key partners in the 

development of a socially responsible and 

environmentally sustainable company. 

Conducting our business operations in a sustaianable way 

entails being in full knowledge of our stakeholders groups’ 

expectations and concerns and merging them into our 

management approach. 

CHANNEL OF COMMUNICATION  

STAKEHOLDERS GROUP ROLE WITH THE GROUP 

EXECUTIVE DIRECTION Defines the strategy to implement and ensures its execution.  Meetings held weekly.  

The process to define DIRECTV Peru’s stakeholders 

groups is based on the growth and the degree of 

involvement of such groups with the Company and on 

the generation of shared value for the benefit of 

boths parties. 

Such stakeholders groups are directly linked to our 

business –which consists in the development and 

deployment of our satellite TV operations-, and 

therefore, our suppliers, employees and dealers are 

the ones to guarantee the sales, installation and after-

sale service. In addition, we have forged close bonds 

with the local government and the regulatory agencies, 

as a result of our compliance with all the regulations 

applicable to our organization. Eventually, we also 

monitor our customers’ satisfaction levels on an annual 

basis by means of an NPS (measuring the level of 

satisfaction and likelihood of recommendation by our 

residential customers).  

 DIRECTV Peru’s stakeholders groups were selected 

during the course of an Executive Direction meeting, in 

accordance with the level of intertwining between the 

relevant external entities and the Company.  
By phone. 

  By mail 
 Through meetings 
 

GOVERNMENTS OR It is a key decision-making player 
REGULATORY AGENCY 

Following is a list of DIRECTV Peru’s 
stakehoders groups: 

DEALERS Enable us to reach out to all corners of Peru. 

By phone  

  By mail. 

 Through face-to-face meetings  

By phone. 

  By mail 
 Through meetings 

 Allow us to assure the quality of our 

SUPPLIERS products. 

 We support one another for the benefit and 

THE COMMUNITY growth of all. 
 By phone 

 Through face-to-face meetings 

In collaboration with these 
stakeholders groups we stand 
as a continuously interacting 
network, which we hope will 
turn into a relationship of trust 
and a fruitful discussion that 
may lead to a win-win 
situation. 

 

 Contribute their daily work to provide the best 

EMPLOYEES entertainment experience 
 Internal communication. 
 Results-related meetings held on a 
once-a-month basis. 

CUSTOMERS Stand at the core of all our actions. 

 By phone, email, SMS or social media. 
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INVOLVEMENT 

IN PUBLIC AFFAIRS 

Establishing liaisons with public entities is a vital aspect of 

DIRECTV’s condition as a social stakeholder and our bonds 

with different institutions and associations enable us to forge 

strategic alliances to fulfill our pledge of sustainability. 

Our interaction with the public sector is a core part of 

our corporate citizenship. It is an opportunity to 

become intertwined with other major social 

stakeholders in order to maximize accountability 

efficiency, streamline the performance of the industry 

as a whole and contribute positively to the country 

development. 

DIRECTV Peru is actively engaged in discussion groups 

dealing with telecommunication issues affecting the 

society. It is therefore a member of the Association for 

the Advancement of National Infrastructure (AFIN) and 

the Peruvian American Chamber of Commerce 

(AMCHAM). 
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ACCOUNTABILITY 

ANDTRANSPARENCY 

In order to become a sustainably performing company, it is 

essential that we may define the relevant goals, measure 

our results and eventually report them.  This initial 

Sustainability Report is aimed to accounting for our 

activities and their impact on our environment and, in the 

process, inspiring others.  

Given this is the first edition of DIRECTV Peru’s 

Sustainability Report, the process to define materiality 

adheres to the methodology laid out on the G4 release 

of the Global Reporting Initiative (GRI). The relevant 

process actions (identify, prioritize and validate) were 

performed by the Company management in 

collaboration with the Company stakehoders groups. 

Below is an outline of the actions regarding each process 

step: 

1) Identify: On the basis of a list of 18 material issues 

previously identified at regional level on occasion of a 

management meeting, the Company stakeholders 

groups were identified. In addition, each material issue 

relevant to DIRECTV Peru was pinpointed. 

2) Prioritize: At the aforementioned meeting the material 

issues identified were then prioritized in collaboration with 

the previously validated stakeholders groups through 

virtual surveys.  

3) Validate: Following the review of the results 

obtained, three issues categories were defined:   

1) Strategic issues. 

2) Relevant issues. 

3) Non-relevantes issues. 

This classification was then submitted with the Social 

Responsibility Coordinator in order to align the GRI aspects 

with the identified material issues. 

 

MATERIAL ISSUE ACRONYM 
(Spanish) 2016 WEIGHTING  CATEGORY 

Quality and Customer Service  CSC 1 

Strategic 

Technological Innovation INT 2 

Corporate Governance, ethics and transparency GCET 3 

Information security SDI 4 

Technological inclusiveness IT 5 

Diversity, inclusiveness and employability DIE 6 

Occupational Health and safety SSL 7 

Talent management GT 8 

Relevant 

Products and services information IPS 9 

Social investment programs PIS 10 

Social inclusiveness IS 11 

Financial peformance and impact in Peru DEIP 12 

Business-related environmental impact management GIAN 13 

Value chain dvelopment DCV 14 

Volunteering programs VOL 15 

National Industry development   DIN 16 

Non-relevant Channels for communication with stakeholders 
groups 

CCGI 17 
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ALINGMENT BETWEEN THE GRI ASPECTS AND THE 

SDG  

Following the identification of DIRECTV Peru’s material 

issues, these were aligned with the GRI aspects in 

order to report the indicators linked to the issues 

classified as strategic and relevant. 

OUR MATERIALITY MATRIX: 

MATERIALITY FOR 
DIRECTV 

R
E
LE

V
A
N

C
E
 F

O
R
 S

T
A
K
E
H

O
L
D

E
R
S
 

Relevance for DIRECTV 

DIN GIAN 

CCGI 

PIS IS 

VOL 

INT 

DIE CSC 

SDI GCET 

GT 

SSL 

DEIP IPS 
IT DCV 

ORDER ACRONYM 
(Spanish) 

ISSUES RELATED SDG AND SECTORAL GUIDE 
SCOPE OF 
COVERAGE CATEGORY 

1 CSC QUALITY AND CUSTOMER SERVICE Products and services labeling (PR) Internal / External 

Strategic 

2 INT TECHNOLOGICAL INNOVATION Management approach (DMA) Internal 

3 GCET 
CORPORATE GOVERNANCE, ETHICS AND 
TRANSPARENCY 

Regulatory compliance (EN) Internal / External 

4 SDI 
INFORMATION SECURITY 

Mechanisms applicable to employment practices complaints 
(LA) 

Internal / External 

5 IT TECHNOLOGICAL INCLUSIVENESS No discrimination (HR) Internal / External 

6 DIE 
DIVERSITY, INCLUSIVENESS AND 
EMPLOYABILITY 

Struggle against corruption (SO) Internal 

7 SSL OCCUPATIONAL HEALTH AND SAFETY Unfair competition practices (SO) Internal 

8 GT TALENT MANAGEMENT Regulatory compliance (PR) Internal 

Relevant 

9 IPS PRODUCTS AND SERVICES INFORMATION Investment (HR) Internal / External 

10 PIS SOCIAL INVESTMENT PROGRAMS Compliance (SO) Internal / External 

11 IS SOCIAL INCLUSIVENESS Child labor (HR) Internal 

12 DEIP FINANCIAL PEFORMANCE AND IMPACT IN PERU Forced labor (HR) Internal 

13 GIAN 
BUSINESS-RELATED ENVIRONMENTAL IMPACT 
MANAGEMENT 

Safety measures (HR) Internal / External 

14 DCV VALUE CHAIN DVELOPMENT Customers’ privacy (PR) Internal / External 

15 VOL VOLUNTEERING PROGRAMS Local communities (SO) Internal 
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SUSTAINABLE DEVELOPMENT GOALS. 

