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REPORT PARAMETERS 

The information contained herein is laid out in accordance 
with the essential “conformance” to the GRI (Global 
Reporting Initiative) G4 guidelines and was drafted by 
DIRECTV Uruguay’s Corporate Social Responsibility area in 
cooperation with all of the company’s areas having hired a 
multi-disciplinary team to gather the information to draw up 
this report, which is deemed as a company-wide initiative 
requiring from the start to comply with transparency, 
balance, comparability, completeness, clarity and reliability 
standards. 

The annual sustainability report below—which is the 
second one DIRECTV Uruguay has submitted—extends 
over January-December 2016 and the prior one, which 
was intended for 2015 and published by the end of 
2016 also abided by the GRI G4 guidelines. 

All comments, opinions, suggestions or doubts are 

highly welcomed and may be addressed to the following 

e-mail address:  

generaciondirectvuru@directvla.com.uy 

Or you may also contact us by writing to: 

Corporate Social Responsibility Area 

DIRECTV Uruguay  

21 de setiembre 2726 

Montevideo, Uruguay 
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2016 SUSTENTABILITY REPORT 

LETTER FROM OUR SOUTH 
REGION DIRECTOR 
 

Our goal at DIRECTV is always to stay closer to our 

customers, to our teams and to each of our 

stakeholders groups which turn our company into a 

professional, transparent and genuine place to work. 

We also aim at offering top entertainment in every part 

of our country. What is this due to? We want to offer all 

Uruguayan inhabitants a TV connection and access to 

entertainment. 

2016 was equal to times of transition as we began 

operating regionally and our ultimate goal was to 

achieve the integration of Uruguay, Argentina, Chile and 

Peru into only one team. And we are on the right track 

since we have focused on and enhanced business 

results without ever neglecting our company´s major 

asset: each of its talents. 

Aiming at boosting our customers´ service skills and at 

reasserting our leadership in Pay Television, this year a 

new satellite has been deployed to successfully serve the 

entire region. 

 
As a reward for all our efforts, the number of our 
subscribers grew by 12% in 2016 compared to the 
previous´year percentage and high levels of satisfaction 
with our products and services were reported,  

which makes us feel immensely proud of and pushes us to 
keep working along the same lines. 
 
I would also like to share with you the outcomes of 
ESCUELA+, which lies as our audiovisual educational 
program developed in cooperation with the Initial and 
Primary Education Council (CEIP) and whose primary 
goal is cooperating with, complementing and nurturing 
the educational contents for Latin American education 
centers, which will, thus, result in the technological 
divide being narrowed down. Significant growth was 
reported in this initiative in Uruguay in 2016: while 
ESCUELA+ reached out to 100 rural schools in 2015, in 
2016 it was available to some other 188 facilities, which 
thus resulted in 5,600 students and 180 teachers having 
access to this benefit.  

As both education and sustainable commitment are key 

to our management, we take pride in sharing our 

contribution to the first Latin America Sustainable School: 

we have provided it with 6 ESCUELA+ Solar panels.  

In addition to the foregoing contribution, most of our 

employees got engaged in at least 1 volunteering action 

in 2016, which amounted to a total of 1,800 hours of 

collaborative work targeted at 12,000 people. The 

educational centers in which ESCUELA+ is available was 

supported by Padrinos +, which was deemed as one of 

the most remarkable initiatives. 

 

 

 

 

As we are convinced that human capital is key to a 

company´s success, at DIRECTV Uruguay we have built 

a dynamic, diverse team staffed by 196 employees who 

work closely with us to offer our customers a world-

class service. 

This amazing team we are an integral part of shows its 

value for training and commitment through the 

undertaking of different initiatives. Therefore, we are 

constantly putting in place training plans and programs 

for our employees who were provided with a total of 

4,580 training hours in 2016. 

At DIRECTV we endeavor daily to ensure all Uruguayan 

inhabitants have access to a television connection, which 

thus results in the fulfillment of our ongoing innovation 

and quality commitment. 

 

Manuel Abelleyra 

President of DIRECTV Southern Region  
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 WHAT IS DIRECTV? 

We stand as the largest satellite pay-TV operator 

worldwide, providing coverage to 25.3 million users in 

the United States and 12.5 million in Latin America. We 

were a fully publicly-traded company listed on New 

York’s NASDAQ until July 2015, when we merged with 

AT&T to become an integral part of it. 

DIRECTV is the leading satellite television system across the 

world offering an amazing programming selection 

including movies, sports events, preferential events, news, 

children´s television programs, educational channels and 

many other options. 

The DIRECTV system was established in the United States in 

1994, and it was the first direct-to-home satellite television 

system in the Latin American and Caribbean region. In 2015 

we became part of AT&T family, one of the world´s major 

American telecommunications corporations. With this 

strategic alliance we stand at the forefront of technology 

thus becoming a new competitor with unprecedented 

abilities in terms of content distribution through mobile 

platforms, video and the supply of broadband services. 

 

DIRECTV Latin America takes pride in being the leading 

satellite pay-TV operator in the Latin American and 

Caribbean region which provides the most outstanding 

television experience to more than 20 million 

customers in Argentina, Brazil, Chile, Colombia, 

Ecuador, Peru, Uruguay, Venezuela and other areas of 

the Caribbean region. 

There are more than 13,000 workers who endeavor 

daily to offer the best entertainment experience in the 

region with the most exclusive contents, state-of-the-art 

technology and a high-quality customer service. We are 

also committed to excellence, cooperation, innovation 

and corporate social responsibility, which stand as the 

underpinnings of our culture. 

DIRECTV Uruguay 

The company has been operating at a countrywide 

level since 2001, but it was just in 2010 that it gained 

momentum with the inauguration of DIRECTV Uruguay. 

Since then, we have grown as a company and 

consolidated a team which works at our main offices, 

operational bases and commercial bureaus located in 

Montevideo as well as in Uruguay´s inland regions. 
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188,573 
customers 

196 
 workers 

23 
points of sale distributed in 13 

departments 

13 
points for the supply of installation 

and technical services 

The main headquarters in Uruguay are located at the 

Punta Carretas (21 de Setiembre 2726, Montevideo) 

office and there are also some other venues of our 

own seated at Uruguay´s inland areas. 

If you wish to hire our services, you may phone 

0800-3555 and dial 0800-3888 for Customer 

Service. 
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PRESENCE ALL OVER THE COUNTRY 

DIRECTV Uruguay features 23 points of 

sale throughout the country. 

Montevideo 6 

Canelones 3 

Maldonado 2 

Paysandú 2 

Artigas 2 

Colonia 1 

San José 1 

Soriano 1 

Cerro Largo 1 

Salto 1 

Tacuarembó 1 

Rivera 1 

Río Negro 1 

We also feature  

13 points for the supply of installation and 

technical services 

Montevideo 4 

Canelones 1 

Maldonado 1 

Paysandú 1 

Artigas 1 

Colonia 1 

San José 1 

Tacuarembó 1 

Rivera 1 

Río Negro 1 
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CORPORATE MISSION, VISION 

AND VALUES 

We aim at becoming the most outstanding 

entertainment experience anytime, anywhere. And 

how will we go about it? By offering exclusive and 

engaging content coupled with state-of-the-art sound 

and image technology and quality service to those 

users relying on us. 

United we gain strength… And if united, our teams can 

focus their efforts on improving our core business, 

operating regionally and encouraging the smart 

development of our employees, customers and 

communities in Latin America and the Caribbean 

region. All our actions are enshrined in our corporate 

Vision, Mission and Values. 

Our vision: 

“Becoming an outstanding entertainment experience 

anytime and anywhere”. 

Our mission: 

“Transforming the outook of communications by 

adopting an irresistible and diverse combination of 

content, technology and service that will turn DIRECTV 

into our consumers´ favourite choice”. 

Corporate values: 

 Leadership 

 Innovation 

 Determination 

 Dynamism 

 Integrity 

 Teamwork 

By adopting an irresistible and diverse combination of 

content, technology and service, our staff reach out to 

our customers with a unique entertainment experience. 

DIRECTV Uruguay DNA 

 We will discharge our duties under principles of 
loyalty, responsibility, respect and commitment. 

 The customer is our boss. 

 We will be industry leaders, mentors and growth 
drivers. 

 We will build a state-of-the-art organization that 
will make us proud. 

 We will keep an excellent working environment 
and ensure sustainable growth. 

 We will lead by example and by putting ourselves 
at the service of others. 

 We will be DIRECTV ambassadors anytime and 
anywhere. 

 We will encourage the “Yes, we can” motto.  

 We will be socially responsible. 
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AT THE FOREFRONT 

OF TECHNOLOGY 

At DIRECTV we work relentlessly in pursuit of novelties. 

Change and innovation are our sense of direction. We are 

determined to break down borders and our permanent bet 

on state-of-the-art digital technology is the way to achieve 

this goal. 

DIRECTV Uruguay was the first pay-TV company to offer 

100% digital image and sound technology and to foster 

high definition services in the Latin Americab region. In 

search of an outstanding quality of service, technology and 

programming, we provide the best entertainment option 

aimed at the achievement of our customers' loyalty. 

The most outstanding initiatives in 2016 are listed below: 

 New automatic solutions, such as the SMS-based code 

ones, have been developed. 

 We are also offering the”Recarga SOS” and “Dame 

Saldo” (prepaid) systems.  

 The recharge (prepaid) system is now more flexible.  

 We have also developed Premium (prepaid) plans. 

OUR CURRENT SERVICE  

DIRECTV satellite television system is a worldwide 

leader: we offer over 200 channels with unbeatable quality 
image sharpness and sound accuracy. We are the only 

company offering this technology, which reaches out to all 
of our subscribers. 

The quality of the service offered to every household also 

encompasses many other benefits like the universal remote 

control, the on-screen TV guide, the DIRECTV On Demand 

application and the possibility of selecting the pay per view 

(PPV) option for movies watching (16:9) or to enjoy the 

best entertainment on any screen or digital devices like 

televisions, computers, tablets or smart phones. And 

investments in technology, network development, hiring, 

training, communications and marketing have been made 

for the purpose of achieving the goal above. 

DIRECTV was the first 
pay-TV company to offer 
coverage throughout the 
whole country. 
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BUSINESS INTEGRITY 

AND ETHICS 

We are convinced that in order to continue being the 

best-in-class, our business should be guided by the 

highest integrity and ethics standards, which shall 

erect into the pillars to offer customers an enriching 

experience, consolidate our fruitful relationships with 

our partners and build a robust corporate culture. 

CORPORATE GOVERNANCE 

Our governance structure consists of seven senior 

managers, each one engaged at a different company 

area namely involving Marketing, Systems, Management 

and Finance, Operations, Legal Affairs and Sales, and 

entrusted with the daily duty of defining the main 

lines of business and establishing key strategies and 

processes. They all come from the community where we 

operate and hold 2-hour meetings once on a fortnightly 

basis.  

POLICIES AND CODE OF ETHICS 

All employees are well acquainted with the DIRECTV Code of 

Ethics, which they sign on a-once-a-year basis and receive 

when joining the company. All internal policies are 

within the employees´grasp. 

The first day at the workplace, employees are also furnished 

with the following documents: 

 AT&T Code of Conduct 

 Travel and Representation Expense Policy 

 Vehicles Policy (if applicable) 

 Data Protection Policy 

 Company Resource Use Policy 

 No discrimination Policy 

 Conflict of Interests Form 

We have high standards in place enabling us to work 

amidst an environment of trust, transparency and 

corporate ethics behavior, and each employee is held 

accountable for their compliance as well as for reporting 

any infringements thereof. 

The foregoing standards are set forth in our internal 

policies, processes and procedures, as well as in 
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MANAGEMENT TEAM 

7 EMPLOYEES 

57% 
4 MEN 

43% 
7 WOMEN 

7 ARE URUGUAYANS 

YOUNGER THAN 30  

0% 
AGED 30-50 

86% 

OLDER THAN 50  

14% 
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our Corporate Code of Ethics which lays down the 30 

key commitments we undertake as a company before 

our colleagues, customers and all of our stakeholders. 

Some of the chapters under this Code make reference 

to specific business management laws and regulations 

whereas others simply resort to our employees´ good 

judgment and discretion. 

Just like all our internal policies and Leadership Model 

(LM), our Code of Ethics highlights our commitment 

towards the promotion of an equality policy and to the 

encouragement of diversity and inclusiveness when 

appreciating and respecting differences. To that end, 

we strive to ensure all of our employees receive fair and 

equal treatment, regardless of the hierarchical position 

they hold in the company. 

Our processes to address issues like performance 

management, compensation, disciplinary cases, 

disputes at the workplace, harassment complaints and 

breaches accusations of the Code of Ethics aim at 

ensuring each person gets the chance to be listened 

to and to access channels of appeal in case fair 

treatment is not granted either by their leader or by 

any other staff member in the company. 

 

CODE OF BUSINESS CONDUCT 

As one of the major organizational pillars intended as 

inspiration and guidance to our employees´ behavior, 

this Code provides a benchmark to sustain commitment 

to honesty and integrity, as well as the commitment 

undertaken with the company, stakeholders, customers, 

coworkers, public authorities and communities. 