Eventually, on the basis of the global initiatives, the 

material issues (strategic and relevant) were linked to 

the sustainable management on the side of DIRECTV 

Peru of the Sustainable Development Goals (SDG) 

defined the United Nations’ member countries in 

September 2015 for the 2030 Agenda, as shown on the 

following chart: 

 

 

 

#GOAL TARGET DESCRIPTION MATERIAL ISSUE 

Goal 1. End poverty in all forms worldwide  

1.1 End extreme poverty for all people worldwide. 
6. Diversity, inclusiveness and 

employability  

Goal 3. Ensure healthy lives and promote well-being for all at all ages  

3.9 
Substantially reduce the number of deaths and diseases caused by hazardous chemicals and by polluted/contaminated air, 
water and soil.  

13. Business-related environmental impact 
management 

Goal 4. Achieve inclusive and equitable quality education and foster learning opportunities for all  

4.3 Ensure equitable access to technical, vocational or higher training, including college education for all men and women. 8. Talent management 

4.4 
By 2030, achieve a considerable rise in the number of young people and adults with the necessary competencies, especially 
technical and professional, in order to have access to employment, decent work and enterpreneurship opportunities. 

 
8. Talent management 

4.5 
By 2030, remove gender inequalities in education and ensure equal access to all levels of education and professional training 
for disadvantaged people, including disabled persons, people from native communities and children in vulnerable situations. 

 
8. Talent management 

Goal 5. Achieve gender equality and the empowerment of women and girls  

5.1 End all forms of discrimination against women and girls worldwide. 

6. Diversity, inclusiveness and 
employability / 8. Talent management / 3. 

Corporate governance, ethics and 
transparency 

5.5 
Ensure full and effective participation of women and equal leadership opportunities in all political, economic and public life 
decision-making stages. 

6. Diversity, inclusiveness and 
employability 
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#GOAL TARGET DESCRIPTION MATERIAL ISSUE 

Goal 8. Promote sustained, inclusive and sustainable economic growth, full and productive employment and decent work for all   

8.4 
Improve progressively, through 2030, global resource efficiency in consumption and production and endeavour to decouple 
economic growth from environmental degradation, in accordance with the 10-year framework of programmes on sustainable 
consumption and production, with developed countries taking the lead. 

13. Business-related environmental impact 
management 

8.5 
By 2030, achieve full and productive employment and decent work for all women and men, including young people and 
persons with disabilities, and equal pay for work of equal value. 

6. Diversity, inclusiveness and 
employability / 8. Talent management 

8.8 
Protect labour rights and promote safe and secure working environments for all workers, including migrant workers, in 
particular women migrants, and those in precarious employment. 

7. Occupational health and safety /3. 
Corporate governance, ethics and 

transparency 

Goal 9. Develop  resilient infrastructure, promote sustainable and inclusive industralization and foster innovation  

9.4 
By 2030 upgrade infrastructure and retrofit industries to make them sustainable, with increased resource use efficiency and 
greater adoption of clean and environmentally sound technologies and industrial processes, all countries taking action in 
accordance with their respective capabilities. 

13. Business-related environmental impact 
management 

Goal 10. Reduce inequalities amongst and within countries 

10.2 
By 2030, empower and promote the social, economic and political inclusion of all, irrespective of age, sex, disability, race, 
ethnicity, origin, religion or economic or other status. 

6. Diversity, inclusiveness and 
employability 

Goal 12. Ensure sustainable consumption and production guidelines  

12.2 By 2030, achieve the sustainable management and efficient use of natural resources. 
13. Business-related environmental impact 

management 

12.4 
By 2020, achieve the environmentally sound management of chemicals and all wastes throughout their life cycle, in accordance 
with agreed international frameworks, and significantly reduce their release to air, water and soil in order to minimize their 
adverse impacts on human health and the environment. 

13. Business-related environmental impact 
management 

12.5 By 2030, substantially reduce waste generation through prevention, reduction, recycling and reuse. 
13. Business-related environmental impact 

management 
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#GOAL TARGET DESCRIPTION MATERIAL ISSUE 

12.8 
By 2030, ensure that people everywhere have the relevant information and awareness for sustainable development and 
lifestyles in harmony with nature. 

9. Products and services information 

Goal 16. Promote peaceful and inclusive societies for sustainable development, provide access to justice for all and build effective, accountable and inclusive 
institutions at all levels 

16.1 Significantly reduce all forms of violence and related death rates everywhere. 
3. Corporate governance, ethics and 

transparency 

16.3 Promote the rule of law at the national and international levels, and ensure equal access to justice for all. 

3. Corporate governance, ethics and 
transparency / 1. Quality and customer 

service / 9. Products and services 
information / 4. Information security 

16.5 Substantially reduce corruption and bribery in all its forms 
3. Corporate governance, ethics and 

transparency 

16.10 
Ensure public access to information and protect fundamental freedoms, in accordance with national legislation and international 
agreements 

4. Information security 

16.b Promote and enforce non-discriminatory laws and policies for sustainable development 
3. Corporate governance, ethics and 

transparency 
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NUMBER OF MAJOR 

PRODUCTS AND 

SERVICES 5 

OUR PRODUCTS 

The material currently delivered with customers in a 

complete condition are the set-top boxes, which 

include labeling information. The equipment units 

included in the measurement are: set-top boxes, LNB 

antennas, controls and cables. 

2016 INFORMATION AND LABELING 

100% 
NUMBER OF PRODUCTS AND 

SERVICES SUBJECT TO REVIEW 

FEATURES YES NO 

Origin of products or services components X  

Content, especially concerning substances with 
a potentially environmental or social impact  

X  

Product or service safety instructions  X  

Product disposal and relevant environmental or 
social impact  

 X 

Manuals and voltage X  

 

IN COMPLIANCE WITH THE RULES  

In 2016, DIRECTV Peru has not incurred in any breach 

of either regulations or voluntary codes regarding 

products or services information and labeling. Before 

purchasing a product, customers are informed of its 

condition as refurbished. In addition, DIRECTV Peru is 

in compliance with the Ministry of the Environment’s 

national regulation for the management and handling 

of waste electrical and electronic equipment. 
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PRODUCT-RELATED 

ACCOUNTABILITY AND 

ETHICS  

At DIRECTV we implement a transparent, honest and 

inclusive commercial communication policy. 

DIRECTV Peru counts on a regulatory risk matrix 

defining the type of breach that may be incurred 

contatined in a document that encompasses all the 

regulations applicable to the Company and provides a 

percentage of company’s compliance with each 

regulation. 

No cases of breach of regulations or voluntary codes 

regarding marketing communications such as advertising, 

promotion and sponsorship or their relevant results 

were recorded during 2016. 

 

DIRECTV Peru currently faces two 
legal actions on the grounds of 
unfair competition which were filed 
before 2016. One of the cases is 
under an appeals process, 
whereas the other is about to be 
settled.  

 

WE ENTERTAIN 2016 SUSTAINABILITY REPORT 



 

 2 9  

 

TRACKING 
SATISFACTION LEVELS 

 

 
Our key strategic mission is to provide all our customers 

with an outstanding experience. Aimed to measuring 

their satisfaction and therefore the efficiency of our 

management, we conduct a variety of surveys intended 

to monitor the areas interacting with customers. 

In order to meaure customer loyalty, DIRECTV 

employes the NPS (Net Promoter Score), prepared on 

the basis of 0-10 scale in response to one specific 

question about their likelihood to recommend the 

service, where a score of 10 means “I would absolutely 

recommend it” and 0 means “I would absolutely not 

recommend it”.  

 

 Responders allocating scores between 0 and 6 are 

classified as detractors 

 Responders allocating scores between 7 and 8 are 

classifed as neutral (or passive) 

 Responders allocating scores between 9 and 10 are 

classifed as promoters 

For a result, the detractor rate is deducted from the 

promoter one, thereby obtaining a percentage to 

measure service quality. Therefore, an NPS can be as 

low as  -100 (“Every customer is a detractor”) or as 

high as 100 (“Every customer is a promoter”). An NPS 

score above 0 is perceived as acceptable, while one of 

50 is regarded as outstanding. 