All our internal policies and processes are in line with the 

ethical grounds set forth in the Business Code and all our 

employees receive training thereon.  

In 2016, all employees mandatorily became aware of and 

learnt about: 

 Ethical culture and values 

 Competence laws 

 Anti-bribery and anti-corruption 

 Global commerce 

 Conflicts of interest 

 Gifts and hospitality 

 Data protection 

ETHICS COMMITTEE 

An Ethics Committee staffed by the Institutional 

Relations and Legal Affairs Management, Administration 

and Finance Management Areas is in place to ensure the 

transparency and expeditious treatment of any ethics-

related subjects or concerns. 
 
ETHICS LINE 
The ethics line serves as a contact channel available to 

all employees, through which behaviors the latter 

deem either as improper or contrary to DIRECTV´s 

values may be reported  (whether anonymously or by 

the employees entering their personal data).  

After a denunciation has been filed, there follows an 

internal investigation comprising the Ethics Committee initial 

analysis and the final feedback to the employee. 

A completely anonymous webpage 

(ethicspoint.com) and a permanent use phone 

line (000413-598-3075) are available to 

channel these concerns. 

The filing of labor complaints before the Labor Courts, the 
previous reconciliation summons or summons to clarify the 
working status before the Ministry of Work, and meetings 
held before the National Labor Division (Dinatra, according 
to its Spanish acronym) are the current formal mechanisms 
for claims over employment practices available to DIRECTV 
employees. 

 

 

 

Our commitment is towards the 

promotion of an equality policy and to 

the encouragement of diversity and 

inclusiveness when appreciating and 

respecting differences. 
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ANTI-CORRUPTION POLICIES 

Our anti-corruption policies abide by the American 

FCPA (Foreign Corrupt Practices Act) standard that 

DIRECTV shall observe as being part of AT&T and a 

public company listed in the New York Stock Exchange 

(NYSE). 

This standard strictly bans the authorization, 

offering or pledging on behalf of the company of any 

direct or indirect benefit to public officers intended to 

being awarded or retaining a business or somehow 

generate an undue advantage. In addition, the 

aforementioned act provides guidelines to manage any 

expenses linked to governmental officers or agencies 

(expenses caps, frequency, etc.). 

For the purpose of promoting anti-corruption policies, 

compulsory trainings are annually provided to all 

managers and to their direct dependants. 

All our sites and headquarters are daily and permanently 

assessed as part of our business practices. Aiming at 

promoting the Anti-Corruption Policy, in case of suppliers 

providing services on behalf of DIRECTV, a term 

addressing this issue is always included in their Service 

Agreements and suppliers are also required to fill in a 

Compliance Review Form whereby they commit 

themselves to abiding by this policy. Likewise, the 

Internal Auditing area performs operational and SOX 

(Sarbanes Oxley Act) compliance reviews to assess the 

process risks and controls used for mitigation purposes. 

Corruption-related risks stand among such risks being 

thoroughly analyzed.  

The most recent audit on FCPA was conducted in 2014 and 

no observations were made in the case of DIRECTV Uruguay 

For further information about our Ethical policies, 

please visit our website: 

www.directv.com.uy/codigo-de-etica/ 
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A 360° 

MANAGEMENT 

As leaders in our business, we are change leaders, and 

our responsibility as such is to bring about a positive 

impact on the communities with whom we operate, 

contributing to the shaping of a more beneficial future. 

In this way, we develop and promote sustainable 

practices within the industry, among our employees, 

and in the communities we are part of, while abiding by 

the environmental regulations, and fostering 

environmental care, efficiency and sustainability in all 

our operations. 

At DIRECTV Uruguay, we 
conceive sustainability as a way 
of being and doing, which must 
be company-wide and involve 
all the stakeholders groups 
with whom our relationships 
are built. 
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STRENGTHENING TIES WITH 

STAKEHOLDERS GROUPS 

Running our business sustainably implies being fully 

acquainted with our stakeholders groups’ expectations 

and concerns and making them integral to our daily 

management. 

At DIRECTV Uruguay, we care about sustainable growth, 

and are always attempting to build economic, environmental 

and social value while also contributing to the wellbeing and 

development of our stakeholders groups and future 

generations. 

This Report lies as a tool for us to disclose our sustainability 

impacts and when doing so we also take into account our 

stakeholders groups and identifty opportunities for 

improvement in our organization. 

We commit ourselves to addressing the impact of our 

activities and decisions in the identified stakeholders groups, 

and, against this backdrop, we seek to listen to those groups 

major players and representatives through surveys aimed at 

inquiring into those material aspects deemed by the latter as 

the most significant. 

Surveys within the stakeholders groups (customers and 

employees, in this case) were useful to acknowledge 

the issues of their concern to subsequently integrate 

them into our management, policies and practices. 

For DIRECTV Uruguay, maintaining an outstanding and 

smooth relationship with our stakeholders groups is 

vital, and achieving this goal depends on the use of our 

diverse communication channels (e-mails, face-to-

face meetings, call centers, webpage, surveys, 

assessments and media relations, among the most 

relevant ones) which allow us to interact in different 

environments and situations. 

Below are our stakeholders groups which have been defined 

based upon proximity, influence and impact criteria: 

 Customers: guided by our spirit of service, we put our 

efforts into our customers, to listen to and get to know them 

and thus nurture ourselves from their opinions and be at the 

forefront of technology. 

 Employees: our organization prioritizes the taking 

care of, strengthening, valuing and fostering of our 

employees ’ attitudes. We encourage teamwork to 

attain our goals and consolidate ourselves as a group 

willing to take on challenges and keep going. 

 Our value chain (suppliers and official agents): our 

suppliers and official agents ensure the quality of our 

products, which exerts a direct impact on our 

customers´ experience. 

 The community: we embrace the challenge of taking our 

environment into account and of aiding in the promotion of 

a genuine social change, while making our own contribution 

to  

improve the communities where we operate and boost their 

development. 

 The government: it is a key player in the political decision-

making process. 

 

 

 VALUE 

CUSTOMERS EMPLOYEES                         CHAIN  COMMUNITY GOVERNMENT 

WE ARE SUSTAINABLE 2016 SUSTAINABILITY REPORT 



 

 1 6  

INVOLVEMENT IN  

PUBLIC AFFAIRS 

Our interaction with the public sector is a core part of our 

corporate citizenship. We become intertwined with other 

social stakeholders in order to maximize accountability 

efficiency, streamline the performance of the industry as a 

whole and contribute positively to the country 

development. 

Some of our employees keep ties and develop dialogue 

channels with officials, legislators, chambers and 

members of different bodies. 

We are active members of the following organizations: 

 Uruguayan-American Chamber of Commerce.  

Dr. Julie Rothschild, Institutional and Legal Affairs Manager, 

serves as permanent member of the Board of Trustees. 

 Alliance: The Alliance against Pay-TV Piracy (Alianza 

contra Piratería de Televisión Paga) is a group of 

content suppliers, pay-TV operators and technology 

suppliers who have come together to fight a Latin 

American piracy attack known in the industry as FTA 

(Free to Air) piracy. The alliance brings together and is 

supported by the main companies in the pay-TV 

industry, which creates 

a framework for wider cooperation in the fight against FTA 

piracy. 

 DERES (Company Leaders Organization, Corporate Social 

Responsibility). 

 ADM (Marketing Leaders Association). 

Likewise, the company fosters training on other public 

and private bodies and RSE programs, among them: 

 Eco DIRECTV 

 Escuela+ 

 “Piedra, papel, tijera” 

 The Forum 

 DIRECTV Cinema+ 
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STRATEGIC 

14, 15, 16 

ACCOUNTABILITY 

AND TRANSPARENCY 

In order to become a sustainably peforming company 

it is essential that we may define objectives, measure 

our results and eventually report them. This initial 

Sustainability Report is aimed at accounting for our 

activities and their impact on our environment and, in 

the process, inspiring others. 

OUR REPORT: 

MATERIALITY ANALYSIS 

At DIRECTV Uruguay, MATERIAL ISSUES have been 

identified based on the following activities: 

 The process initially involved a materiality, content and 

structure analysis review of the DIRECTV Uruguay report 

for 2015. 

 Subsequently, a comparative review and analysis on 

materiality was conducted at a regional level to have 

the DIRECTV Uruguay report aligned with the company´s 

regional guidelines. 

 On the other hand, a comprehensive DIRECTV impacts 

and influences analysis involving the different stakeholders 

groups was carried out. 

 Likewise, the ISO 26000 guidelines and GRI G4 

standard specifications were used to supplement the 

foregoing analysis. 

 

MATERIAL 

VERY MATERIAL 

1, 2, 5, 6, 7, 9, 11, 12 

3, 4, 8, 10, 13 

MATERIAL ISSUE 

Customers 1 Technological innovations 

2 Customer satisfaction and customer service 

3 Products and services information 

4 Customers data safety 

5 Products and contents offers 

Community 6 Social inclusiveness and access to technology 

7 Social investment programs 

8 Environmental impact management 

Employees 9 Human development and training at the workplace 

10 Occupational Safety, health and conditions 

11 Workplace culture and environment 

12 Staff´s Compensation and benefits  

Suppliers and official agents 13 Social responsibility promotion in the value chain 

Government 14 Regulatory compliance 

Other corporate subjects 15 Economic performance 

16 Ethics and transparency 
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# MATERIAL ISSUES LIAISON WITH GRI ASPECT COVERAGE      COVERAGE LIMITATIONS 

1 Technological innovations Management approach (DMA) Internal No coverage limitations are applicable to this Report 

2 Customer satisfaction and customer service  Services and Products labelling (PR) Internal No coverage limitations are applicable to this Report 

3 Products and services information Services and Products labelling (PR) Internal No coverage limitations are applicable to this Report 

Marketing communications (PR) Internal No coverage limitations are applicable to this Report 

4 Customers data safety Customers' privacy (PR) Internal                       No coverage limitations are applicable to this Report 

5 Products and content offer Management approach (DMA) Internal                       No coverage limitations are applicable to this Report 

6 Social inclusion and access to technology Local communities (SO) Internal                       No coverage limitations are applicable to this Report 

7 Social investment programs Local communities (SO) Internal No coverage limitations are applicable to this Report 

8 Environmental impacts management Energy (EN) Internal and external Unavailability of logistics operators and oficial agents transport consumption data  

Emissions (EN) Internal and external Unavailability of logistics operators and oficial agents transport emissions data 

Effluents and waste (EN) Internal No coverage limitations are applicable to this Report 

Products and services (EN) Internal No coverage limitations are applicable to this Report 

Employment (LA) Internal No coverage limitations are applicable to this Report 

Training and education (LA) Internal No coverage limitations are applicable to this Report 

Diversity and equal opportunities (LA) Internal No coverage limitations are applicable to this Report 

10 Occupational Health, Safety, and conditions Occupational health and safety (LA) Internal No coverage limitations are applicable to this Report 

11 Workplace culture and environment Management approach (DMA) Internal No coverage limitations are applicable to this Report 

12 Compensation and benefits to the personnel Market presence (EC) Internal No coverage limitations are applicable to this Report 

Equal compensation for males and females (LA) Internal No coverage limitations are applicable to this Report 

Acquisition practices (EC) Internal No coverage limitations are applicable to this Report 

Suppliers´ environmental assessment (EN) External No coverage limitations are applicable to this Report 

Assessment of the suppliers' labor practices (LA) External No coverage limitations are applicable to this Report 

Suppliers 'assessment on Human Rights (HR) External No coverage limitations are applicable to this Report 

14 Regulatory compliance Regulatory compliance (EN) Internal No coverage limitations are applicable to this Report 

Regulatory compliance (SO) Internal No coverage limitations are applicable to this Report 

Regulatory compliance (PR) Internal No coverage limitations are applicable to this Report 

15 Economic performance Economic performance (EC) Internal No coverage limitations are applicable to this Report 

16 Ethics and transparency Mechanisms for claims over employment practices (LA) Internal No coverage limitations are applicable to this Report 

No discrimination (HR) Internal No coverage limitations are applicable to this Report 

Anti-corruption fight (SO) Internal No coverage limitations are applicable to this Report 

Unfair competition practices (SO) Internal No coverage limitations are applicable to this Report 

9 Human development and training at the 
workplace 

. 

13 Social responsibility promotion in the value 

chain 

The next step to determine the Report content 

is to allocate priority of the relevant aspects 

initially identified in order to determine which of 

those are material and, thus, include them in 

the report. In this regard, material issues were 

prioritized as follows: 

 A workshop with the managerial team 

was hosted to assess the diverse material 

issues based on the impacts significance for the 

company. 

 Two surveys targeted each at our employees 

and our customers and in which they were asked 

to prioritize the material issues related to each 

one of them, were conducted. 

 A comprehensive consistency analysis was 
performed. 

A diagram with the material issues prioritization 

results at DIRECTV Uruguay is shown below. 