PROMOTERS - DETRACTORS = 
SERVICE QUALITY NPS  

Our average NPS for 2016 stood at 27%: 

POST-PAID SERVICE NPS: 41.2% 

PREPAID SERVICE NPS: 8.9% 

The main reasons why promoters are highly satisfied with 

the service are:  

 General programming  

 Image and sound 

 Customer service 

 Sports programming 

In turn, detractors argue the following reasons for their 

lower satisfaction levels:  

 Weather-related signal interruptions  

 High pricing 

 Repeated programming 

 Missing channels or programs  
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DYNAMISM AND DIVERSITY, 

FOR THE SAKE OF GROWTH 

The DIRECTV Peru workforce is made up by committed 

professionals who clearly see the quality of the 

company staff as the key to its success. 

A human-based approach erects as our cornerstone. We 

stand as a dynamic and diverse team endeavoring to 

bring customers the best-in-class entertainment 

experience. 

DIRECTV Peru’s Corporate Governance structure 

consists of one CEO, 5 management areas and one 

direction area. During 2016, Orlando Parodi served as 

CEO.  

HH.RR. director 

JENIFFER 
FALLAS 

Operations and 

Customer Care 

manager 

FELIPE 
BRITO 

CLIFTON 
CASAS 

VIRGINIA 
BLUME 

Administration 

and Finance 

manager 

DIEGO 
BENAVIDES 

Marketing and Sales 

manager 

POSITION NATIONALITY 

CEO Peruvian 

HH.RR director Costa Rican 

Legal Affairs manager Peruvian  

Operations manager Brazilian 

Administration &  Peruvian 

Finance manager 

IT manager Peruvian  

Marketing manager Peruvian 

DIRECTV Peru’s headcount 
amounts to 278 employees: 175 
men and 103 women. 

HEADCOUNT BREAKDOWN ON AN EMPLOYMENT 

AGREEMENT TYPE AND GENDER BASIS  

AGREEMENT TYPE MEN     WOMEN TOTAL 

Indefinite term agreement 170 97 267 

Temporary agreement 5 6 11* 

* Note: the only employees at  DIRECTV Peru on a temporary agreement are 

apprentices. During 2016 these involved 11 people.  

ORLANDO 
PARODI 

CEO 

PATRICIA 
FAJRI 

Assistant to CEO 

 

71% of DIRECTV Peru’s top 
executives are originally from 
Peru.  

 IT and 

telecommunications 

manager 
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AGE GROUP PROMOTER ASSISTANT ANALYST COORDINATOR HEAD 
DEPT. 

MANAGER TOTAL  

X GROUP 13 9 17 19 20 6 84 

Women 0 6 9 5 10 2 32 

Men 13 3 8 14 10 4 52 

Millennials 37 22 63 45 15 1 183 

Women 1 9 29 19 7 0 65 

Men 36 13 34 26 8 1 118 

TOTAL 50 31 80 64 35 7 267 

 

PAYROLL NUMBER OF EMPLOYEES 

TOTAL 267 

 X GROUP MILLENNIALS 

GENDER-BASED BREAKDOWN 31.46% 68.54% 

Men 19.47% 44.20% 

Women 11.99% 24.34% 

AGE GROUP-BASED BREAKDOWN   

BELOW 30  0.00% 18.73% 

BETWEEN 30 AND 50  31.09% 49.81% 

OVER 50 0.37% 0.00% 

 

 

CATEGORY- AND GENDER-BASED PAYROLL 

BREAKDOWN 

31.46% of our employees 
belong to the X group category 
while 68.54%  are 
millennials* 

* Note: People born as from 1981 are considered millennials, while those born before 1981 are classifed into the X group. 

CATEGORY-, REGION- AND GENDER-BASED 
PAYROLL BREAKDOWN 

Over 90% of our employees are located in Lima, with 

the remainder being located in the following districts: 

Arequipa, Chiclayo, Trujillo, Puno, Huancayo, Iquitos, 

Piura and Pucallpa. 

EMPLOYEE 
CATEGORY 

MEN WOMEN TOTAL  

    

Analyst 38 42 80 

Asistant 15 16 31 

Coordinator 24 40 64 

Manager 2 5 7 

Head of dept. 17 18 35 

Apprentice 6 5 11 

Sales promoter 1 49 50 

TOTAL  103 175 278 
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TALENT RECRUITMENT 

 

We are convinced that counting on the right talent for 

each position is vital for the attainment of our business 

goals and that a assembling a diverse workforce is 

equally vital to achieve an inclusive culture that 

cherishes differences. 

Selecting our work team members is a task to which we 

devote all our care and attention, since each person 

contributes differential and complementary 

talent to the organization. Upon recruitment, we 

take care that new hires may feel welcomed and 

comfortable in their workplaces. 

In addition to counting on the workforce composition 

information, learning about its turnover trends is  

equally important to us in order to keep implementing 

initiatives that may increadingly turn us into better 

employers. 

For that purpose, we take into account the staff 

turnover rate, which is estimated by dividing the 

number of employees leaving the Company (89) by the 

total number of employees by the end of each year 

(267). This method is also used for estimating the 

recruiment rate. 

Turnover rate: 33.33% 
Recruitment rate: 12.36% 

M  W  M  W  M  W    

Turnover 11 30 8 40 0 0 

Recruitments 4 11 3 15 0 0 

Note: The age parameters used are the same for all the bases and the total 2016 

termination and recruitment cases over the total number of active employees at the 

end of 2016 are considered.  

BALANCE AND INTEGRATION 

At DIRECTV we support recent parents from our workforce 

so that they may return to work upon completion of their 

parental leave if they are willing to. In 2016, 100% 

returned to work upon expiration of their leave period. 

GENDER   LEAVES STAFF  % 

M 19 170 11.18% 

W 6 97 6.19% 

Note: the information provided includes the paternity and maternity leaves cases over 

the total number of male and female employees, respectively. 

BETWEEN 

30 AND 50 

OVER 50 UNDER 30 
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DEVELOPMENT 
AND MOBILITY 

We endeavor to help our employees find positions in 

the company where their skills and interests may 

contribute to the achievement of the expected results 

and allow them to realize all their potential.  

Once an employee has been hired, we see to their 

finding the best position where they may develop and 

deploy their skills. Therefore, we look well into each 

business sector and their relevant teams so as to be able 

to offer the type of opportunities to meet their needs. 

As regards performance assessment, only those 

employees joining DIRECTV Peru as of July 2016 have 

been included and that is why our overall assessment 

rate stands below 100%. The entire 2016 payroll was 

used for the purpose of the estimation, even though not 

all were in the assessment target segment.  

*273 empoyees assessed. The Total no, of employees at the end of 2016 was 267. 

ASSESSMENT BREAKDOWN 2016 

BY GENDER 

Male employees  81% 

Female employees 87% 

BY EMPLOYMENT CATEGORY 

Managers 57% 

Heads of dept. 91% 

Coordinatos 74% 

Analysts 100% 

Assistants 73% 

Sales promoters 84% 

 

EMPLOYEE PERFORMANCE 
ASSESSMENT 

2016 

Total no. of employees 273* 

Employees assessed 227 

Percentage of employees assessed 83% 
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ONGOING EDUCATION 

 

We are convinced that training our staff on an ongoing 

basis is key to mantaining the distinctiveness of our 

company.  

 

 

 

 

 

 

 

 

 

 

 

GROWING OUR SKILLS 

At DIRECTV Peru, training needs are defined on the basis 

of the performance assessments results and 90% of 

them are focused on developing the soft skills required at 

each level. An educational offer plan is prepared on an 

annual basis and communicated monthly to our 

employees through the internal communication inbox for 

them to enrol or to learn about the mandatory courses 

they are required to take.  

14 HOURS - AVERAGE TRAINING PER MALE 

EMPLOYEE  

23 HOURS - AVERAGE TRAINING PER 

FEMALE EMPLOYEES 

17 HOURS 
AVERAGE TRAINING PER EACH EMPLOYEE  

 

GENERAL 2016 AVERAGE TRAINING HOURS: 17  

MANAGERS HEADS OF DEPT. COORDINATORS ANALYSTS ASSISTANTS SALES PROMOTERS APPRENTICES 

M W M W M W M W M W M W M W 

22 53 44 30 26 15 19 17 6 8 1 1 6 11 

 

MONTH COURSE NAME COURSE GOAL TARGET SEGMENT 
ATTENDANCE 
RATE 

COURSE TYPE INSTRUCTOR 

JULY 
Effective meetings 
and agendas 
management  

Provide participants with the necessary tools to 
design and guide meetings in a way that leads to 
useful outcomes and to reaching agreements on 
the basis of an informed debate. 

Heads of dept. and 
coordinators 

94% Elective Internal 

JULY 
Effective meetings 
with direct 
subordinates  

Provide participants with the necessary tools to 
forge and mantain effective relationships with their 
teams as well as with an adequate feedback 
methodology. 

Heads of dept. and 
coordinators 

100% Mandatory 

 
Internal 

AUGUST 
Skill-based 
recruitment 
interviews  

Participants will be capable of:  
*Conducting skill-based recruitment interviews 
*Asking behaviour-related questions  
*Making staff recruitment decisions based on the 
skill approach 

Managers, heads of dept. 
and coordinators 

100% Mandatory 

 
 
Internal 

AUGUST 
Planning and 
organization 

Participants will be provided with work planning 
and organization techniques to enable them to 
focus their efforts on priority issues, maximize their 
use of time and comply with their goals  

Analysts, assistants and 
apprenctices 

95% Elective 

 
 
Internal 
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SEPTEMBER Emotional intelligence 

*Develop further knowledge about own emotions and 
their daily manifestations  
*Develop techniques to allow employees to 
effectivelymanage their daily emotions, regulate them 
and learn how to channel them according to the 
desired result.  
*Understand the impact of own emotions and the 
verbal and non-verbal manifestations on interpersonal 
and labor relations.  

Heads of dept. and 
coordinators 

100% Elective Andrés Fernandini 

OCTOBER Labor relations 
Provide participants with the required knowledge and 
recommendations in order to forge adequate labor 
relations with their subordinates  

Heads of dept.  68% Mandatory 
Human Growth 
Consulting company 

OCTOBER Personal branding 

Provide participants with personal development tools 
that may enable them to differentiate themselves 
from others and succeed in social and professional 
relations.  
The personal branding approach focuses on personal 
promotion through the perception others have of us. 

Heads of dept. and 
coordinators 

94% 

 
 
 
Elective Internal 

OCTOBER Teamwork 

Provide participants with techniques that may allow 
them to achieve mutual cooperation among their 
team members and eventually attain the relevant 
goals.  

Analysts, assistants and 
apprenctices 

85% 

 
 
Elective Internal 

NOVEMBER Managing Millenials 

Learning about the Millenials segment profile (their 
dreams, expectation from their employers, practices 
they cherish, etc.) and boost the establishment of 
practices tending to raise the segment’s interest in 
our Company.  

Managers 100% 

Mandatory 

Internal 

NOVEMBER Self-knowledge 
Enhance self-kowledge at individual and team level 
and maximize potentials on the basis of diversity and 
inclusiveness.  

Managers 100% 

Mandatory 

Whalecom 

DECEMBER 360° Leadership 

Provide participants with the required tools to develop 
their ability to influence all levels of the organization, 
including their peers, rather than their subordinates 
only.  

 
Heads of dept. and 
coordinators 100% 

 
Elective 

Thomas International 

DECEMBER Personal Leadership 

Provide participants with the required techniques to 
allow them to manage their personal development 
satisfactorily, such as learning to request feedback 
where necessary for their own personal growth.  

 
Heads of dept. and 
coordinators 100% 

 
 
Elective Internal 
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BENEFITS 

AND FLEXIBILITY 

In order to fulfill our promise of creating an oustanding 

work environment, we offer our employees a variety of 

benefits focused on flexibility as well as on striking a 

work-family life balance, by promoting diversity and 

generating career growth opportunities. 

We are in the thought that every company achievement is 

not only to be celebrated, but, equally important, it is to be 

shared with those who make it happen. Therefore, at 

DIRECTV Peru we remunerate our employees on the basis of 

an equitable, competitive and performance-aligned 

scheme as well as of an array of benefits especially 

designed to meet their interests and needs. 

 Starting wage/Minimum living wage ratio 

2016 STARTING WAGE/MINIMUM LIVING WAGE 

RATIO 
 

Starting wage/Minimum living wage ratio - women 1 

Starting wage/Minimum living wage ratio - men 1 
 

The minimum living wage currenly in foce in Peru 

amounts to 850 soles. At DIRECTV Peru, the base wage 

for both male and female sales promoter is 850 soles; 

thus the starting wage/minimum living wage of 1. 

 Male/female employees’ wage ratio  

Our employee wage policy is based on the wage ranges 

relevant to each position’s scope of responsibility as well 

as on the level of individual performance on such 

position. Therefore, female and male employees’ different 

wage levels are tied to the diverse levels of responsibility 

and seniority on each category, as well as to each 

employee’s individual performance. 

AWARDS AND ACKNOWLEDGEMENTS 

In 2016, DIRECTV Peru was acknowledged as one of the 

best places to work by the Aptitus magazine. 
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OCCUPATIONAL HEALTH 

AND SAFETY 

Our employees’ quality of life erects as a priority to 

DIRECTV and we are therefore very serious about their 

health and safety both at the workplace and in terms of 

the impact it may have on their daily lives. That is why 

we take day-to-day care of ensuring that we provide 

them an adequate and protective environment, by 

offering them a mix of health-related benefits and 

occupational safety measures.  

DIRECTV Peru counts on a bipartite bargaining committee 

made up by an equal number of employees in 

representation of the management and of the workers, 

respectively, namely: 4 full members and 4 substitute 

members representing the management and an equal 

number representing workers. 

HEALTH AND SAFETY 

DIRECTV Peru has not executed any agreements with 
unions, and therefore, any health and safety related 
issues are directly managed with employees 
themselves.  
The Safety committee is responsible for the 
settlement of eny enquiries brought, with the 
rate of settlement during 2016 standing at 
100%. 

POSITIVE RECORDS 

 No incidents or occupational accidents were reported 

during 2016.  

 Likewise, given that the tasks involved in the 

positions at the company do not entail high occupational 

disease risks, no cases of employees whose occupation 

may have a disease incidence or risk were reported 

during 2016.  

 There are no cases forced labor reported at DIRECTV 
Peru. 

Following are the internal indicators handled by DIRECTV 

Peru: 

 

 

The total number of the Safety 
Committee members stands at 16, that 
is 6% of the total payroll.  

I1: Frequency rate = (N° de accidents - disabilities / man hours accumulated 
over the year) *1000000 

I2: Severity rate = (N° days lost from occupational accident / Horas hombre 
acumuladas en el año) *1000000 

I3: Seriousness rate = (Total N° of lost days / man hours accumulated over the 
year) *1000000 

I4: Accident rate = (Frequency rate * Seriousness rate)/1000. 

 

I1: Frequency rate = (N° de accidents - disabilities / man hours accumulated over the 

year)*1000000. Severity rate = (N° days lost from occupational accident / Horas hombre 
acumuladas en el año) *1000000. Seriousness rate = (Total N° of lost days / man hours 
accumulated over the year) *1000000. Accident rate = (Frequency rate * Seriousness rate)/1000 
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THE CHAIN VALUE 
 

In order to bring the best-in-class entertainment offer to 

our customers, we rely on the collaboration of all the 

stakeholders and their coordinated work and 

commitment to a quality and ethical operation: ranging 

from our inputs suppliers to the commercial agents 

carrying our proposal to the customers, each one of 

them plays a key role. 