LIAISON WITH GRI AND SDGs 

Upon determining which material issues are 

strategic and relevant for the company, we 

liaise them with GRI aspects which allow us to 

survey, measure and report them. Such liaison  

with GRI aspects as well as their coverage are 

included in the 2016 Report.  
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SUSTAINABLE DEVELOPMENT GOALS  RELATED MATERIAL ISSUE 

4. Quality education 6 Social inclusiveness and access to technology 

9 Human development and training at the workplace 

5. Gender equality 9 Human development and training at the workplace 

11 Workplace culture and environment 

12 Staff´s compensation and benefits  

7. Affordable and not pollutant energy 1 Technological innovation 

8 Environmental impact management 

8. Decent work and economic growth 1 Technological innovation 

7 Social investment programs 

9 Human development and training at the workplace 

10 Occupational Health, Safety and Conditions  

11 Workplace culture and environment 

12 Staff´s compensation and benefits  

13 Social responsibility promotion in the value chain 

15 Economic performance 

9. Industry, innovation and infrastructure 1 Technological innovation 

7 Social investment programs 

13 Social responsibility promotion in the value chain 

15 Economic performance 

10. Reduced inequalities 6 Social inclusiveness and access to technology 

7 Social investment programs 

12 Staff´s compensation and benefits  

12. Responsible production and consumption 1 Technological innovation 

3 Products and services information 

8 Environmental impact management 

13 Social responsibility promotion in the value chain 

16 Ethics and transparency 

13. Climate action 13 Environmental impact management 

16. Peace, justice and institutions 3 Products and services information 

4 Customers data safety 

11 Workplace culture and environment 

14 Regulatory compliance 

16 Ethics and transparency 

Eager to be part of this positive contribution, at DIRECTV 

we take our role in society and the commitment this 

action implies to do our part from a corporate standpoint. 

Thus, and in line with the Nations´ Global Agreement, the 

liaison of subjects deemed as relevant for DIRECTV and the 

SDGs has been included in our report materiality analysis. 

When analyzing the way in which our current performance 

positively contributes to SDGs, we have encountered eight 

goals to which we make a direct contribution.  

The foregoing goals are outlined below together with their 

relationship to DIRECTV´s applicable initiatives. 

This analysis stands as a first step to guide our future 

behavior in line with the objectives raised on the 

international agenda. In this regard, our relationship 

with AT&T results in a management synergy given 

the fact our company has started to implement this 

business performance model. 
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We entertain 



 

 

 

A DIFFERENTIAL, QUALITY 

PROPOSAL 

Guided by our spirit of service, we put our efforts into 

our customers, to listen to and get to know them so as 

to nurture ourselves from their opinions and be at the 

forefront of technology. 

Prioritizing our customers on the list of our daily agenda, 

respecting their rights, meeting their expectations, 

applying fair, transparent business policies and delivering 

clear, comprehensive data enable us to consolidate a 

bond which goes beyond the product/service offered, and 

makes us stand out as market leaders. 

We are a worldwide leading entertainment 

company standing at the forefront of technology and 

bringing together TV and Internet as sources of 

content. We provide a satellite television system with 

more than 200 channels broadcasting outstanding 

programming options such as films, sports events, 

exclusive events, news, children´s television programs, 

educational channels and many other alternatives. 

Our new satellite provides clear and undistorted images 

to ensure our customers enjoy a unique experience. 

We also reach out to our users with audio and radio 

channels for them to take pleasure in the best music. 

Given that the signal uses a satellite as a means of 

transport and a parabolic antenna is placed outside 

households, our service is available anywhere within 

the Argentine territory. Other system components 

include the set-top box and the safety smart card. 

DIRECTV prepaid alternative is targeted at those 

customers looking for a flexible, economic option or 

those ones who are unable to commit themselves to a 

monthly invoice payment. This is the first pay-TV 

system in Uruguay, which was commercially launched 

in 2012. With this product, customers only pay the 

minimum number of days they want to watch TV. While 

no contracts or invoices are required, the best 

technology and entertainment are guaranteed. 
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OUR PRODUCTS 

POSTPAID: 

 Plata: It offers 68 SD channels + 36 audio channels, 1 

digital set-top box, Premium channels, 

DIRECTVPlay.com, PPV channels. 

 Oro: It is a package comprising 115 SD channels, 36 

audio channels, 1 digital set-top box, Premium channels, 

DIRECTVPlay.com, PPV channels. 

 Oro HD: This option adds more high definition 

channels (57), plus 115 SD channels, 36 audio 

channels, 1 HD set-top box, Premium channels, 

DIRECT-VPlay.com, PPV channels. 

 Oro Nexus: 115 SD channels, 57 HD channels, 36 audio 

channels, 1 Plus HD DVR set-top box, DIRECTV Nexus, 

DIRECTV On DEMAND HD*, DIRECTV TV Apps*, 

CONTROL Plus, Premium channels, DIRECTVPlay.com, 

PPV channels. 

 Platino: 137 SD channels, 69 HD channels, 36 audio 

channels, 1 Plus HD DVR set-top box, HBO MAX HD and 

FOX+ HD, DIRECTV Nexus, DIRECTV On DEMAND HD*, 

DIRECTV TV Apps*, CONTROL Plus, Premium channels, 

DIRECT-VPlay.com, PPV channels. 

2 2  

PREPAID: 

The Prepaid system is a free entertainment experience not 

requiring monthly fixed invoicing. This user-friendly kit is 

recharged when desired while controlling TV consumption, 

as may be duly convenient. 

 Basic: 53 video channels, 36 audio channels, DIRECTV 

PLAY, PPV channels, audio and subtitles options. 

Basic + Venus: the Venus signal is added to the basic 

plan. 

 Basic + VTV + FOX+ Premium: VTV and FOX+ 

Premium signals are added to the basic plan. 

 Basic + VTV + Venus: VTV and Venus signals are 

added to the basic plan. 

 Basic + VTV: VTV signals are added to the basic plan, 

including the Uruguayan football matches. 

 Basic + FOX+ Premium: FOX + Premium signals are 

added to the basic plan. 
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SPORTS 

LEADERS 

As a result of having the best market technology and entirely 

exclusive contents, DIRECTV customers can enjoy a 

magnificent sports experience in addition to music and 

movies.  

We offer the best football experience to our customers. 

DIRECTV Sports is an exclusive channel displaying the best 

sports programs where customers can access live matches 

of the major European football leagues- such as the Spanish 

and English leagues- in addition to the best Portuguese and 

French leagues, basketball, tennis, rugby and many other 

options. 

Among the DIRECTV differential options available, exclusive 

channels broadcast sports events with an HD quality and 

multicamera system, which turns out to be a distinctive 

feature compared to options offered by our competitors. 

RUGBY PROJECT 

 Sponsorship has been offered for all top rugby clubs as 

well as for the Uruguayan national rugby team (“Los teros”). 

 14 local tournament matches have been broadcast on 

DIRECTV SPORTS. 

 20 of “Los Teros” matches have been broadcast on 

DIRECTV SPORTS. 

APP DIRECTV SPORTS 

With DIRECTV Sports app, customers can 

enjoy different sport events such as live 

matches, repeats, real-time statistics, news, 

interactive games and many other options. 

PABLO CUEVAS´ SPONSORSHIP 

 The name of our company has been displayed in the 

t-shirt of our country´s major tennis player. 

BASKETBALL FEDERATION SPONSORSHIP 

 Posters have been displayed in all the pitches where 

main and second division leagues matches are played. 

 The name of our company has been displayed in all 

of the main division clubs shirts. 

HOCKEY FEDERATION SPONSORSHIP 

 The name of our company has been displayed in 

women´s national team shirts. 

 The Uruguayan Tournament final match has been 

broadcast on DIRECTV SPORTS. 

SPONSORSHIP WITH THE URUGUAYAN SOCCER 

REFEREES (CONTRACT WITH AUF) 

 All Uruguayan soccer referees were present in both 

gates of the football fields.  

ON STAGE 

A second cycle of an ON STAGE-like program displaying the 

best of Uruguay and Rio de la Plata music and entirely 

produced in Uruguay has been broadcast. 

This new cycle features the presence of artists like Spuntone 

& Mendaro, Trotsky, Babasónicos and Fernando Cabrera. 

URUGUAYAN 

A second cycle of an interview program with Uruguayan 

athletes (including 35 personalities such as Forlan, Cavani, 

Lugano, Muslera, etc) has been broadcast on DIRECTV 

SPORTS for the entire region.  

4TH CYCLE OF THE URUGUAYAN CINEMA CYCLE 

The rights of 4 movies which have been recently released and 

broadcast on OnDIRECTV have been acquired amidst the 

backdrop of the Uruguayan Cinema Cycle. 

 

URUGUAY TENNIS OPEN  

The major national Tennis Tournament featuring Pablo 

Cuevas has been broadcast at a nationwide level. 

This year, five matches have been broadcast exclusively for 

the entire region.  
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PRODUCT-RELATED  

ACCOUNTABILITY AND ETHICS 

We have a transparent, honest and inclusive commercial 

communication policy in place, which also involves the 

adequate labeling of our products for the sake of protecting 

our customers’ personal data. 

INFORMATION AND LABELING  

The data displayed on the labels of our products, 

especially that information related to the prepaid kit 

box, undergo monitoring by the Marketing and Legal 

Deparments. The approval of the foregoing data is 

subject to compliance with certain standards like 

respect for ethical and environmental rules as well as 

to the prospective social impact posed by the content 

of such products. 

The national legal regulation in force, which DIRECTV strictly 

adheres to, fosters the use of good practices in this regard: 

 Act Nº 17.250 governs consumption relations while 

additionally protecting anyone acquiring or utilizing products 

or services as end consumers under a consumption relation 

framework. 

 Act Nº 17.283 (referred to as the General Environmental 

Act) which was enacted in 2000 in compliance with our 

Constitution provisions, sets forth basic general projections 

about the national environmental policy and management. 

DATA PROTECTION 

DIRECTV is committed to preserving the safety of our 

customers´ data. To that end, countless safety tools 

protecting these stored data have been added.  

Some of these tools include the following: 

 Encryption of our portable and mobile devices. 

 Daily updating and patching of our systems. 

 Updating of our technological infrastructure. 

 Tools monitoring the sending, handling or printing of our 

customers´ sensitive information. 

 Policies: 

Data Safety policies which have been approved and 

published on the 

the regional web page are currently in place for the entire 

region. 

 Commitment: 

The Data Safety commitment entails the availability of 

a regulatory framework against the risk of destruction, 

loss, release, misappropriation, unavailability and 

repudiation of the foregoing data in compliance with 

the Management policies, rules and procedures, as well 

as with the current laws and regulations imposed by 

the regulatory agencies to DIRECTV. 

 Objectives and goals: 

The Safety team has defined and approved goals among 

which the major ones comprise vulnerabilities and patches 

management, shielding plans and the PCI program. Each 

one of these goals entails acceptance criteria and execution 

plans. 

 Duties: 

Establishing an adequate control group to guarantee 

data protection through:  

- Mechanisms implemented to address the processing 

of operations focused on compliance with the business 

goals and strategies. 

- Company risks assessment where threats, vulnerabilities 

and the potential impact on the data assets are identified, 

should this be the case.  

- Identification of legal, regulatory and contractual 

requirements to be complied with. 

 Resources: 

The Data Safety staff are distributed along 5 countries 

which provide support to the entire region. The team 

has specialized staff members to hold the CISO, Safety 

Architecture, Safety Operations and GRC (Government, 

Risks and Compliance) positions. 

 Specific measures: 

The Data Safety team reports the execution metrics and 

results of all managed processes on a monthly basis; 

some of them entailing TI, PCI, vulnerabilities, 

patches, antivirus or third parties risks, among others. 

For further information on our data protection policy, please 

visit our webpage: www.directv.com.uy/politica-de-

privacidad 

 

 

We conduct external and internal 
audits that allow for a better control 
of the policies we apply on security 
matters. 
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CUSTOMERS: 

OUR PRIORITY 

Sports are our greatest differential. Based on the best 

technology on the market and fully exclusive contents, 

DIRECTV customers can enjoy a magnificent sports 

experience that is added to our offer of movies and music. 

+12% 

EXCLUSIVE BENEFITS 

We wish to recognize our customers´ loyalty and reward 

them by offering them experience-enhancing programs and 

tools. 

DIRECTV Fans: 

It stands as a benefits club for customers with an offer 

of more than 50 discount options valid in stores, 

restaurants and travel agencies, which employees can 

access by having DIRECTV service for free in their 

homes. In case they may have not yet subscribed, 

access is given through a user number assigned by us. 

DIRECTV PLAY: 

It is a movie, series, children´s contents and sports 

events package available on line without any 

additional cost. Our customers can select this option 

to enjoy their favorite contents from one single place, 

on any device: PC, Tablet or smartphone. With more 

than 5,000 titles available at www.directvplay.com, 

searches can be made by genre, title and casting. In 

2016, DIRECTV Play offered full broadcasting of the 

Olympic Games, among other landmarks. 

MiDIRECTV: 

In 2016, we added new functionalities to MiDIRECTV, 

the online platform devised for customers self-

management, among them: 

 Forwarding commands to the set-top box after 711,721 

and 722 codes pop up on the screen. 