The value added by the Procurement area lies in the 

negotiations and savings they may bring to the 

company. Therefore, we focus on procuring the 

products and services we require from suppliers who 

may be in compliance with the quality standards 

and principles observed by DIRECTV Peru. Moreover, 

we aim to meeting our internal customers’ needs, 

thereby streamlining company resources while still 

mantaining the highest possible satisfaction level. 
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Quotes analysis 
and selection  

Generation of PO 
on SAP 

Invoice 
accoung and 
payment  

RELEASE 

Accounting 
Record invoice 1.1 

1.2 

PROCUREMENT PROCESS (DTV 
LATAM) 

Send order application 

to requester to 
generate an Solped on 

SAP 

Scope 
Specifications (Quantity, 
time, budget, purpose and 

category) 

Budget 
Cost centers and account  

Load order 
request on SAP 

Search for 
suppliers and 

quotes  

Award 
Collation of different 
quotes 

Request legal contract 
Including purpose, 
conditions and contractual 
duties  

USER 
Commercial support, quote  

Follow-up to PO release is 
incumbent upon the 
requester  

Generation of 
entry on SAP (no 
later than 24 h 

after 
good/service 
reception) 

Register payment 
Wire payment funds 

NEW SUPPLIER ASSESSMENT RELEASE INVOICING RECORDING 
AND PAYMENT 

ADM%FIN 
Documentary and contractual 
support  

2.1 

2.2 

Documents 
Request and requirements 

Add/Modify 

Enter record on SAP 

3.1 

3.2 

3.3 

3.4 

4.1 

4.2 

6.1 7.1 

7.1 
Commercial assessment 
Commercial terms 

Technical assessment 
Specifications and 
technical parameters  

Good/Service 
reception  

Invoice reception 
Which should bear PO no 
and/or Reception form 
according to local process   
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OUR 
SUPPLIERS 

We aimed to forging robust, long-lasting ties with our 

products’ and services’ suppliers, underpinned by the values 

of honesty, integrity, fair treatment and freedom of 

competition. 

The Procurement area team is responsible for ensuring that 

the suppliers within our scope and those we get into 

negotiation with may abide by the highest ethics and 

cooperation standards, in order to build a relation of 

partnership relation. 

 404 local suppliers 

 78723137.66 soles total expenditure 

 70% of the expenditure is accounted for by 44 suppliers 

(tower maintenance crews, store rental, ATL and 

advertising media, dealers and installers, refurbishing, trade 

marketing agencies for events and trade fairs organization, 

corporate printed documents, IT services -factory software- 

and credit bureau)   

 73% of suppliers are local* 

Advertising, promotions and sponsorship, among others, 

and breakdown of their outcomes. 

 

*Note: For a company to be classified as supplier, there should be at least one PO 

awarded to such company during 2016. Suppliers not included on SAP and recorded by 

the Trearury area only are not included. 
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CHANGE 

LEADERS 

Aware of our role in the development of the country, 

we invest in the infrastructure required to provide an 

enhanced service level. 

As a regional Procurement team, we erect as an 

model of leadership: from enforcing new regional 

policies to training user areas up to the control point, 

we are always aligned with the changes introduced by 

the Head Office for all regional operations. 
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DIRECTV PERU 

IN OUR COMMUNITY 
 

We aim to getting our company to generate a positive 

impact inwards but also outwards, on the communities 

where we operate.  

At DIRECTV we believe in the long-term focus, that is, in 

looking beyond our present time. That is why we invest our 

time and reources in programs and activities cooperatively 

implemented along with three innovative social organizations 

committed to the future. 

Our endeavors focus on the following three areas:  

 Education 

 Sports 

 Employment integration 

1. EDUCATION 

At DIRECTV Peru, we see education as a key element to 

achieve social equality and therefore we envisage Peru as a 

country where all children may have equal access to quality 

education. In order to contribute to achieving this goal, we 

we strive to bridge the digital divide and to foster 

technological inclusiveness in the vulnerable communities we 

interact with, by doing our part in enhancing children’s and 

young people’s education. Our strategic partners in this 

initiative are: the Ministry of Education, the Ministry of 

transportation and telecommunications and World Visión. 

2. SPORTS 

Sports lies as another building block in our social investment 

program, as it encourages inclusiveness, motivates personal 

development and instils such values as solidarity, respect, 

cooperation and teamwork. Thus, our support to sports 

institutions additionally boosting positive social 

change. 

In 2016, DIRECTV Peru counted on the support of footballer 

Paolo Guerrero who was featured on company products’ 

advertising pieces and commercials. Moreover, as part of the 

company’s social responsibility initiative, 30 children 

supported by the Futbol Más foundation received a surprise 

visit from him while they were training at a school in the 

district of Surco. 

3. EMPLOYMENT INTEGRATION 

Our third focus area is employment integration: we are 

aware of the key importance of an inclusive workplace to 

enrichen our company, so that people may learn from 

each other and be encouraged by diversity.  
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ENABLING THE ENABLERS 

In addition to directly supporting social organizations, we 

seek to contribute to their development so that they may 

rely on increasingly efficient tools to grow. 

The social organizations we collaborate with were 

awarded a training scholarship for a fundraising course 

provided by AEDROS, an association engaged in the 

human and financial resources development of non-

profit orgainzations and their causes, which provides 

them with training in the latest fund management 

trends.  
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HELPING OTHERS 
CHANGES OUR 
LIVES 

We are convinced that part of each employee’s growth 

also has to do with actively cooperating in the 

communities where they live, a concept which also 

applies to customers and suppliers, who are key pieces 

to bring about posiitve change. 

Our employees stand as the one stakeholder group of our 

company which more accurately characterizes our daily spirit 

and actions. Therefore, finding opportunities to channel their 

willingness to help is also a way recognizing and valuing 

them. 
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DIRECTV 

GENERATION  
 

This stands as DIRECTV’s social responsibility 

platform in Latin America and is underpinned by our 

technology, service quality, brand and team in order 

to bring about the positive changes required in the 

most disadvantaged areas in the region.  

In the framework of the DIRECTV Generation social 

responsibility program, Escuela+ is an audiovisual 

educational program designed for and implemented in 

different primary and secondary education institutions in 

Latin America, which complements each country’s 

curriculum and contributes innovative audiovisual content 

to improve students’ learning processes. Since the program 

inception, 803 schools from all over the country were 

equipped, while 591 teachers were trained and 12680 

students were benefited by the state-of-the-art technology, 

outstanding quality content and innovative methodology 

offered by the program.  

PIEDRA PAPEL TIJERA 

At regional level, DIRECTV is engaged in 

social investment initiatives, also 

endorsed from our operation in Peru, as 

is the case of Piedra Papel Tijera, 

intended for the company to support 

different community activities.  

It aims to mobilizing employees, customers, partners 

and the communitiy itself in order to improve the 

environment where the company operates in 

Latin America and help us become a socially 

responsible company. 

In 2016, 3 volunteering initiatives were undertaken:  

 1 in Tablada Lurín (Asociación de las 

Bienaventuranzas) 

 1 in Alto Trujillo (Gotitas de Jesús) and 

 1 in Carabayllo-Lima (Los Ángeles de Naranjal 

school). 

Volunteers donate their time, 

reach out to others and along 

the way become true change 
agents. 
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Escuela+ is an audiovisual educational program 

designed for and implemented in different primary 

and secondary education institutions in Latin 

America, which complements each country’s 

curriculum and contributes innovative audiovisual 

resources to improve students’ learning processes.  

During 2016, the program was installed in 267 schools 

countrywide, which are provided with state-of-the-art 

technology, outstanding quality content and an innovative 

methodology. 

The program features educational content from 

Discovery, National Geographic, Fundación Torneos and 

Disney and offers two schemes for use: one developed by  

Discovery en la Escuela and the second by the Escuela+ 

team, which in turn asseses educational institutions and 

comes regularly into contact with them in order to 

support and analyze the level of progress achieved 

with the tool.  

In the framewokr of Escuela+, an ongoing training and 

support program is available for the following services: 

 Exclusive 0800 service for technical assistance. 