 Enquiry about the status of next scheduled technical visit. 

 New SOS prepaid recharge, where eligible 

customers are provided with an advanced 2-day 

credit. 
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EVOLUTION 

SUSCRIBERS 

141.800 
2014 

 

169.001 
2015 

 

188 .573  
2016 
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IN CONTINUOUS 

CONTACT 

 We stay in continuous contact with our customers by means 

of different channels through which we provide them with 

information. 

A monthly printed newsletter, IT images on the printed 

invoices and promotional messages in call centers are 

combined with the regular communication channels 

such as webpages, telephone numbers, e-mail 

addresses and SMS service. 

WEBSITE: 

directv.com.uy 

INFORMATION ON OUR SERVICES 

Directvplay: directvplay.com.uy 
 

TELEPHONE NUMBERS 

Post-paid Customers 
0800 3888 

Prepaid Customers 
0800 7737 

E-MAIL ADDRESS: 

atcliente@directvla.com.uy 

100 CHANNEL 

It features the service user’s manual. 

SMS 

Monthly communications to segmented customers 

databases with information about promotions and service-

related data. 

SOCIAL MEDIA 

Social media are managed by a web assistant who is 

in charge of keeping all media updated. This channel 

keeps customers 100% informed about news, 

promotions, programming, products and everything 

related to our customers´ relevant services. 

FACEBOOK 

DIRECTV Sports: 

/DIRECTVSports 

DIRECTV LA: 

/directvla 

TWITTER 

www.twitter.com/DIRECTVUy 

INSTAGRAM 

DIRECTV LA: 

https://www.instagram.com/DIRECTVLA/ 

DIRECTV Sports: 

https://www.instagram.com/DIRECTVSports 

YOUTUBE 

DIRECTV Sports: 

www.youtube.com/directvsports 

DIRECTV LA: 

www.youtube.com/DIRECTVLatinAmerica 
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TRACKING SATISFACTION 
LEVELS  
 

Aimed at providing higher quality services, those sectors in 

contact with customers are subject to continuous 

monitoring: Sales, Field Services and Telecenter. 

 Sales Assessment 

(IGCV – General Sales Quality Index) 

The surveys used to assess customer satisfaction with the 

sales team are aimed at: 

 Improving sales quality. 

 Generating healthy sales. 

 Maintaining customer satisfaction. 

 Identifying deviations and submitting them to the 

relevant areas. 

Surveys consist in phone calls made to the customers to 

inquire into certain concepts which should have been 

informed to the customer by the salesperson. If the former 

is unaware of the subjects he is questioned about, a 

deviation has occurred and the sale is not optimum. 

The internal purpose of such indicator is to improve the 

sales experience, sensitize the sales force, hold meeting 

to highlight important subjects, find out the root 

deviation cause and, collaboratively establish 

improvement actions. 

 Field Services Assessment 

Installations, technological assistance, work planning 

and reporting are under the responsibility of this 

sensitive area, which focuses on achieving a 

thorough understanding of our customers. To that 

end, a survey is conducted upon completion of each 

technical installation, assistance or additional services 

visit. 

 Telecenter Assessment 

Our customer care service is assessed on the basis of the 

Telecenter satisfaction survey. In 2016, 108559 surveys 

were effectively conducted. 

Every time a call taken by a CSR ends, the survey is 

automatically activated. Customers just need to listen 

to and answer the questions using the corresponding 

options. Monthly results are obtained from this 

process. 

The survey inquires into the likelihood that our 

customers may recommend DIRECTV to a friend or 

family member, how the general customer service was 

provided by the representative taking the call, whether 

the request or concern was successfully settled during 

the call, whether it was the first contact with DIRECTV 

about such request or concern; and lastly, customers  

are requested to state their level of satisfaction with the 

Telephone Customer Service in general. 

NET PROMOTER SCORE (NPS) 

As a way to measure our customers’ loyalty, the Net 

Promoter Score (NPS), which includes only one 

question on the service recommendation, is 

employed. 

Based on the results, customers are classified into: 

 Promoter: Responders allocating scores between 9 

and 10. 

 Passive: Responders allocating scores between 7 and 

8. 

 Detractor: Responders allocating scores between 0 

and 6. 

The result is obtained by subtracting the detractors 

from the promoters, which results in a percentage that 

is employed to measure the service quality. 

Consequently, the NPS index can be as low as -100 

(“All detractors”) or as high as 100 (“All promoters”). If 

the NPS is higher than 0, it is perceived as good, and 

an NPS of 50 is perceived as excellent. 

PROMOTERS - DETRACTORS = 

NPS, SERVICE QUALITY INDEX 
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be excellent. 
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We cooperate 
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DYNAMICS AND DIVERSITY
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Convinced that human capital is a company´s key to 
success, at DIRECTV we have built a dynamic and diverse 
group that works hand in hand to provide our customers 
with the most outstanding entertainment experience. 

Who makes up DIRECTV? There are currently 196 people 
on our team: 108 men and 88 women, aged 34 and 33 
years old in average, respectively. 

196 
EMPLOYEES 

108 
MEN 

88 
WOMEN 

96% 
UNDER A COLLECTIVE BARGAINING AGREEMENT 

 MEN WOMEN TOTAL 

Total number of employees 108 88 196 

Category 
   

Managers 

Heads of dept. 

Others 

Technicians 

4  

17  

63  

24 

3  

11  

74 

0 

7  

28  

137  

24 

Seniority    

15-19 years 

10-14 years 

5-9 years 

Less than 5 years 

0 

0 

35 

73 

0  

1  

28  

59 

0 

1 

63 

132 

Age    

Average 

Between 18 and 19  

Between 20 and 29  

Between 30 and 44  

Over 45  

34 

0 

36 

67 

5 

33  

0  

35  

49 

4 

- 

0 

71 

116 

9 

 

Category BETWEEN 18 
AND 19 

 

BETWEEN 20 
AND 29 

 

BETWEEN 30 
AND 44  

OLDER THAN 
45 

 

Managers 

Heads of dept. 

Others 

Technicians 

 - 

- 

61 

10 

3 

27 

72 

14 

4 

1 

4 

0 

     

NUMBER OF EMPLOYEES UNDER 
EMPLOYMENT CONTRACT 

MEN WOMEN  TOTAL 

Outsourced staff 

Permanent staff 

 8 

108 

3 

88 

11 

196 
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  A DYNAMIC TEAM 

n addition to counting on the workforce composition 

information, learning about its turnover trends is  

equally important to us in order to continue developing 

initiatives that may turn us into increasingly better 

employers. 

 For that purpose, we take into account the staff 

turnover rate, which is estimated by dividing the 

number of employees leaving the Company (60) by the 

total number of employees by the end of each year 

(196). 

BALANCE AND RETENTION 

At DIRECTV we strive to help our employees strike a 

professional and family life balance, by offering 

such benefits as reduced post-maternity working hours, 

teleworking and flexible working hours. In this way, we 

support recent parents from our workforce so that they 

may return to work upon completion of their parental 

leave if they are willing to. 

 
AGE GROUP LEAVES ADDITIONS 

Younger than or equal to 30  

Older than 30  

23 

21 

10 

6 

TOTAL 44 16 

   

GENDER LEAVES ADDITIONS 

Men 

Women 

28 

16 

9 

7 

TOTAL 44 16 

 

At DIRECTV Uruguay we foster such benefits as: 

 Family emergency leave 

 Birthday leave 

 Moving day off 

 Flexible working hours 

 DIRECTV Day 

 

In 2016, 100% of the male and female 
employees requesting a parental leave 
returned to work upon expiration of 
their leave period. 
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OUR VALUE 

PROPOSAL 

Our priority is to attract, inspire and develop talented, 

diverse and extraordinary people who are proud of 

being part of the company. And we do so by offering 

one of the most complete value proposals in the 

market. 

DIRECTV EXPERIENCE 

We strive to develop competitive value proposals that 

enable us to attract and retain highly committed 

talents. 

We care about our employees as team members and 

also as individuals, human beings and community 

members. In the strong belief that our social 

responsibility as a company starts at home, we see 

after the comprehensive wellbeing of our employees 

and their families. We are also focused on stimulating 

our employees’ personal and professional growth. 

The company conducts annual surveys and studies to 

review our employees’ perception of our 

competitiveness level, which is crucial to define plans 

and make any required adjustments. 
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TALENT 

RECRUITMENT 

Selecting our work team members is a task to which we 

devote all our care and attention, since each person 

contributes differential and complementary talent to the 

organization. Upon recruitment, we take care that new 

hires may feel welcomed and comfortable in their 

workplaces. 

RECRUITMENT PROCESSES 

At DIRECTV we are convinced that counting on the right 

talent for each position is vital for the attainment of our 

business goals and that a assembling a diverse 

workforce is equally vital to achieve an inclusive 

culture that cherishes differences. 

Therefore, our selection process is devised to attract 

talented, diverse and extraordinary people who 

are proud of providing our customers with the most 

outstanding experience, as well as identifying 

themselves with our aims and cooperating to pushing 

our corporate objectives. And in turn, we expect they 

may find in our company opportunities for personal and 

professional growth and development. 

At DIRECTV, the selection process is conceived as an 

instance of mutual knowledge between the 

candidate and the company, used to explore 

ambitions, motivations and objectives, eventually come 

to an alignment between each party's needs and 

offerings. 

To that end: 

 Equal opportunity polices are encouraged under the 

same education, experience, training and responsibility 

conditions, without discrimination on grounds of race, 

sex, civil state, ideology, sexual preference, political 

opinions, nationality or religion, or any other personal, 

physical or social conditions whatsoever. 

 Women placement in leadership positions is fostered. 

 The Human Resources area coordinates and 

centralizes the recruiting and selection process, and 

guarantees that the process observes the established 

policies. 

 The leader of the requesting area becomes actively in 

the decision-making process along with the Human 

Resources area, so as to identify and hire the most 

competent person for each position. 

 Clear criteria are set to allow for objectivity. 

 Decisions are documented. 

ON BOARDING PROCESS 

The company induction process is applicable to the staff 

from all over the country under different position-based 

modalities and consists of four stages: 

 Corporate induction. 

 Field experiences. 

 Role induction. 

 60-day interview for post-induction follow-up. 

Every new employee joining DIRECTV participates in 

this program created to step up employee integration 

and to make them feel comfortable with their new job 

in a shorter period of time. 
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DEVELOPMENT AND MOBILITY 

We endeavor to help our new employees find the most 

suitable positions to grow and exploit their potential. 

Therefore, we look well into each business sector and 

their relevant teams so as to be able to offer the type 

of opportunities to meet their needs. 

TALENT REVIEW: TALENT MAPPING 

The company implements annual reviews aimed at 

analyzing the employees’ performance and 

potential to identify development needs, employees 

with better future potential, prospective substitutes to 

critical positions and key talents. These standardized 

processes are applied across all our operations under 

the guidance of the regional Talent area, which is in 

charge of gathering valuable information to tap talent 

and complement individual development plans and 

regional substitution plans. 

TRANSPARENT PROMOTIONS 

 Job postings 

This is the process applied at DIRECTV Latinomérica to 

offer our staff the opportunity to fill any vacant 

position before resorting to external talent 

recruitment. Employees may choose to apply for higher 

responsibility positions for further growth and 

development or apply to an internal call,

regardless of the result. This is also an opportunity for 

candidates to participate in a formal competence 

assessment process, identify their strengths and areas 

for improvement and receive feedback, which is quite 

useful to enrich their Individual Development Plan 

(IDP), as shown below. 

 International Transfers 

We are an open-minded company which offers 

managerial staff the possibility of applying for vacant 

positions in other countries. We believe transfers allow 

our employees to learn from the laboral interaction with 

people from different cultures, cherish differences and 

diversity, and be exposed to international environments. 

Therefore, we have defined an International Transfer 

Policy, which sets forth the conditions and benefits 

granted by the company to the transferred employee 

and his family, together with the processes and 

guidelines to be applied in such cases. 

FOSTERING DEVELOPMENT 

DIRECTV Uruguay encourages a working environment 

driven by personal growth and ongoing learning. The 

objective is to retain and improve our human capital 

through knowledge-expanding trainingt. Access to 

training opportunities is also a contributing factor to 

progress in other social performance areas, such as 

equal job opportunities and employability conditions. 

This helps motivate personal growth and the 

development of our company as a whole. 

The Annual Training Plan, an essential component of 

the development actions proposed by DIRECTV 

Uruguay’s employees, offers training programs featuring 

specific contents aligned with the company´s strategies 

and our new ELM competencies model. This plan is 

aimed at providing the required knowledge and skills to 

thrive on our job positions and eventually fulfilling our 

fullest potential to meet the business objectives and 

continue contributing to each employee’s professional 

growth. 

IMPROVING THE LANGUAGE 

DIRECTV Uruguay offers financial grants for 

language learning in order to contribute to our 

employees’ professional growth and to help 

improve the command of the English language 

in the case employees in leadership positions 

(heads of dept. or higher positions) who wish 

to benefit from the in-company business-

oriented courses focused on the development 

of oral and written communication skills. 

Performance Assessment 

We endeavor to help our new employees find the most 

suitable positions to grow and exploit their 

potential. Therefore, we look well into each business 

sector and their relevant teams so as to be able to offer 

the type of opportunities to meet their needs. 
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Our performance assessment tool, Feedback to Grow, 

(FTG) is used to address our employees’ professional 

and personal growth and is based upon our 

competence model, i.e., DIRECTV Leadership Formula. 

This tool is aimed at: 

 Aligning the organizational strategy with employee 

management. 

 Managing the WHAT aspect (performance 

objectives) and the HOW aspect (DIRECTV 

competences), by conducting an objective 

measurement. 

 Exchanging leaders and employees’ mutual 

expectations. 

 Strengthening a relationship based on 

communication, support and trust. 

 Identifying needs and opportunities for 

improvement as well as training and development 

actions. 

The annual FTG process involves two well marked 

stages in the year and is applicable to 100% of our 

employees: 

 Annual performance assessment. 

 Mid-year assessment. 

 

194 out of our 196 
employees were subject to 
performance assessments. 

All those employees Employees working for the 

company for more than three months at the time of 

the evaluation are subject to assessment. 
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ONGOING EDUCATION 

At DIRECTV we strongly believe that the most 

efficient learning process comes from experience. 

Aimed at allowing our employees to maximize their 

performance, DIRECTV offers them the chance to 

experience new challenges, in addition to providing 

them with a broad range of business-aligned training 

and skill-development opportunities. 

Based on a variety of training programs, we support our 

staff members so that they may discover and tap their 

talent, excel themselves at professional level and 

manage their careers. 

2016 AVERAGE EMPLOYEES´ TRAINING HOURS  

 

DIRECTV DEVELOPMENT MODEL 

DIRECTV is committed to the development of every 

employee not only as means for the achievement of 

business results and corporate future financial growth 

and viability, but also as a key component in our 

corporate social commitment. 

To that end, we design, create and execute processes, 

tools as well as education, training, development and 

performance management plans that foster leaders ’ and 

employees’ growth, encourage long-term career plans, 

permanence, and consequently, business results. 

Individual development is conceived as a 

responsibility shared by the company, the leader and 

the employee and therefore we encourage: 

 Every employee to adopt an active role in the 

diagnoses of their strengths, opportunities for 

improvement, training plans and future development. 

 Every supervisor/head/manager to assume a leading 

role in their team members’ development processes. 

Below are the regional tools and processes defined to 

foster talent development: 

 “My Performance Plan” (MPP) Performance 
Management Process 

It stands as the formal performance management 

process implemented by the company targeted to all 

Company employees and conceived to align individual 

goals with the Company priorities, targets and success 

as a means to boost both individual and organizational 

performance. The process fosters the idea of 

employees’ continuous improvement and development 

through the establishment of clear targets and 

expectations, feedback-rich culture, coaching, open 

dialogue, progress assessment and acknowledgment. As 

a result of this process, individual development goals 

and plans are defined for each employee. 

 Individual Development Plans (IDP) 

These are plans implemented to set forth the actions 

for an employee's development. They may be defined 

as the result of a performance process, a formal 

assessment or an internal selection process, or just the 

result of a dialogue between the employee and his 

leader at any point of the year during which the 

commitments undertkaken for his future growth and 

development anytime are defined. 
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We are convinced that training 
and developing our workforce is 
also a way to contribute to the 
development of our environment 
and communities. 

20.5 19.46 
MEN WOMEN 
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BENEFITS AND FLEXIBILITY 

At DIRECTV Uruguay, we strive to offer the most 

outstanding benefits so that our employees may enjoy 

a differential value proposal aimed at improving their 

wellbeing and health. 

WAGE COMPENSATION 

Our remuneration policy is based on the definition of 

wage scales to ensure competitiveness and equality 

among employees on similar positions in terms of 

impact and complexity for our business objectives and 

challenges. Wage scales are assigned by applying sound 

methodologies and reviews intended to ensure the 

correct placement. 

HEALTH 

All our employees count on an insurance policy and on 

the possibility to enroll in one of the best local 

healthcare insurance companies for free. We also adapt 

our stores to conduct vaccination campaigns and issue 

the corresponding health certificate to those employees 

requesting it. 

As food is also a priority to us, our facilities are daily 

furnished with fresh and seasonal fruits for employees’ 

consumption. 

Every week we enjoy a physical workout break in all of 

our offices. Likewise, we have entered agreements with 

gyms and sports clubs located across Montevideo to 

which all our staff can access. 

PROFESSIONAL AND PERSONAL GROWTH 

Our employees´ personal and professional growth is 

particularly encouraged by helping them access to 

Undergraduate, Postgraduate and Masters level 

education through the partial tuition fees funding t, 

subject to the compliance with certain requirements. 

For undergraduate course, 50% of the tuition fees are 

funded, while in the case of Postgraduate programs, 

60% of the course is funded and Masters Degree 

programs are funded by 70% of their tuition fees.. 

Our employees may also benefit from the significant 

discounts offered for upper and technical education 

resulting from the agreements we have in place with 

educational institutions. 

Unique corporate benefits 

All our employees enjoy the most outstanding 

entertainment at home with DIRECTV state-of-the-art 

technology. As a benefit of being part of our company, 

there are also discounts on and agreements with 

different sectors, combined with access to the discounts 

and agreements included in the “DIRECTV FANS” 

Customers Benefit Program (Refer to Chapter 3). 

WORK FLEXIBILITY 

At DIRECTV we strive to help our employees strike a 

professional and family life balance. We offer flexibility 

policies and plans to motivate and boost leisure time, 

thus enabling employees to manage flexible working 

hours or request leave days for specific situations: 

family emergency leave, birthday leave, moving day, 

adoption leave. 
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INTERNAL 

COMMUNICATION 

At DIRECTV we consider that permanent two-way 

communication between our leaders and employees is 

vital to ensure alignment and commitment, find the 

best solutions and successfully address the complexity 

of the context and challenges,  

For all these reasons, we strive to strengthen the link, 

connections and communications at all organizational 

levels, and we encourage and foster the constant flow 

of information. 

To that end, we seek to develop and strengthen every 

employee´s capability of communicating in a clear and 

transparent way. Therefore, we have decided to include 

this skill in our Corporate Competitive Model (CCM) and 

submit it to a periodical assessment in the framework 

of the performance management process (My 

Performance Plan). 

We have Internal Communication teams staffed with 

employees from different disciplines who work jointly 

with the areas leaders to provide the internal 

communication mechanisms and tools required to 

create and publish contents.  
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OCCUPATIONAL HEALTH 

AND SAFETY 

Occupational health and safety are conceived as an 

essential factor to safeguard our team and provide it 

with a safe place to work. Our daily motivation is to 

“build together the safest workplace”. 

Inspired by the phrase that goes: “Nothing that we do 

deserves that we get hurt while doing so” and guided 

by the program entitled “Work safe”, we have built a 

multidisciplinary team staffed by six employees from 

different areas—accounting for 3% of the payroll—, 

who are the program leaders in each sector and are in 

charge of addressing all occupational safety related 

issues. 

In line with the “Work safe” concept, we address 

Occupational Health and Safety related issues by 

adopting a systemic vision focused on continuous 

improvement applied to practices and procedures 

exerting an impact on work risk prevention. 

The aim pursued is to measure the risks involved at the 

workplace so as to create management indicators, offer 

training and raise awareness of ongoing improvement in 

each target audience and reach excellent Occupational 

Health and Safety indicators levels. 

The program is focused on action plans for each 

employee´s role in line with the assessment results, 

while additionally providing training workshops, working 

devices or design procedures applicable to the tasks 

assessed. 

Among the novelties included in the foregoing program, 

the following stand out: 

 Road safety workshop 

 "Work-at-heights" workshops for supervisors and 

executives 

 Facilities Evacuation Plans and Drills 

 CPR workshops and use of defibrillators 

  Work-at-heights awareness workshop referred to as the 

“CUIDAME program” (delivery of helmets and relevant 

equipment) 

 

 

SUPERVISION OF NEW 

PRACTICES AND 

PROCEDURES 

 OCCUPATIONAL       

       RISKS     

   ASSESSMENT 

THEORICAL AND PRACTICAL 

TRAINING WORKSHOPS ON 

IDENTIFIED RISKS 

 

In 2016, no casualties or 
serious accidents were 
reported at DIRECTV Uruguay. 
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VALUE CHAIN 

Each link in our value chain is paramount to the 

fulfillment of our mission: provide Uruguayan 

households with the most outstanding 

entertainment offer. All the players -from inputs 

and service providers to sales agents and 

technicians- are highly committed to operations 

quality and ethics. 

DIRECTV Uruguay holds a National Distribution Center 

where the delivery of all the materials required for 

Postpaid and Prepaid services is supervised. 

POSTPAID 

 We have a total of 20 own and third party´s stock points, 

distributed throughout the country where all the materials 

required for installations, upgrades, downgrades and 

technical assistance services are delivered weekly by our 

National Distribution Center. 

 In turn, such stock points distribute the materials to the 

technical staff who are made up of 74 teams of installation 

technicians entrusted with the service installation or supply 

of those services that may be required by our customers. 

PREPAID 

 Prepaid kits are assembled in our National Distribution 

Center which is also in charge of their distribution. 

 We have a total of 50 own and third party´s delivery 

points and retailers (supermarket chains, stores, etc.) 

who sell products directly to our customers or to 

intermediaries. 

REVERSE LOGISTICS 

Both in the Postpaid and Prepaid business, materials may 

be returned from each delivery point to the National 

Distribution Center due to technical failures or failures 

occurring within the warranty period. The cost is 

chargeable to DIRECTV. 
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OUR SUPPLIERS 

At DIRECTV we aim at forging robust, long-lasting ties 

with our products’ and services’ suppliers, underpinned 

by the values of honesty, integrity, fair treatment and 

freedom of competition. 

We work with local, foreign and intercompany 

suppliers. On the one hand, foreign suppliers furnish 

us not only with the adequate equipment for the 

company, but also with set-top boxes, antennas and 

materials employed for installation operations, together 

with signals for our customers. 

On the other hand, the local suppliers associated cost 

accounts for 32% of the total suppliers cost. 

INVOICES POSTED IN 2016  

 

32% 
DOMESTIC 

32% 
PROGRAMMING 

29% 
INTERCOMPANY 

7% 
FOREIGN 

 

Note: Only domestic suppliers are exclusively local. The programming suppliers´ costs are those incurred by DIRECTV 

Uruguay by virtue of its own channels. While some are national channels (eg: VTV), most of them are foreign (eg: HBO) 
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KEYS TO A LONG- 
LASTING 

RELATIONSHIP 

Getting to know the people serving at DIRECTV and how we 

are working together, as well as keeping a 100% alignment 

in terms of behavior and values is paramount for us. 

We believe that our value chain is a key link through 

which the quality of our products may be ensured, 

which, thus, exerts a direct impact on our customers’ 

experience. 

Both at DIRECTV Uruguay and in the Latin American 

region, we have a purchase process in place aimed at 

creating transparency and free competition. 98% of our 

purchases are local, which evinces our eagerness to 

develop and consolidate our local industry and the 

communities where we operate. 

2016 

4,382 107 
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98% of our purchases are local, which evinces 

our eagerness to develop and consolidate the 

local industry and the communities where we 

operate. 

Building value for our suppliers is also critical to our 

management. That is why we invite you to become involved 

in our volunteering work programs, which you can do 

by joining us with your own business-specific contributions 

or simply as volunteers. In this way, we encourage solidarity 

apart from the one displayed by our employees in order to 

forge and develop robust relationships. 

 

LOCAL 
PURCHASES 

FOREIGN 
PURCHASES 
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OUR SALES AGENTS 

Strengthening knowledge on business, capabilities and ethics 

behavior of our sales agents is also a way to safeguard our 

value chain. 

Our Market executives ensure the quality of every agent 

sales point and the brand image. They are also aimed at 

detecting and meeting the needs of both agents and 

their sales force without impinging on their dynamics, 

sales quality and customer service. 

Market executives meet with the sales agents on a 

minimum monthly basis to review the following items: 

 Major business indicators from the previous month. 

 Major sales quality related indicators. 

 Alignment of sales practices in which the exchange with 

the agent and his market and working areas point of view 

are held as our main interest. 

In turn, Market executives are trained by DIRECTV so 

that they can improve their performance: 

 An initial training is provided to the entire new sales force 

on a once-a month basis. 

 Subsequently, the agent, trainer and executive detect 

the sales force needs, and specific training is offered to 

ensure the supply of the best service and guidance to 

our prospective customers. 

 During the training month, the market executive 

receives a performance report and at month-end, a 

document with the final data is submitted to the sales 

agent so that he is kept posted, which thus enables 

work to be performed on a transparent basis.  