 School sponsoring system. 

 Programmed visits. 

ESCUELA+ IN PERU – CURRENT PROGRAM 
FIGURES SINCE ITS INCEPTION  

803 

591 
12.680 

SCHOOLS 
EQUIPPED 
COUNTRYWIDE 
 

TECAHERS 

TRAINED 

STUDENTS 

BENEFITED 
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WE ARE 
COMMITTED TO 
THE FUTURE 
 

At DIRECTV, we are aware of the relevance of 

envirtonmental preservation for our future generations and 

therefore we endeavor to minimize the impact of our 

operations and take care of the resources involved 

throughout our activities.  

At DIRECTV Peru, we endeavour for the benefit of 

environmental sustainability, which means that we: 

 Boost reduced consumption of resources such as 

energy, paper and water or those inputs which may directly 

or indirectly affect the environment or the population’s 

health. 

 Manage waste efficiently by fostering the reduction, 

reuse and recycling of the waste generated, particularly 

hazardous waste 

  Encourage all our value chain to comply with these 

environmental standards. 

 

*At DIRECTV Peru, substantial fines are those regarded as very serious and set at an 
amount over 150 UIT. 

Great news: during 2016, no 
substantial fines* were 
imposed on our company 
arising from breach of 
regulations related to products 
and services supply or 
products and services’ use. 
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NON-RENEWABLE FUELS 

 

 

 

RESPONSIBLE RESOURCE 
CONSUMPTION 

We endeavor on a daily basis to achieve an ongoing 

reduction in our resource consumption levels (electricity 

and water) and we are also engaged in monitoring and 

controlling our vehicle fleet fuel consumption. 

INTERNAL ENERGY CONSUMPTION 

DIRECTV Peru’s electricity consumption rate arises from 

the monthly electricity invoice. In addition, the 

power generator fuel consumption is taken into account.  

Ours is an an eco-friendly office equipped with smart 

sensors capable of reacting to daylight: the more 

daylight reflected into the office, the dimmer the 

electrical light emitted by the energy-saving flourescent 

fixtures. This reduces electricity consumption and, as 

the sun goes down, the electrical light grows brighter. 

These sensors are installed in all offices as well as in 

toilets and meeting rooms.   

 

INTERNAL ELECTRICITY 

CONSUMPTION 
(ORIGINAL UNITS) 

2014 2015 2016 

Electricity (kWh) 262552 217223 196114 

Diesel fuel (l) 8928 0 0 

Gasoline (l) 1635 1215 2609 

 

INTERNAL ELECTRICITY 

CONSUMPTION (GJ) 
2014 2015 2016 

Non-renewable fuel 
consumption: 

1324 824 3092 

Electricity (GJ) 945 782 706 

Diesel fuel (GJ) 322 0 0 

Gasoline (GJ) 56 42 2386 

Total energy 

consumption(GJ) 
1324 824 795 

 

Electricity 

Gasoline 
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EXTERNAL ENERGY CONSUMPTION 

In addition to our own internal energy consumption, we 

monitor that generated by our operations, such as the 

consumption derived from employees’ transportation or 

from our set-top boxes, both concerning prepaid and 

post-paid services.  

For this purpose we consider the number of kilometers 

and gasoline gallons used by the company fleet vehicles, 

with an approximate 17000 km extension and 690 

gasoline gallons, as arises from a monthly consumption 

estimation. Regarding the power generator, its 

consumption rate amounted to 150 gasoline gallons. 

INTERNAL ENERGY 

CONSUMPTION 
(ORIGINAL UNITS) 

2014 2015 2016 

Employees’ 

transportation (km) 
1900788 1770377 675747 

Product (kWh) 42233029 45764122 46671428 

The reduced number of km in employee transportation is 

related to staff downsizing and to a reduction of the  

budget during 2016.   

INTERNAL ENERGY 
CONSUMPTION (GJ) 

2014 2015 2016 

Non-renewable fuel 

consumption: 152039 164751 168017 

Product (GJ) 152039 164751 168017 

Total energy 

consumption (GJ) 
152039 164751 168017 

 

No. OF ACTIVE STBs 2015 2016 
Variation 

(2015-2016) 

Own+rentals (units) 652841 664912 1.8% 

 

STBs ENERGY 

CONSUMPTION 
2015 2016 

Variation  
(2015-2016) 

Own+rentals (units) 45764122 46671428 1.8% 

EXTERNAL ENERGY CONSUMPTION (ORIGINAL UNITS) 

 
Product (kWh) 

 

 
ENERGY CONSUMPTION REDUCTION 
 
ENERGY CONSUMPTION 

REDUCTION – BY 
ENERGY SOURCE  

2014 2015 
Variation 

(2015-2016) 

Electricity (GJ) 782 706 -9.7% 

Diesel fuel (GJ) 0 0 0.0% 

Gasoline (GJ) 42 89 114.7% 
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On an annual basis we measure our footprint in order to 

learn the impact our company generates on the 

environment as a result of our electricity consumption, air 

transportation and benzene used for our vehicle fleet fuel. 

DIRECT AND INDIRECT EMISSIONS 

DIRECT GHG EMISSIONS – SCOPE 1 

Even though over the last year our number of offices and 

our facility area in m2 remained unchanged, a 10% 

reduction in our GHG Scope 2 emissions was recorded. 

INDIRECT GHG EMISSIONS, 
IN WEIGHT [TMCO2 
EQUIVALENT] 

2013 2014 2015 2016 

Electricity 86 78 65 58 

 

CONTROL OF GREENHOUSE 
GASES EMISSION 

DIRECT GHG EMISSIONS, IN 

WEIGHT [TMCO2 

EQUIVALENT] 

2014 2015 2016 

Fuels and coolants 
consumption  

38 11 23 

The rise in fuel consumption recorded in 2016 is due to the 
increased mobility on the side of the DIRECTV Peru team. 
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ENERGY CONSUMPTION REDUCTION – BY ENERGY 

SOURCE 

Consumption 

(2015) 

Current 

Consumption 

(2016) 

 

2015-2016 

Variation 

2015-2016% 

Variation 

Direct GHG emissions (Scope 1) 11 23 12 115% 

Indirect emissions from energy generation (Scope 2) 65 58 -7 -10% 

Other indirect emissions (Scope 3) 13749 13922 173 1% 
     

 

In 2015 our active set-top box base increased by 7.8%, while 

the variation in consumption amounted to 5.2% only, as 

a result of the rise recorded for our higher efficiency products.  

Likewise, vis-a-vis the previous year, our airflight-related 

emissions decreased by 66.1% .  

This is largely due to a more frequent use of 

teleconference tools and a stricter contol over airflight 

costs by our USA head office.  

OTHER INDIRECT GHG 

EMISSIONS, IN WEIGHT [TMCO2 
EQUIVALENT] 

2014 2015 2016 

Employee transportation (by air) 219 157 60 

Residential use of our products  12,543 13,592 13,861 

Scope 3 - Total  12,762 13,749 13,922 

    

   

Note: The data relevant to outsourced technicians or logistics 
are not included due to the complexity of gatehering complete 
and accurate information concerning these indirect impacts. 
However, we have discussed and are curently collaborating with 
our suppliers in order to try and come up with satisfactory 
estimations. 

INDIRECT GHG EMISSIONS – SCOPE 3 INDIRECT GHG EMISSIONS – SCOPE 2 
 

TMC02e 
TMC02e 
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EFFICIENT RESOURCE 

MANAGEMENT 

The limited amount of waste generated in our facilities and 

offices during the course of our operations is managed by 

specialized suppliers.  In addition, we implement an adequate 

system for electronic and hazardous waste handling. 

PAPER, CARDBOARD AND PLASTICS 

DIRECTV Peru has launched a recycling program in 

March 2016 mainly intended to collect paper, 

cardboard and plastics, among other materials.  

WEEE (WASTE ELECTRICAL AND ELECTRONIC 

EQUIPMENT) 

In 2016 a significant rise in the volume of waste electrical 

and electronic equipment was recorded, given that, as of   

September, a thorough review of all equipment pending 

for repair was conducted and many of them (due to their 

poor condition or parts missing) were classified as scrap. 

TOTAL WEIGHT OF WEEE 
MANAGED 2014 2015 2016 

Non-hazardous waste    

WEEE (kg) 1428 1377 6260 

 
Note: DIRECTV Peru reports on the management of its WEEE because we count on 
an integrated system for the management and monitoring of products volumes 
reaching the end of their lifecycle and geting into the final recycling process. In 
turn, the results of Recycled / Non-recyclable Urban Soilid Waste management are 
not reported given that, even  though we have a waste segregration program in 
place, we do not have a control and monitoring system suitable to those volumes.  

EXTENDED RESPONSIBILITY 

At DIRECTV, we understand that our responsibility 

over our traded products goes beyond the moment 

they get to the customers’ households. And therefore 

we foster the retrieval and recycling of set-top boxes 

and their related packaging material at the end of their 

lifecycle. 

For that purpose, we count on a system to retrieve post-

paid set-top boxes when the customer unsubscribes from 

MATERIAL Weight (kg) Percentage 

Paper 46 19% 

Cardboard 93 39% 

Plastics 8 3% 

Others 92 38% 
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the service whenever we replace it on the grounds of 

a technical failure or a technological upgrade.The 

devices are examined by own and outsourced 

laboratories which perform three types of repair: (1) 

reuse, (2) aesthetic refurbishing and (3) technical 

refurbishing. In those cases where none of these 

options is applicable, the device is disposed of. 

EXTENDED RESPONSIBILITY 2014 2015 2016 

Refurbished set-top boxes 54% 62% 53% 

Recycled STBs 1% 1% 2% 
    

 

RETRIEVAL AND REFURBISHING 

Year Scrap STBs (recycled) 
%Recycled/ 

retrieved 

%Recycled/ avalaible 

for retrieval 

2014 1089 1% 1% 

2015 1169 1% 1% 

2016 4112 3% 2% 
    

Note: 
Following are the definitions of the table terminology: 
Retrieved: STBs DIRECTV retrieves from customers’ househods on the different grounds (unsubscription, upgrade, 
technological replacement, technical failure, etc) 
Refurbished: STBs retrieved and subsequently caused by DIRECTV to undergo three types of repair:: 1. Reuse 
(cleaning and packaging), 2. Aesthetic, 3. Technical. 

HAZARDOUS WASTE 

We are currently not engaged in measuring the value of 

hazardous waste generated – batteries, fluorescent 

fixtures, tonner, etc., in minimum volumes, given their 

low level of materiality. Neither is it scheduled to include 

its measurement in short- or medium-run.  

 

RETRIEVAL AND REFURBISHMENT RESPONSIBLE RECYCLING 

Year STBs on loan (Post-paid) STBs available for 

retrieval  

Retrieved STBs Refurbished STBs 
%Recycled/ retrieved 

%Recycled/ avalaible 

for retrieval 

Scrap STBs (recycled) 

2014 579947 189177 121638 101244 83% 54% 1089 

2015 630347 197005 123313 122656 99% 62% 1169 

2016 642408 223319 134313 117769 88% 53% 4112 
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GRI4 INDICATORS TABLE 
 
 

GENERAL BASIC CONTENTS - G4 DESCRIPTIONN  SECTION PAGE/RESPONSE 

Strategy and analysis 

G4-1 
Statement by the organization’s top decision-maker (executive director, chairman or similar) about the 
relevance of sustainability for the organization and its strategy to tackle this issue. 

We are committed 
3-4-5 

Organization profile 

G4-3 Organization business name 
We are committed – What is 
DIRECTV? 

8 

G4-4 Organization’s main brands, products and services 
We are committed – What is 
DIRECTV? 

8 

G4-5 Organization’s headquarters location  GRI Table of contents 

Av. Ricardo Palma N° 341 

dpto 1301 Cercado de Miraflores – 
Lima 

G4-6 
Number of countries where the organizatin operates and name of the countries where the largest operations 
or those relevant to this report sustainability issues are located  

We are committed – What is 
DIRECTV? 8 

G4-7 Proprietary and legal status issues. 
We are committed – What is 
DIRECTV? 

8 

G4-8 Markets served (including breakdown of the geographical areas served and customer/target types). 
We are committed – our 
essence 

9 

G4-9 

Organization scale, including: 

1. Headcount. 

2. Total number of operations. 

3. Net sales or income. 

4. Capital structure, including debt and equity breakdown (applicable to private sector companies); and  

5. Number of products or services offered. 

We are committed – What is 
DIRECTV? 

8 
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G4-10 

1. Number of employees under contract of employment and their gender. 

2. Number of full employees broken down by contract of employment and gender  

3. Payroll size broken down on the basis of full employees, temporary employees and gender. 

4. Payroll size per region and gender.  
5. Report if substantial parts of organization’s tasks are performed by legally recognized independent 
workers or by people who do not serve as full or temporary employees, such as contractors’ own or 
subcontracted employees.  
6. Significant changes in the payroll. 

We cooperate – Dynamism 
and diversity for the sake of 
growth 

31-32 

G4-11 Percentage of employees under collective wage bargaining schemes GRI Table of contents 
Since its establishment in 2006 
and as of present date no unions 
have operated at DIRECTV Perú. 

G4-12 Organization’s supply chain. We integrate – the chain value 41 

G4-13 
Significant changes in the organization’s size, structure, ownership, or supply chain during the report 
period  

We integrate – Our suppliers  

No significant changes in 
DIRECTV Peru’s size, structure, 
ownership, or supply chain  have 
been recorded in 2016. 

Involvement in external initiatives 

G4-14 
Description of the organization´s precautionary principle, if appropriate. We preserve – Efficient waste 

management  
56 

G4-15 
List of social, environmental and economic charters, principles or external initiatives, adhered to or 
endorsed by the organization. 

We are committed  4 

G4-16 

List of memberships to associations and/or national and international promotion entities endorsed by 
the organization and where the organization is engaged in any of the following ways: 
. holds a position in the governance body; 
. takes part in projects or committees; 
. makes substantial monetary contributions in addition to the mandatory membership fee payments; 
. regards membership as a strategic decision. 

We are sustainable – 
Involvement in public affairs 

20 
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Materials aspects and coverage 

G4-17 

1. Entities included in the consolidated financial statements or equivalent documents. 

2. Indicate if any of the entities appearing on the consolidated financial statemens or equivalent 
documents are not included in the sustainability report. 

We are committed – What is 
DIRECTV? 

8 

G4-18 
Account of the process to define the report content and the coverage of each aspect.   

Account of the way the report drafting principles were applied by the organization to determine the 
report content.  

We are sustainable – 
Accountability and 
transparency 

21 

G4-19 List of material aspects identified in the process of defining the report content. 
We are sustainable – 
Accountability and 
transparency 

21 

G4-20 Coverage of each material aspect within the organization. 
We are sustainable – 
Accountability and 
transparency 

22 

G4-21 Coverage of each material aspect outside the organization. 
We are sustainable – 
Accountability and 
transparency 

22 

G4-22 
Description of the effect of preceding annual reports restated information, along with the grounds for 
reinstatement. 

GRI Table of contents 

As this is the initial edition of the 
report, there have been no 
amendments or restated 
information. 

G4-23 
Substantial changes in scope, coverage or weighing methods applied to the report vis-a-vis preceding 
reports.  

GRI Table of contents 

As this is the initial edition of the 
report, there have been no 
amendments in scope or 
coverage. 

Stakeholders groups’ involvement 

G4-24 List of stakeholders groups the organization liaisons with. 
We are sustainable – 
Strengthening ties with our 
stakeholders groups  

19 

G4-25 Report of the bases for the selection of the stakehoders groups the organization liaisons with. 
We are sustainable – 
Strengthening ties with our 
stakeholders groups  

19 
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G4-26 

Approaches employed in the interaction with stakeholers groups, including frequency per stakeholder 
type and group. Indicate if any of these interactions occurred in the context of the report preparation 
process.  