SELECTION OF SUPPLIERS  

Suppliers must be identified and selected in accordance 

with written and objective criteria, which implies their 

selection will be based on their business and 

technical skills rather than on a potential relationship 

they may hold with a major governmental officer or on 

any other reason unrelated to their expertise. 

Thus, there follows the performance of a background 

investigation which includes  

 

issues like business operations, commercial reputation, 

technical qualifications and owners, as well as the supplier´s  

integrity. 

This analysis gathers some or all of the issues below: 

 Review of public information sources (for example, 

online searches for suppliers´ background and 

reputation). 

 Verification of commercial references submitted by the 

supplier. 

 Interview to the supplier. 

 Gathering of information from government sources. 

 Gathering of information from institutions (banks, 

auditing offices, lawyers, researchers) in the supplier´s 

operating country. 

ETHICS AND TRANSPARENCY 

We expect all our suppliers and agents to show a high level 

of integrity and to observe the values guiding us as an 

organization and individually. To guarantee this alignment, 

such suppliers who are just beginning a business relationship 

with us are required to sign the company´s Code of Ethics 

and Conduct. 

At the time of being hired, we also assess basic safety 

requirements are abided by. In addition, the 

agreements entered into with suppliers and agents 

include terms which ban child and forced labor, among 

other breaches of human rights. 

100% COMMUNICATION 

To maintain excellent business ties, we find it 

paramount to be permanently communicated and 

to keep a close bond with our suppliers. Every so 

often, we meet with our suppliers and sales 

agents to ensure they observe the conditions 

agreed upon at the time of their selection and to 

make sure they are aligned with DIRECTV´s 

sustainability and quality policies. 
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DIRECTV GENERATION 

DIRECTV Generation is DIRECTV´s Corporate Social 

Responsibility platform in Latin America. In line with 

four action pillars, we provide education-focused 

support, community activities through the performance 

of volunteering work, and positive influence on our live 

and ecological programs aimed at a sustainable world. 

Through our technology, service, and especially, our 

human capital, we bring about positive and 

sustainable changes in the most vulnerable areas of 

the Latin American region.  

 

We create new ways of learning 

and educating, thus narrowing 

down the digital and educational 

divide. 

With the use of our state-of-the-art 

technology, we enrich educational 

contents for primary and secondary 

education. 

We achieve real improvements 

in Latin American communities. 

Facilities in vulnerable areas are 

transformed with the cooperation of 

our volunteering workforce. 

We develop influential settings to 

disseminate the work of Foundations 

and NGOs 

We donate seconds on the air and the 

communal efforts of organizations and 

foundations are broadcast on a massive 

scale.  

We perform sustainable 

environment transformations  

Sustainable practices are encouraged 

within the industry, among our 

employees and in the communities. 

 

Through our technology, 
service and, especially, our 
human capital, we bring 
about positive and 
sustainable changes in the 
most vulnerable areas of the 
Latin American region. 
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generaciondirectv.com 
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DIRECTV GENERATION 

IN URUGUAY 

At DIRECTV Uruguay, we are up to the challenge of 

taking our environment into account and aiding in the 

promotion of a positive social change, while doing our 

part to improve the communities in which we operate. 

Our socially responsible corporate actions are ethically 

grounded, which is based on the acknowledgment of 

those impacts our decisions exert on our 

stakeholders groups and on the environment. These 

actions are liaised with the corporate government and 

addressed in the daily tasks performed in our company 

and by the human capital implementing such actions.  

Social Responsibility is an essential part of our DNA, 

and as such, it is managed cross-functionally in 

alignment with the business and taking into account 

the stakeholders groups on which our actions may 

impinge and in the process additionally contributing to 

human development by means of social, economic 

and environmental value building. 

 Based on our business: We encourage and develop 

initiatives that are aligned to the values fostered in our 

business. Therefore, sports are at the core of our action 

criteria and a focal business point, as it is a discipline that 

contributes to the social development and inclusion of 

vulnerable populations. We leverage technology as a 

competitive advantage to bridge the digital divide and 

improve the educational level of vulnerable populations or 

those residing in remote locations. 

 Based on our influential ability: We endorse 

education, health and inclusiveness of vulnerable 

populations and contribute to digital literacy by boosting 

community access, skills and opportunities. 

 Based on our people: We encourage volunteering work 

among our employees, family members, suppliers, customers 

and strategic partners, as we are fully convinced that this 

amazing change engine results in the integration, growth of 

and closeness to vulnerable populations and their reality. 

The 4 regional programs are locally promoted, 

managed and disseminated along with the local 

projects we include as part of our annual CSR 

program, which are classified into 3 broad theme 

areas: 

1. Community 

2. Education 

3. Sustainability and Environment 

1. COMMUNITY 

A. DIRECTV changes lives 

The program is aimed at cooperating with institutions 

located in inland areas of the country through 

donations collected by the employees.  

Cooperation in emergency situations is one of the 

variables of this project. In 2016, we donated cleaning 

supplies and mattresses to the victims of Salto and 

Paysandú floods and in April we helped the victims of the 

tornado that hit Dolores, where in addition to the 

employees´ donations, we participated collaboratively with 

our volunteers in a recreational day hosted for the 

inhabitants of the area. 

Our cooperation actions preformed in 2016: 

SOCIAL ACTION BENEFITED 
INSTITUTION 

DONATION 

DIRECTV 
changes lives 
– Flooding at 
Salto and 

Club de Leones 
Salto 

Cleaning and 
personal 
hygiene supplies 

Paysandú 
Club de Leones 
Paysandú Mattresses 

DIRECTV 
changes lives 
– Tornado in 
Dolores 

Club de Leones 
Dolores -
Mercedes 

Personal 
hygiene 
supplies, food 
and toys. 

B. Donations 

We allocate part of our contribution to the community 

to donation beneficiaries proposed by our employees. 

In this way, we seek to create synergy among the 

institutions we support and to allocate materials in 

disuse which are collected in the company or supplied by 

the employees. 
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Our cooperation actions in performed in 2016: 

C. "Piedra, papel, tijera" 

The purpose of this program is to have our volunteers 

help refurbish facilities in vulnerable areas in order to 

make a positive impact on the community quality of 

life. The program is implemented at a local and a 

regional level. 

LOCAL LEVEL 

CHILDREN´S VILLAGES 

We have partnered with Fundación Celeste and, in 

cooperation with the company´s volunteers, their 

family members, friends and our suppliers we have 

transformed an 11 football field in disuse in the 

surroundings of Santiago Vázquez into a sports and 

recreational campus. 

The opening was attended by players from Fundación 

Celeste and the Uruguayan rugby national team, who 

hosted a sports clinic for the community children and 

teenagers. For the closure of the event, a musical show 

by the children and teenagers attending Children´s 

Villages percussion and singing workshops was staged. 

In addition, three houses located at the Children´s Villages 

were refurbished through painting, repairing and equipment 

supply and that allowed the “Escuela Celeste” School to 

start operating to provide for comprehensive socialization 

and training opportunities to more than 280 children 

and teenagers who are part of the Montevideo Children´s 

Villages center, and other children and teenagers from the 

Santiago Vázquez community. 

TECHO 

A street of La Aldea settlement, located in Montevideo’s 

neighborhood of Casavalle, was refurbished in 

collaboration with our volunteers in an attempt to improve 

its general condition and stormwater drainage. It was an 

intense working day for volunteers from TECHO and from 

the neighborhood itself, which resulted in an improved  

quality of life for the more than 150 inhabitants in 

the area. 

REGIONAL LEVEL 

"PIEDRA-PAPEL-TIJERA" 

After the earthquake hitting the coastal area of Ecuador 

in 2016, DIRECTV volunteers from 9 Latinamerican 

countries gathered in Canoa, one of the  

SOCIAL ACTION BENEFITED 
INSTITUTION 

DONATION 

Donation of 
materials 

Gurises Unidos Office 
supplies 

Donation of 
materials 

CAIF N°5 
Carrasco Norte 

Office supplies 

Donation of 
materials 

Escuela n°197 
Las Piedras 

Prop spaceship 
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 most badly affected regions. The 7.8 magnitude 

earthquake left more than 650 victims, more than 

6000 injured people, a ravaged coastal zone and 

thousands of homeless families. 

This was our first regional volunteering action in the 

framework of the “Piedra, papel, tijera” program 

developed by the company. During the first week of 

December 2016, around 100 Latin-American 

volunteers -including Uruguayans- cooperated for 

three days in the building of 10 houses for 10 families 

affected by the earthquake. 

Those were days of endeavor, exchange, commitment and 

emotion, intended exclusively to improve the quality of 

life of the affected families. 

LIVE HELP 

Some of the “Piedra, Papel y Tijera” actions are 

documented and broadcast on our DIRECTV 

channel for all Latin-American customers, in order 

to disseminate the problems affecting the region 

and to show the power of volunteering work as a 

social change driving force. 

D. Teletón: growing together 

As in previous years, we joined the collection days 

organized by Fundación Teletón by means of an internal 

campaign and employees and family members’ volunteering 

work in different areas of Montevideo. The employees had 

the chance to learn about the foundatoin first-hand through 

guided tours conducted during the months before the 

actions were carried out. 

Besides, a fund-raising “Solidary Lunch” was held in each 

office, and employees were able to purchase their lunch 

and cooperate to the cause. All front-end employees were 

also invited to proudly wear the “DIRECTV-Teletón´s 

shirt”. 

Meanwhile, activities were performed to engage and 

encourage the company´s sales members, representatives, 

customers and the society as a whole to take part in these 

activities. 

 

E. The Forum 

The Forum is a regional program granting air-time minutes 

on DIRECTV channels to spread information on the activities 

of Latin-American NGOs and institutions. In 2016, we 

participated in this program in Uruguay through the Gurises 

Unidos NGO, a non-profit organization committed to the 

protection of children and teenagers´ Human Rights, 

both at a national and international level. 

THE FORUM CONTEST 

For the second consecutive year, a regional contest 

was hosted among all the organizations that 

participated in The Forum during 2015, and the spot 

accounting for the highest number of votes was 

awarded USD 10000 for the benefit of their institution. 

From DIRECTV Uruguay we do our part by exhibiting 

the spot of Movimiento Tacurú, that was part of The 

Forum in 2015. 

 DIRECTV Generation and Fundación Techo: 

Social Media campaign 

In the framework of a regional agreement, we joined the 

DIRECTV Generation and Fundación Techo fund-raising 

campaign by publicizing it on our digital communication 

channels. 

The slogan was “Make a wish and @GeneracionDTV 

will donate U$S1 to @UnTecho for a fairer society 

without poverty”. Techo received USD 30000 for 

projects in different areas of Latin America. 
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"PIEDRA, PAPEL, TIJERA" IN 2016 

 

766 
hours of volunteering 
work 

470 
beneficiaries 

 

 

 

Through The Forum we cooperate 
with NGOs and social institutions by 
disseminating their work on our 
screen. 
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ESCUELA+ CHANNEL ESCUELA  

 

As of June 2016, we have added an exclusive 

program to the already available teacher-

targeted programming. In addition to local 

contents, this channel broadcasts National 

Geographic, Discovery en la Escuela and 

Fundación Torneos ones. 

 

2. EDUCATION 

A. Escuela+ 

As the flagship project of our regional and local campaign, 

Escuela+ is an audiovisual educational program seeking to 

cooperate with, complement and enrich the 

educational content for primary and secondary education 

centers in Latin America. Each country’s curriculum is 

complemented by means of this project, which seeks to 

deliver innovative audiovisual resources to improve the 

students´ learning process. It puts together four options: 

 State-of-the-art technology: DIRECTV offers 

satellite and digital television plus DVR (Digital Video 

Recorder) to save and manage audiovisual content. 

 Outstanding contents: programming is indexed to 

a curriculum specifically adapted for Latin America and 

the Caribbean. Strategic partners' programs such as 

Discovery en la Escuela, National Geographic and 

Fundación Torneos are included in the program. 

 Innovative methodology: a model developed by 

Discovery en la Escuela and a second model devised by the 

ESCUELA+ team are employed. 

 Continuous follow-up: the team assesses the 

educational facilities and regularly contacts them to share 

and analyze the tool´s evolution.

 

In the case of Uruguay, the program has been 

implemented cooperatively with the Pre-school and 

Primary Education Council (CEIP) and is originally 

targeted to the country’s rural schools. It seeks to 

provide teachers with an educational tool to 

bridge the digital divide and contribute to the 

improvement of educational quality in remote places 

based on our technology. 

The program was launched in Uruguay in 2014, with 48 

pilot schools in Canelones, San José and Maldonado 

departments. By the end of 2016, the program had 288 

rural centers in all of the country’s inland 

departments. 

The program is also strongly focused on schools 

follow-up and assistance. Teachers are trained on the 

use and efficient leveraging of the tool, and are in contact 

with the “Padrino+” figure, i.e., DIRECTV volunteers 

serving as the link with the schools and supporting them in 

the process of induction into the program, while they also 

cooperate in case of doubts or concerns. An exclusive 

technical assistance telephone number is additionally 

available to teachers. 