We are sustainable - A 360º 
management 

19 

G4-27 

Main concerns and interests arising from the interaction with the stakeholders groups and 
organization’s  assessment of  those issues contained in the report. Report of the stakeholders groups 
and specific issues and major problems each one of them reported as relevant.  

GRI Table of contents 

Given this is the initial edition of 
the report and subsequently the 
initial interaction with our 
stakeholders groups in terms of 
sustainability, no problems have 
been identified.  

Report profile 

G4-28 Period covered by the information contained in this report (e.g., fiscal or calendar year)  Report parameters 2 

G4-29 Date of the immediately preceding report (if applicable). Report parameters 2 

G4-30 Reporting frequency (Annual-Biannual, etc.). Report parameters 2 

G4-31 Point of contact for questions or queries related to the report or its content.  Report parameters 2 

GRI table of content 

G4-32 

a. GRI “Conformance” option selected by the organization. 
b. GRI table of contents relevant to the selected option. 
c. Reference to the external verification report, should this report have been submitted for such 
verification  

Report parameters 2 
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Verification 

G4-33 

Report of the organization’s policy or practices applicable to external report verification. 
Reference to the scope and grounds for external verification, should these not be mentioned on the 
verification report attached to the sustainability report. 
 

Indicate if the top governance body o direction were involved in the request for external verification of 
the organization’s sustainability report.  

Report parameters 2 

Governance 

G4-34 

Organization governance structure, including description of the top governance body committes. 
Identification of the committees responsible for decision-making on economic, social and 
environmental issues. 

We cooperate – Dynamism 
and diversity for the sake of 
growth 

31 

Ethics and integrity 

G4-56 
Description of the organizational values, principles, standards and rules of behavior, such as codes of 
conduct or codes of ethics. 

We are committed – our 
essence 

10 

    

    

GENERAL SPECIFIC CONTENTS - G4 DESCRIPTION  SECTION PAGE/RESPONSE 

CATEGORY: Finance    

Financial performance 

G4-EC4 Governmental grants awarded. 
We are committed – Business 
integrity and ethics  16 

Market presence 

G4-EC5 Gender-based starting wage/minimum statutory local wage ratio in major operation sites.  
We cooperate – Benefits and 
flexibility 

37 
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G4-EC6 Percentage of top executive directors from local communities in major operation sites. We cooperate – Dynamism and 
diversity for the sake of growth 

31 

Indirect economic consequences 

G4-EC7 Progress and impact of infrastructure investment and types of services. We share –DIRECTV 
Generation 

48 - 49 

G4-EC8 Significant indirect financial impacts and their effects. We share –DIRECTV 
Generation 

48 

Procurement practices 

G4-EC9 Percentage of major operation sites spending corresponding to local suppliers. We integrate – Our suppliers 42 

    

GENERAL SPECIFIC CONTENTS - G4 DESCRIPTION  SECTION PAGE/RESPONSE 

CATEGORY: the environment    

Energy 

G4-EN3 Internal energy consumption. 
We preserve – Responsible 
resource consumption 

53 

G4-EN4 External energy consumption  
We preserve – Responsible 
resource consumption 

53 

G4-EN6 Rate of energy consumption reduction 
We preserve – Responsible 
resource consumption 

53 

Emissions 

G4-EN15 
Direct greenhouse gases emissions (scope: operating under the highest ethical standards in the 
development of our business) 

We preserve - Control of 
greenhouse gases emissions  

54 

G4-EN16 
Indirect greenhouse gases emissions during the course of energy generation (scope: foster informed 
decision-making: use of clear/plain language and financial education)  

We preserve - Control of 
greenhouse gases emissions 

55 
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G4-EN17 

Other Indirect greenhouse gases emissions (scope: forging long-lasting relations with customers by 
focusing on mantaining them in the long term rather than only caring for selling in the short term, and 
offer customer-tailored products). 

We preserve - Control of 
greenhouse gases emissions  

55 

G4-EN19 Reduced greenhouse gases emissions 

We preserve - Control of 
greenhouse gases emissions  

55 

Water and wastewater 

G4-EN28 Total weight of waste managed, by type and treatment method We preserve – Efficient waste 
management 

56 

Products and services 

G4-EN23 
Percentage of products sold and their related packaging material retrieved at the end of their lifecycle, 
broken down on a product category basis. 

We preserve – Efficient waste 
management 

57 

Regulatory compliance 

G4-EN29 
Monetary value of substantial fines and number of non-monetary sanctions arising from breach of 
environmental legislation and regulations. 

We preserve – we are 
committed to the future  

51 

    

GENERAL SPECIFIC CONTENTS - G4 DESCRIPTION  SECTION PAGE/RESPONSE 

CATEGORY: Social performance    

Subcategory: Employment practices and decent work    

Empleo 

G4-LA1 
Total number of contracts of employment and average staff turnover rate, by age group, gender and 
region. 

We cooperate – Talent 
recruitment  

33 

G4-LA2 
Social benefits offered to full-time employees only, but not offered to temporary or part-time 
employees, by major operation site. 

We cooperate – Talent 
recruitment  

33 
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G4-LA3 Gender-based breakdown of the rate of return to work and retention following a parental leave.  We cooperate – Talent 
recruitment  

33 

Occupational health and safety 

G4-LA5 

Percentage of employees represented on formal, joint management and workers occupational health 
and safety committees intended to help control and provide consultancy on occupational health and 
safety issues.  

We cooperate – Occupational 
health and safety 

38 

G4-LA6 
Type and rate of injuries, occupational diseases, lost days, absenteeism and work-related deaths, by 
region and gender. 

We cooperate – Occupational 
health and safety 38 

G4-LA7 Workers whose profession entails a high occupational disease risk or incidence. 

We cooperate – Occupational 
health and safety 38 

G4-LA8 Health and safety issues included in formal agreements with unions. 

We cooperate – Occupational 
health and safety 38 

Training and education 

G4-LA9 Breakdown of average annual training hours on a gender and employment category basis. We cooperate – Ongoing 
education  

35 

G4-LA10 
Skill management and continuous training programs fostering workforce employability and completion 
of undergraduate courses.  

We cooperate – Ongoing 
education  

35-36 

G4-LA11 
Breakdown of employees percentage taking regular performance and professional development 
tests, on a gender and employment category basis.  

We cooperate – Development 
and mobility 

34 

Diversity and equal opportunities 

G4-LA12 
Governance bodies composition and breakdown of payroll by professional category, gender, age, 
minority group, and other diversity indicators.  

We cooperate – Dynamism and 
diversity for the sake of growth 

32 
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Mechanisms for claims over employment practices 

G4-LA16 
Number of complaints over employment practices filed, dealth with and settled through formal 
complaint procedures.  GRI Table of contents 

No complaints over employment 
practices dealth with or settled 
through formal complaint 
procedures have been recorded 
at DIRECTV Peru during 2016.  

Subcategory: Human rights    

Investment 

G4-HR2 
Hours of workforce training on human rights policies and procedures related to their tasks, including 
percentage of staff members trained. GRI Table of contents 

This type of training is not 
available.  

No discrimination 

G4-HR3 Number of discrimination cases and corrective measures adopted. GRI Table of contents 
No discrimination incidents were 
reported at DIRECTV Peru 
during 2016.  

Child labor 

G4-HR5 
Identification of centers and suppliers entailing a high risk of involvement in child exploitation 
practices, and measures adopted to contribute to doing away with child exploitation practices. GRI Table of contents 

No cases of child exploitation 
have been reported at any of 
DIRECTV Peru’s operation 
during 2016.  

Forced labor 

G4-HR6 
Identification of centers and suppliers entailing a high risk of involvement in forced labor practices, 
and measures adopted to contribute to doing away with all forms of forced labor. 

We cooperate – Occupational 
health and safety 

38 

Safety measures 

G4-HR6 
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