ESCUELA+ IN 2016 

 
106 

 

188 

288 

NEW RURAL 
EDUCATIONAL SITES 
WERE ADDED TO 
ESCUELA+ 

RURAL SCHOOLS 
ACROSS THE COUNTRY 

713  7846 
 VOLUNTEERING HOURS STUDENTS BENEFITED SINCE THE 

ESTABLISHMENT OF THE 
PROGRAM 
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PADRINOS+ 

This program offers DIRECTV employees the opportunity to 

join as volunteers and cooperate with the country´s 

education by helping teachers use the tool. To that end, 

godparents are trained on the program, on how to use the 

tool and on its purposee. The contact with schools is  

maintained through visits to the educational centers and 

telephone calls. 

ESCUELA+ SOLAR 

This regional project was created to bring the program to 

those rural schools where electricity is not available. In 

2016, DIRECTV added the Jaureguiberry Sustainable school 

to this project and turned the facility into the first 

participant of the project in Uruguay and the fifth one in 

Latinamerica. 

The operation of the Sustainable School N° 294 is 

based on renewable energy and is in line with the 

environmental protection policy we foster. The company 

placed solar panels in the original facility so that 

enough power was generated in the school to install 

the ESCUELA+ technology. Both students and teachers 

were thus able to access a great variety of educational 

content that will benefit their learning process. 

 NatGeo Mundo Explorer Scholarship: NatGeo invited 

DIRECTV to be part of its “Mundo Explorer” scholarships 

for high school students particularly interested in  

traveling to exotic places, learning different cultures and 

nurturing their education. This initiative was 

implemented in the framework of the Escuela + program 

where DIRECTV holds a strategic alliance with NatGeo 

as content provider. The candidates must have a sound 

command of English, an excellent academic education 

level, be passionate about trips and hold a noted link 

with the community. 

One of the selected candidates for Latin America is 

Uruguayan student Lucía Canobra, from Maldonado’s 

Uruguay-United States Cultural Alliance. 

The winner travelled to Tanzania with the NatGeo explorers’ 

team to be part of an expedition and community service 

experience and integrated herself to the local societies to 

learn from their cultures. 
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As satellite television leaders in Latin America, we foster 

cinema through our multiple digital platforms and screens 

and thus the creation of DIRECTV CINEMA+, a Latin-

American short films contest targeted to filmmaking and 

related courses’ students, with the purpose of spporting 

and strengthening the growth of regional filmmaking 

and endorsing new talents. 

University students from Argentina, Chile, Colombia, 

Ecuador, Peru, Puerto Rico, Uruguay, Venezuela and Brazil 

may submit their “short films” and participate for a full 

scholarship to study at the University of South California 

(USC) Cinematic Arts, Los Angeles. 

The competition is supported by Sundance Channel, the 

high quality cinematographic channel founded by 

Robert Redford, and Creative Artists Agency, a leading 

entertainment and sports agency operating in different 

parts of the world. 

Pursuant to the registration conditions and the jury´s 

assessment criteria, each country will feature 5 finalists. 

Each country winner will receive a scholarship to cover the  

local educational expenses and will also qualify to compete 

regionally for the scholarship in Los Angeles. The fourth 

edition of the competition was held in 2016 and as the 

previous year, the regional winner was from Uruguay, 

namely, Guillermo Trochon from Escuela de Cine del 

Uruguay. 

ACADEMIC CINEMA 

In the framework of the CINEMA+ competition, 

the first edition of the Academic University Cinema 

Festival (FACIUNI, in Spanish) was simultaneously 

held in May in eight Latin-American countries, 

including Uruguay. This free activity targeted to 

cinema students and graduates was carried out in 

Cinemateca Pocitos, where the winning shorts of 

the third DIRECTV CINEMA+ edition were 

exhibited. A streaming Master Class by the famous 

Colombian director Ciro Guerra was also featured. 

The festival is aimed at disseminating the short 

films created by Latin-American talents and 

encouraging the growth of this industry in the 

region. 

3. SUSTAINABILITY AND ENVIRONMENT 

Moved by impact management procedures and aware of 

the sustainability context in which our organization 

operates, we perform actions related to climate change 

mitigation and efficient resource consumption.  

Eco DIRECTV regionally groups all the actions 

contributing to environmental protection by 

means of educating, raising awareness of and 

engaging our diverse stakeholders groups. 
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OF THE EMPLOYEES 
PERFORMED MORE THAN ONE 

VOLUNTEERING ACTION 

OF THE EMPLOYEES  
PERFORMED AT LEAST ONE 
VOLUNTEERING ACTION 

1802  HOURS 
VOLUNTEERED WORKING 
HOURS 

BENEFICIARIES 

12093 

At DIRECTV Uruguay volunteering work is conceived as a 

very powerful driving force that creates organizational value 

and transforms the communities in which we operate. 

Being it part of our DNA, we seek to create adequate 

settings to encourage and strengthen volunteering work. It 

fills us with pride to have a team of employees who 

selflessly spend their time and efforts to carry out social 

actions, betting on and considering volunteering work as a 

way to bring about positive social and quality 

changes in the communities. 

Likewise, we foster volunteering work among our 

family members, suppliers, customers and strategic 

partners as a way to streamline our efforts, integrate 

ourselves with other communities and strengthen 

bonds. 

As a result of all contributions made by the above 

mentioned stakeholders, in 2016 we were able to perform 

countless actions and benefit vulnerable targets in 

different situations. 

THE POWER OF 
VOLUNTEERING WORK 

VOLUNTEERING WORK IN 2016 

42%           22% 

2177  HOURS 
USED FOR VOLUNTEERING WORK BY EMPLOYEES, RELATIVES, 

FRIENDS AND SUPPLIERS 
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We are motivated by the promotion of sustainable 

practices in the industry, among our employees and in 

the communities we are part of. Not only does 

DIRECTV observe the environmental regulations and 

promote efficiency and sustainability in all operations 

but it also encourages environmental protection in our 

customers and the remaining community. 

Engaging in sustainable management also entails 

preserving the availability of existing resources, 

without compromising the needs of the future generations. 

This environmental sustainability implies the following 

actions, among others: 

 Foster reduced consumption of renewable and 

non-renewable resources, such as electricity, paper and 

water or those inputs that may directly or indirectly affect 

the environment or the population’s health. 

 Manage waste efficiently by fostering the 

reduction, reuse and recycling of the waste generated, 

particularly hazardous waste. 

 Encourage all our value chain to comply with these  

environmental standards, including the compliance with 

environmental legislation. 

GETTING DOWN TO WORK 

In 2016, some of the actions implemented at each office 

were oriented towards enhancing the employees’ 

education regarding adequate waste classification and 

contributing to environmental protection, by inviting 

them to participate in the “Earth Hour” and the “Earth 

Day”. Likewise, on the “World Environment Day”, we 

highlighted the significance of raising awareness of our 

contribution and informed about different tips to take 

care of the planet. 

Besides, in January 2016, the electronic invoicing 

campaign “Less paper, more green spaces” was 

launched to invite our customers to accept e-mail 

invoices. The communication campaign was focused on 

environmental protection as well as on the practicality of 

this new service. 
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EFFICIENT RESOURCE 

MANAGEMENT 

Electronic Waste 

In the understanding that our responsibility over the 

products we trade remains even after they reach 

households, we encourage the retrieval and 

recycling of set-top boxes and their packaging 

materials at the end of their lifecycle. 

For that purpose, we have implemented a system to 

retrieve post-paid equipment when customers 

unsubscribe from the service or whenever we replace it 

on the grounds or a technical failure or a technological 

upgrade. The devices are examined by specialized 

laboratories which perform aesthetical and technical 

refurbishing. 

Total weight of managed 
waste, based on treatment 
type and method 

2014 2015 2015 

Non-hazardous waste 3,608 13,343 54,140 

WEEE (kg) 3,608 13,343 54,140 

Recyclable MSW N/A N/A N/A 

Non-recyclable MSW N/A N/A N/A 

Hazardous waste N/A N/A N/A 

Batteries, etc. (kg) N/A N/A N/A 

Total (en kg) 3608 13343 54140 
 

Note: DIRECTV communicates the WEEE management as it has a comprehensive management and 
monitoring system in place for the volume of products that reach the end of their shelf life and enter 
into the final recycling process. However, it does not communicate the results of the recyclable/non-
reachable MSW management because, even with the implementation of a waste separation program, 
there is no appropriate control and follow-up system in place yet for those volumes. 

Refurbishing Laboratory 

In February 2015, we inaugurated our self-managed 

set-top boxes refurbishing laboratory. The laboratory 

members repair our equipment and contribute to 

reducing electronic waste volumes by extending 

their shelf life without compromising the quality of our 

products or the environment. 

Apart from reusing set-top boxes, this enables us to 

audit and control the quality of the external 

refurbishing centers and implement follow-ups and 

controls on the failures detected in the field by our 

technicians. 

Counting on our own a refurbishing laboratory is 

essential to address two areas our company makes an 

impact on: sustainable resource consumption and 

pollution prevention. 
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Recycling and Reuse 

Since the laboratory inauguration, an improvement has 

been observed in the reuse and repair processes derived 

from the implementation of weekly quality controls. 

CONTROLLED WASTE 

When a set-top box or any of its components are no longer 

usable, an adequate disposal process is implemented. At 

DIRECTV we work with WERBA, an agent engaged in 

disposing of and segregating all the scrap components we 

produce by material type (electronic components, metals, 

remote controls, etc.) and providing for an adequate waste 

disposal. 

Hazardous Waste 

Since the laboratory inauguration, an improvement has 

been observed in the reuse and repair processes derived 

from the implementation of weekly quality controls. 

We are currently not measuring the volume of hazardous 

waste –minimum amount of batteries, fluorescent lamps, 

tonners, etc. – generated after one year given its low 

materiality level. 

WASTE CLASSIFICATION AND MANAGEMENT 

The remaining waste generated as a result of our activity is 

managed using a specialized supplier that stores, transports 

and handles final waste disposal and the relevant health 

authorizations. 

Garbage cans for waste classification are located in 

each office to contribute to responsible final waste disposal. 

DURING 2016 WE 
REFURBISHED 

 

27690 
SET-TOP BOXES 

 
AND RESPONSIBLY RECYCLED 

OTHER 

15492 

RETRIEVAL, REFURBISHING AND RECYCLING  

Year On-loan (postpaid) 
set-top boxes 

Set-top boxes 
available for 
retrieval 

Retrieved set-
top boxes 

Refurbished set-
top boxes 

%Refurbished/ 
Retrieved 

Recycled set-top 
boxes 

%Recycled/ 
Retrieved 

2014 215,379 28,683 26,746 21,399 80% 3,175 12% 

2015 239,857 30,618 31,856 23,890 75% 7,314 23% 

2016 255,035 43,657 32,030 27,690 86% 15,492 48% 
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RESPONSIBLE RESOURCE 
CONSUMPTION 

 

Internal energy consumption 
(Source unit) 

2014 2015 2016 

Internal energy 
consumption (GJ) 

2014 2015 2016 

A. Consumption of 
renewable fuel 

Total energy consumption 
within the organization: 
A+B 

1,353 6,172 5,287 

1. INTERNAL ENERGY CONSUMPTION 

Electricity (Kwh) 375,785 467,592 445,056 

Gasoline (lts) NA 131,000 107,545 

 B. Consumption of 

 non-renewable l fuel:   1,353 6,172 5,287 

Electricity (GJ) 1,353 1,683 1,602 

Gasoline (GJ) - 4,489 3,685 

GASOLINE 
(Lts) 

ENERGY 

We continuously monitor and seek to reduce the 

environmental impact derived from resource consumption, 

such as electric power and water in our office facilities and 

broadcasting center, as well as the fuel consumption 

derived from our vehicle fleet used for logistics, input 

distribution and installation and technical assistance 

services. 

DURING 2016 

445.56      107545 
ELECTRICITY (kWh) 

Energy consumption reduction by 
source 2014 2015 

 
2015 Change 2015-2016 

Electricity (GJ)  

Gasoline (GJ) 

 
1,353 

- 

1,683 

4,489 

 
1,602 

3,685 

-4.8% 

-17.9% 

         

Energy consumption 
reduction by source Reference 

consumption 
(2015) 

Square 
meters 
(2015) 

Consump-
tion / m2 

Current 
consump-

tion 
(2016) 

Square 
meters 
 (2016) 

Consum
ption/ 
m2 

m2 
Variatio
n 

Consumptio
n variation 

/ m2 

Electricity(kWh) 
467,592 4,704 99 445,056 3,804 117 -19.1% 17.7% 

         

Energy consumption 
reduction by source 

Reference 
consumption 
(lts) (2015) 

Number of 
cars 
2015 

lts year/ 
car 

Current 
consumptio

n (lts) 
(2016) 

Number of 
cars 
2016 

lts year / 
car 

Car 
Variatio
n 

 
lts year / 

car 
variation 

Total 131,000 80 1,638 107,545 80 1,344 0% -18% 
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Energy Star 
Portfolio 
Manager 

Electricity 
(Kwh/ GJ) 

https://portfoliomanager.energystar. 
gov/pdf/reference/Thermal%20 

Conversions.pdf 

PRODUCTS AND SERVICES RELATED ENERGY 
CONSUMPTION  
 

Set-top boxes energy 
consumption 

2015 2016 Change 

Postpaid + Prepaid 
(kWh) 

20,968,420 23,697,413 13.0% 

N° of active set-top 
boxes 

2015 2016 Change 

Postpaid + Prepaid 
(Unit) 

358,577 409,996 14.3% 

    
Source: conversion 
factors 

 Source  

 

5 8  

2. EXTERNAL ENERGY CONSUMPTION 

Energy consumption derived from our operations outside 

the company is also monitored, such as, employees´ trips 

or Prepaid and Post-paid set-top boxes related 

consumption. 

Employees' trips NA 346,096 126,078 
(kms) 

A. Consumption of 
renewable fuel 

Employees´trips (GJ) - - - 

Product (GJ) 63,746 75,486 85,311 

External energy 
consumption (Source unit) 

63,746 75,486 85,311 

Total energy consumption 
within the organization: 
A+B 

Internal energy 
consumption (GJ) 

Product (kWh) 17,707,358 20,968,420  23,697,413 

2014 2015 2016 

63,746 75,486 85,311 

2014 2015 2016 

- - - 

B. Consumption of non-
renewable fuel: 

WE PRESERVE 2016 SUSTAINABILITY REPORT 
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CONTROL OF GREENHOUSE  

GASES EMISSIONS 

Note: No data from outsourced technicians' emissions or logistics-related 
information are included, because gathering complete and precise information on 
these indirect impacts is technically difficult. In any case, we have contacted our 
suppliers in an attempt to obtain satisfactory estimations and our work in that 
regard is still in process. 

EMISSIONS 

Bearing a significant role in global warming, greenhouse 

gases are a compelling variable in climate change and, 

therefore, we have undertaken the commitment to reducing 

their emission levels. 

We have achieved a reduction in GHG Scope 1 emissions vis-

à-vis last year, derived from fuels and coolants direct 

consumption. 

Indirect Scope 3 emissions (derived from the consumption of 

fuels or electricity by third parties) recorded a 12% increase. 

 

A 10% increase was 
observed in our GHG 
scope 2 emissions. 

VARIATION IN THE EMISSIONS SCOPE 

Direct greenhouse 
gas emissions, in 
weight [TMCO2 
equivalent] 

2014 2015 2016 

Fuel and coolants 
consumption 

NA 300 246 

 

DIRECT GHG SCOPE 1 EMISSIONS 

DIRECT GHG SCOPE 2 EMISSIONS 

Indirect greenhouse 
gas emissions, in 
weight [TMCO2 
equivalent] 

2014 2015 2016 

Electricity 74 92 88 

 

Indirect greenhouse 
gas emissions, in 
weight [TMCO2 
equivalent] 

2014 2015 2016 

Employees´air 
trips  
 

NA 54 17 

Use of sold 
products (on loan) 

3,488 4,131 4,668 

Total Scope 3 3,488 4,184 4,686 

 

DIRECT GHG SCOPE 3 EMISSIONS 

 2014  2015 2016 %2016 
% 2015-

2016 

Scope 1 emissions NA 300 246 -54 -18% 

Scope 2 emissions 74 92 88 -4 -5% 

Scope 3 emissions 3,488 4,184 4,686 501 12% 

TOTAL 3,562 4,576 5,020 100% 10% 
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 GRI INDICATORS TABLE 

 

GENERAL BASIC CONTENT DESCRIPTION RESPONSE JUSTIFICATION 

STRATEGY AND ANALYSIS    

G4-1 Statement by the organization’s top decision-maker. 3. Welcome letter from our South Region Director - Argentina  

ORGANIZATION PROFILE    

G4-3 Organization business name. DIRECTV de Uruguay Ltda.  

G4-4 Organization’s main brands, products and services. 22  

G4-5 Headquarters’’ location. 6  

G4-6 Number of countries where the organization operates and name of the countries where the 
largest operations or those relevant to this report sustainability issues are located. 

6  

G4-7 Proprietary and legal status issues. DIRECTV is a Limited Liability Company.  

G4-8 Markets served (including breakdown of the geographical areas served and customer types). 7  

G4-9 Organization scale, including: headcount and total number of operations, net sales or income, 
capitalization (breakdown of debt and equity), number of products or services offered. 

6 
No net sales or income are reported due to specific confidentiality standards 
of the organization. 

G4-10 Total number of full employees and their gender, permanent employees, total number of 
employees per region and gender, significant changes in the number of employees, etc. 

29  

G4-11 Percentage of employees covered by collective bargaining agreements. 29  

G4-12 Organization’s supply chain. 40  

G4-13 
Substantial change in the size, structure, shareholders’ property or supply chain of the 
organization. 

There were no significant changes.  

G4-15 
Social, environmental and economic principles or programs developed externally, as well as 
other initiatives adhered to or endorsed by the organization. 

ISO 26000 guidelines are considered together with the Sustainable 
Development Objectives to define strategies related to the company´s social 
responsibility. 

 

G4-16 
Main memberships (such as industrial associations) and/or national and international entities 
endorsed by the organization. 

16  
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GENERAL BASIC CONTENT DESCRIPTION RESPONSE JUSTIFICATION 

MATERIAL ASPECTS AND COVERAGE    

G4-17 Entities included in the consolidated financial statements of the organization. DIRECTV de Uruguay Ltda.  

G4-18 Account of the process to define the report content and related reporting aspects.  

Explanation of the Principles applied in the process of defining the report content. 
17  

G4-19 List of material aspects identified in the process of defining the report content. 17  

G4-20 Coverage of the material aspect inside the organization. 18  

G4-21 Coverage of the material aspect outside the organization. 18  

G4-22 Description of the effect of preceding annual reports restated information, along with the grounds 
for reinstatement. 

No information from preceding annual reports was restated.  

G4-23 Substantial changes in scope or coverage applied to the report vis-a-vis preceding periods. 17  

STAKEHOLDERS GROUPS    

G4-24 List of stakeholders groups the organization liaisons with. 15  

G4-25 Report of the bases for the selection of the stakeholders groups. 15  

G4-26 Approaches employed in the dialogue with stakeholders groups. 15  

G4-27 Main concerns and interests arising from the rounds of talks with the stakeholders groups. 17  

REPORT PROFILE    

G4-28 Period covered by the information contained in this report. 2  

G4-29 Date of the immediately preceding report. 2  

G4-30 Reporting frequency. 2  

G4-31 Point of contact for issues related to the report or its content. 2  

G4-32 
Report of the option of “Conformance” to the organization’s selected GRI methodology. 
Reference to external verification if applicable. 

2  

G4-33 External verification. No external verification of the report was conducted.  

GOVERNANCE    

G4-34 
Organization governance structure: decision-makers responsible for economic, social and 
environmental issues. 

10  

ETHICS AND INTEGRITY    

G4-56 
Description of the organizational values, principles, standards and rules of behavior, such as 
codes of conduct or codes of ethics. 

8  
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GENERAL BASIC CONTENT DESCRIPTION RESPONSE JUSTIFICATION 

ECONOMIC PERFORMANCE    

Economic performance 

G4-EC1 Generated and distributed direct economic value.  
No information is reported due to specific confidentiality standards of the 
organization. 

G4-EC4 Economic grants awared by governmental agencies. There is no record of grants awarded by governmental agencies.  

Market presence G4-EC6 
Percentage of top executives from the local community in major operation 
sites. 

10  

Porcurement practices G4-EC9 Percentage of major operation sites spending corresponding to local suppliers. 42  

ENVIRONMENTAL PERFORMANCE    

Energy 

G4-EN3 Internal energy consumption. 57  

G4-EN4 External energy consumption. 58  

G4-EN6 Energy consumption reduction. 58  

Emissions 

G4-EN15 Direct GHG emissions (scope 1). 59  

G4-EN16 Indirect GHG emissions fromf energy generation (scope 2). 59  

G4-EN17 Other indirect GHG emissions (scope 3). 59  

G4-EN19 GHG reduction 59  

Effluents and waste G4-EN23 Total weight of managed waste, based on treatment type and method. 55  

Products and services G4-EN28 
Percentage of sold products and their packaging materials retrieved at the end 
of their lifecycle, broke down by category. 

55  
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SPECIFIC BASIC CONTENTS  DESCRIPTION RESPONSE JUSTIFICATION 

Regulatory compliance G4-EN29 
Monetary value of substantial fines and number of non-monetary sanctions 
arising from breach of environmental legislation and regulations. 

No fines have been received from breach of environmental 
legislation and regulations 

 

Suppliers environmental 
assessment 

G4-EN33 
Significant, real and potential negative impacts in the supply chain and 
related measures. 

 There is no formal negative impacts assessment in the supply chain 

SOCIAL PERFORMANCE: PRÁCTICAS LABORALES Y TRABAJO DIGNO   

Employment 

G4-LA1 
Total number of contracts of employment and average staff turnover rate, by 
age group, gender and region. 

30 
This indicator is reported in absolute employees´ leaves and additions 
terms 

G4-LA3 
Gender-based breakdown of the rate of return to work and retention following 
a parental leave 

30  

Occupational health and safety 

G4-LA5 
Percentage of employees represented by joint managerial and employees 
formal occupational health and safety committees established to control and 
provide advice on occupational health and safety programs. 

38  

G4-LA6 
Type and rate of injuries, occupational diseases, lost days, absenteeism and 
work-related deaths, by region and gender. 

38 No lost days or absenteeism days are reported. 

Training and education 

G4-LA9 
Breakdown of average annual training hours on a gender and employment 
category basis. 

35  

G4-LA11 
Breakdown of employees’ percentage taking regular performance and 
professional development tests, on a gender and job category basis. 

34  

Diversity- equal opportunities G4-LA12 
Governance bodies composition and breakdown of payroll by professional 
category, gender, age, minority group, and other diversity indicators. 

Governance bodies composition:10 Breakdown of payroll: 29  

Male-female employees remuneration 
levels 

G4-LA13 Male-female employees base wage ratio, by major operation site.  
No male-female employees base wage ratio is reported due to specific 
confidentiality standards of the organization. 

Assessment of suppliers’ employment 
practices 

G4-LA14 Percentage of new suppliers assessed for employment practices.  No employment practices from our suppliers were assessed. 

Mechanisms for claims over employment 
practices 

G4-LA16 
Number of claims over employment practices brought, dealt with and settled 
through formal claim mechanisms. 

11 
This is not reported due to specific confidentiality standards of the 
organization 
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SPECIFIC BASIC CONTENTS  DESCRIPTION RESPONSE JUSTIFICATION 

SOCIAL PERFORMANCE: HUMAN RIGHTS   

No discrimination G4-HR3 Number of discrimination cases and corrective measures adopted. 
During 2016 a discrimination claim was filed by an external 
customer on which we have been fined in an amount of $ 20000, 
whose payment method is currently under negotiation. 

 

Suppliers assessment in terms of 
human rights 

G4-HR10 Percentage of new suppliers assessed in terms of human rights.  No suppliers´assesment were conducted regarding Human Rights. 

SOCIAL PERFORMANCE: SOCIETY   

Local communities G4-SO1 
Percentage of operations where development programs, impact assessment 
and local community involvement schemes have been put in place. 

DIRECTV considers the commercial offices, operating 
headquarters and administrative offices in the country as 
operations centers and, based on that, social development 
programs have been implemented in all the inland departments. 

 

Struggle against corruption 

G4-SO3 
Number and percentage of centers where corruption-related risks have been 
assessed and significant risks identified. 

12  

G4-SO4 Anti-corruption policies and communication-training procedures. 12  

Unfair competition practices G4-SO7 
Number of litigation cases related to monopolistic or competition-restrictive 
practices and their outcomes. 

Up to date, DIRECTV DE URUGUAY LTDA. has not received any 
report or complaint related to unfair competition practices, 
monopolistic practices or against free competition. 

 

Regulatory compliance G4-SO8 
Monetary value of substantial fines and number of non-monetary sanctions 
arising from breach of legislation and regulations. 

There are no substantial fines arising from breach of legislation 
and regulations. 

 

SOCIAL PERFORMANCE: RESPONSIBILITY ON PRODUCTS   

Products’ and services’ labeling 

G4-PR3 
Type of information required by the organization procedures regarding 
products’ and services’ data and labeling, and percentage of major products 
and services categories under such requirements. 

24  

G4-PR5 Results of customer satisfaction surveys. 27  

Marketing communications G4-PR6 Sale of banned or disputed products. 
DIRECTV URUGUAY does not sell banned or publicly questioned 
products. 

 

Customers’ privacy G4-PR8 
Number of complaints related to breach of privacy and customers’ data 
leakage. 

DIRECTV URUGUAY has not received any complaint related to 
breach of natural or legal person´s privacy of any type whatsoever, 
or customers’ data leakage. 

 

Regulatory compliance G4-PR9 
Monetary value of substantial fines arising from breach of regulations related to 
products and services supply and use. 

There are no substantial fines arising from breach of regulations 
related to products and services supply and use. 
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